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How We Arrived at 
Where We Are 


HOW do men get rich in America? 
Here’s the classic story: 


1. They dream up a new idea. 


2. They believe in this idea them- 
selves, and their confidence in its 
future is transmitted to acquaintances 
who invest in it. 

3. By risking their own savings 
and those of their friends, the in- 
yentors start a business. They hope 
for profits—so they hire helpers, 
rent a building, buy supplies and 
equipment—and go into production. 


4, This new product idea is sold to 
buyers. 


5. Eventually, so many buyers ap- 
pear that the business expands. 
Good-paying jobs for more helpers 
ensue. 


6. Profits are ploughed back into 
the business. They are invested in 
machines, tools, floor space, adver- 
tising, research, and promotion. 


7. These reinvested profits result in 
greater production, lower prices, 
higher demand, more and more jobs 
—and a new, substantial, tax-paying 
business enterprise. 


No enterpriser will take a chance 
on a new idea, however, or dare to 
sell it to his friends, unless he be- 
leves that he and they can “get 
ahead” if it goes over. 


That’s why confiscatory taxationf 
checkmates the founding or growt 
of new business enterprises, and 
abortions pregnant new ideas. If 
you must suffer 100% of your losses, 
but can collect only 47% of your 
gains, taking a chance on developing 
anew product or service loses much 
of its allure. (And that’s the situa- 
tion which obtains today). 


Our present conglomeration of 
overlapping, double and triple tax 
penalties upon entrepreneurs is tanta- 
mount to state socialism (wherein 
the entrepreneur usually is incarcer- 
ated in a concentration camp). When 
the rug is pulled out from under the 
possibility of sustained and pyramid- 
ing profits, creative men give up and 
80 fishing. 


What’s the use of working like a 
horse to build a business—risking 
your lifelong savings and your repu- 
tation—if the Internal Revenue 
Department is waiting to steal from 
you most of what you may earn? 


There’s no logical answer to that 
plaintive question. 


When taxation isn’t onerous or 
“socia'ly conscious” or confiscatory, 
ambitious men think, experiment, 
dare, and work far into the night. 
Their thrift, ambition, and “blood, 
Sweat. and tears” combine to elevate 
the ¢-neral well-being of contem- 
Porar’ civilization. 
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Frigidaire Drops 
‘Exclusive Area’ 
Contract Clause 


DETROIT—New Frigidaire dealer 
contracts issued Monday, Sept. 26, no 
longer contain the usual territory 
protection clause, General Motors 
officials announced last week. 

This provision was dropped from 
all General Motors contracts “in 
light of legal trends. under the anti- 
trust laws,” corporation officials ex- 
plained. 

“A Frigidaire dealer in Kankakee 
is now free to sell any Frigidaire 
appliance in Alaska if he wants to,” 
a press representative asserted by 
way of illustration. 

A company statement declared, 
“The revisions and modifications in 
the GM selling agreements are not 
being dictated by any applicable court 
decision, but are designed to antici- 
pate any future legal attacks on the 
affected provisions of contracts re- 


(Concluded on Page 4, Column 4) 


Cooling Towers-Are They 
Necessity or Nuisance? 


Test Case May Tell 


NEW YORK CITY—Are water 
cooling towers used in connection 
with air conditioning systems a neces- 
sity or a nuisance? 

That is the question posed in a 
test case currently being tried in a 
Bronx court here. 

The action was taken by tenants 
of a building adjacent to the Park 
Plaza theater who complained that 
the humming noise produced by the 
fans in the tower is a nuisance. 

The theater management denies 
this and claims that use of the water 
tower is a reasonable use of com- 
mercial premises. In addition, the 
theater management points out that 
use of the tower is a necessity inas- 
much as the city has forbidden the 
use of its water for cooling purposes. 

This is said to be the first action 
of its type brought in the city. 


Philco Appoints Hubbard 
Electromaster Gen. Mgr. 


PHILADELPHIA—Appointment of 
Henry H. Hubbard as vice president 
and general manager of the Electro- 
master electric range division of 
Philco at Mt. Clemens, Mich., has 
been announced by William Balder- 
ston, president of Philco Corp. 

A graduate of the University of 
Michigan in 1924, Hubbard has been 
with Electromaster since 1929. 

Hubbard joined Electromaster as 
purchasing agent and after serving 
in this capacity for several years was 
elected vice president in charge of 
plant and manufacturing in 1935. He 
has continued to head this phase of 
operations since Philco acquired the 
assets of Electromaster in Feruary. 

During the war, Hubbard was 
named by the War Department as 
chairman of the integrating commit- 
tee for nine Michigan manufacturers. 


Bendix To Show 1950 
Line In Chicago Sept. 27 


CHICAGO—A new Bendix washer 
line is scheduled for showing to 
dealers here on Tuesday and Wednes- 
day, Sept. 27 and 28, the local fac- 
tory branch of Bendix Home Appli- 
ances, Inc. announced recently. No 
indication was given as to the fea- 
tures of the new line. 


Freezer Market Is Improving 


* 


* 


2 Million Units Are Seen 
In American Homes by *50 


NEW YORK CITY—tThe National 
Wholesale Frozen Food Distributors 
Association was told at a _ recent 
meeting here that increasing coop- 
eration between the frozen food in- 
dustry and home freezer manufac- 
turers is ereating “tremendous po- 
tentialities for both industries that 
stagger the imagination.” 

The speaker was Jack Cooper, 
sales manager of Philco Corp.’s home 
freezer division, who predicted that 
more than 2,000,000 freezers will be 
in American homes by the end of 
1949 and that sales in 1950 will total 
more than 1,000,000. 

“The canning days of the American 
housewife are over, and frozen foods 
and home freezers will more and 
more become accepted as the only 
method for preserving foods in a 
convenient and economical manner,” 
he declared. 

Cooper recalled earlier days when 


‘the frozen food industry mistrusted 


the freezer manufacturers because 
they were pushing freezers as a de- 
vice with which housewives could 
process their own foods. Having re- 
cognized that this approach was 
wrong, the manufacturers now want 
to work closely with the industry in 
promoting the freezer as a home 
storage unit for commercially-pro- 
cessed frozen foods, he said. 

During his talk, Cooper disclosed 
that Philco is developing a national 
premium promotion designed to stimu- 
late sales of both frozen foods and 
freezers. Under this program, he ex- 
plained, part of the down payment on 
freezers can be made with a certain 
number of covers or labels ftom 
frozen foods. 

The part advertising can play in 
spurring freezer sales was stressed 
by Harry K. Schauffler, executive 


(Concluded on Page 4, Column 1) 


‘Road Show’ Introducing 
Expanded Crosley Line 


CINCINNATI — Formal announce- 
ment of the new 1950 lines of Crosley 
appliances, which has been expanded 
to include water heaters, all-steel 
kitchens, electric ranges, and home 
and farm freezers, will be made on 
Sept. 28 in New York City. 

A series of dealers meetings at 
which the appliances will be intro- 
duced to the company’s 18,000 to 
20,000 dealers opened last week in 
Cincinnati. 

A cast of 10 actors and actresses, 
including a complete stage and 
scenery, are being used to introduce 
the products. The whole show is 
traveling to 20 different cities to 
make the presentations, ending up in 
Los Angeles on Nov. 20. 

The new appliances are expected 
to be in dealers’ hands by Oct. 15, W. 
A. Blees, Crosley general sales man- 
ager, declared. He told distributors 
convening here last week that Crosley 
is bringing out its 1950 models 60 
days early in order to let dealers 
take advantage of fall and winter 
promotions. 

To handle the expanded line, Blees 
also announced the establishment of 
four new regional sales offices and 
the appointment of managers for 
each. 

The new Cleveland office will be 
headed by Harry McCoullough, now 
in charge of the Cincinnati office. 
The new Philadelphia office has been 
assigned to John C. Larkin, now 
covering Philadelphia and Harris- 
burg territories out of New York. 

The new Kansas City office will 
be managed by Lynn Bowerfine of 
the Dallas office and the new St. 


(Concluded on Page 4, Column 35) 


Demand for Frigidaire 
Units Exceeds Supply 


NEW YORK CITY-—A sudden up- 
surge in demand for home freezers 
has put the Frigidaire Div. of Gen- 
eral Motors Corp. behind in its 
orders, C. E. Quigley, company 
official, told the New York Times. 

Quigley, who heads the _ special 
markets department for Frigidaire, 
stated that the current short supply 
of freezers developed after the com- 
pany failed to properly gauge de- 
mand earlier in the year when pro- 
duction schedules were being drawn 
up. Nonetheless, Frigidaire intends 
to maintain its present output pace 
until it is sure that accelerated de- 
mand will be somewhat permanent. 

In statements made at the Park 
Sheraton hotel here during a showing 
of four new Frigidaire ranges, 
Quigley recalled that Frigidaire had 
increased its production of home 
freezers in July. 

Lack of general acceptance for 
freezers, Quigley stated, was a char- 
acteristic of the early postwar years. 
It stemmed from both the poor 
quality of some makes as well as 
haphazard merchandising. 


Over 200 Firms 
May Exhibit at 
All-Industry Show 


mm News: 


WASHINGTON, D. C.—What pro- © 


mises to be the largest and most 
successful display of refrigeration 
and air conditioning equipment, parts, 
and services ever held is rapidly 
shaping up for the 6th All-Industry 
Refrigeration and Air Conditioning 
Exposition to take place at Atlantic 
City, on Nov. 14 through 18, 1949. 

Well over 200 exhibitors will bring 
an array of exhibits valued at over 
$5,000,000 and covering 4 acres of 
floor space to the Atlantic City Audi- 
torium—the largest auditorium of its 
kind in the world, according to George 
Mills, show director. 

Interest in the Show is running 
high and indications are that the at- 
tendance will top that of any previous 
All-Industry Show, he said. 

Admission is free and is open to 
anyone in the refrigeration or air 
conditioning industry upon proper 
identification and registration. 

Hotel reservations may be made 
now by writing direct to the Housing 
Bureau, Atlantic City Convention 


(Concluded on Back Page, Column 1) 


G-E, Westinghouse Union 
Consider Strike Vote 


NEW YORK CITY—A joint meet- 
ing of the General Electric and West- 
inghouse conference boards of the 
United Electrical, Radio, and Machine 
Works, CIO, was expected to be held 
on Sept. 26 to consider the taking of 
a strike vote of the union member- 
ship in those two companies. 

The negotiating committees of the 
union recommended such a vote in 
order to compel the companies to 
bargain in good faith. Negotiations 
have been going on since last June 
and the union charges the companies 
with having “complete contempt for 
the needs of their workers.” 

The union claims to _ represent 
200,000 employes of General Electric 
and Westinghouse in 15 states. It 
demands increased wage, insurance, 
and pension benefits that would 
amount to a $500 per year increase 
for each employe. The companies 
have resisted these demands. 


To Get 
Big Results 


Tight Labor Market Cited 
By Officials as Drawback 
In Recruiting Salesmen 


By George M. Hanning 
and John O. Sweet 


TOLEDO—Whatever came of the 
plan for the cooperative recruiting, 
selection, and training of new appli- 
ance salesmen that was developed 
by the National Appliance and Radio 
Dealers Association and given its 
first field test here last year? 

With current industry talk again 
stressing the need for more and 
better salesmen, the NEWS sought an 
answer from dealers who partici- 
pated in the plan and an official of 
the Toledo Edison Co., which acted 
as the central clearing house for 
screening applicants. 

Although most dealers agreed that 
the plan was probably basically 
sound, all elements admitted that the 
trial, possibly due to extenuating cir- 
cumstances at the time, did not pro- 
duce the desired results. 

Out of about 80 applicants who 


Last year the NEWS reported 
on a plan then being tested in 
Toledo for the recruiting of ap- 
pliance salesmen. In this issue is 
presented the first of two articles 
telling the story of what happened. 
The first article gives the over-all 
picture. The second, to appear 
next week, will outline the reac- 
tion of individual dealers and pre- 
sent their frankly-stated views on 
the whole problem of hiring “real” 
salesmen, 


answered the cooperative appeal, 10 
were put to work by dealers. Of the 
10 only one is still working today. 

Here is the story: 

In early 1948, NARDA, in coopera- 
tion with the Personnel Institute, 
Inc., devised a plan to “meet our 
industry's, pressing need for sales 


_manpower.” NARDA suggested that 


the local Toledo association give the 
plan a field test and the local group 
agreed. 

The Toledo Edison Co. accepted the 
group’s invitation to act as a central 
agency. The utility, at its own ex- 


(Concluded on Page 4, Column 3) 


Output Resumes at 
Taylor After Blaze 


BELOIT, Wis.—Manufacturing op- 
erations were resumed at the Taylor 
Freezer Corp. and Tekni-Craft plant 
here just one week after a $400,000 
fire destroyed most of the main fac- 
tory, according to company officials. 

At present, production is being 
carried on in six buildings not af- 
fected by the blaze, as well as in the 
machine shop of the burned building. 

At the same time, construction was 


(Concluded on Back Page, Column 4) 
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20-Story Video Center 
Will Be Air Conditioned 


NEW YORK CITY—Complete air 
conditioning for all stores, offices, and 
studios will be one of the highlights 
of the proposed 20-story Television 
Center that is expected to be con- 
structed here soon. 

Plans for the center, which is 
claimed to be the first major struc- 
ture designed for the television era, 
were filed with the city department 
of housing and buildings recently. 
The building is tentatively scheduled 
to be ready for occupancy about May 
1, 1951. 

The structure will be located just 
north of Times Square in the block 
bounded by Broadway, Seventh Ave., 
5ist St. and 52nd St. To be con- 
structed at a cost of approximately 
$9,000,000, it will be used almost 
exclusively for television studios and 
offices. 

According to John Sloan Associ- 
ates, architects and engineers, the 
Television Center will have a mini- 
mum of glass facade above the 
ground floor. Interior columns will 
be eliminated wherever possible on 
the upper 18 floors. Fluorescent 
lighting will be used throughout. 


2 Latin American Theaters 


Install Air Conditioning 


WASHINGTON, D. C.—Two of the 
newest theaters in Latin America 
are air conditioned, it was reported 
recently by the Office of International 
Trade. They are the 1,600-seat ‘‘Cine- 
Lux” in Delicias, Mexico, and the 


912-seat “Miramar” in Havana, Cuba. 


40-Year-Old 
Downes-Smith Co. 
Changes Ownership 


STAMFORD, Conn.—Robert A. 
Jordan, in association with Edward 
P. Untermyer, announces the pur- 
chase of all the common stock of 
the Downes-Smith Co., 433 Main St., 
here. 

Downes-Smith has been in busi- 
ness for close to 40 years—estab- 
lished orginally in 1910. Business 
consists of electrical contracting; all 
kinds of electrical service and re- 
pairs on appliances, professional en- 


gineering service on electrical equip- 


ment, heating, air conditioning and 
ventilation. In addition, the com- 
pany retails electrical appliances of 
all kinds, housewares, radios and 
television and commercial refrigera- 
tion, and air conditioning equipment. 
Downes-Smith are exclusive dealers 
for Frigidaire, Hoover, and Chambers 
appliances in the area, being one of 
the largest Frigidaire dealers. 

Jordan is a resident of Bedford 
Hills, N. Y. He recently resigned 
from the Hoving Corp., where he had 
been associated with Walter Hoving 
in the formation of the Hoving Corp. 
and where he acted as corporate sec- 
retary of the corporation. 

Untermyer is president of the Fair- 
_field Marine Products Co.—dealer in 
marine radio and telephone equip- 
ment and supplying service to such 
equipment. It is planned that the 
Fairfield Marine Products Co. will 
take space in the Downes-Smith 
store. 

It has been the policy of the 

~ Downes-Smith company to maintain 

a 24-hour service department on all 


its products, with factory trained 
mechanics and complete repair parts. 
Also, it provides authorized factory 
guaranteed service on many products 
not only sold by Downes-Smith, but 
by other dealers as well and operates 
a special department for handling 
commercial air conditioning and re- 
frigerating equipment sales, with 
service provided by a State licensed 
professional engineer. 

The company has been directed for 
the past 16 years by its president, 
Malcolm Meyer who is now retiring 
to devote more of his time to his 
many local interests. 


Hoover Gets Des Moines 
Electrical League Post 


DES MOINES, Iowa—Officers of 
the board of directors for the Elec- 


trical League of Des Moines re- 
cently confirmed 
" the appointment 


of George H. 
_ Hoover as execu- 
— tive secretary. 
_ Hoover was pro- 
_ motion manager of 
_ the Nebraska-Iowa 
_ Electrical Council, 
§ Omaha, Neb., prior 
to accepting his 


present position. 
Before’ entering 
George H. Hoover league work, he 


served as department manager for a 
large chain merchandising company. 

The Electrical League of Des 
Moines is composed of dealers, elec- 
trical contractors, distributors, manu- 
facturers, and the local utility. Ob- 
jectives include market development 
and promotion of appliances and ade- 


quate wiring. 
_— 
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The dehydrant is tightly paren in all Henry 
Driers and the compression spring is used in 


non-refillable types having a she 


2”. There is no “‘rattle rattle’ because of an 


exclusive patented compression 


which holds dehydrant particles under pres- 
sure, minimizing “powdering", due to abrasive 
action with resultant clogging of screen. In- 
stalled in a refrigerant system, the spring also 
compensates for volume changes in the dehy- 
drant and prevents refrigerant by-passing. 
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OTHER } 
FEATURES © 
OF HENRY ABSO-DRY DRIERS: 


1. After all traces of free moisture are removed, 
a Henry Drier with flare connections is pressure 
sealed with dehydrated air. Loosening of a flare 
nut produces a hiss, proving that there are no leaks 
ond thot the drier is in factory-fresh condition. 


2. Patented dispersion tube minimizes pressure 
drop and exposes entire volume of silica-gel to 
refrigerant. Suitable for suction line applications. 


7. Polished and lacquered natural brass finish. 


flare nuts and seal bonnets. 


3. 30 x 250 mesh monel outlet filter will not col- 
lapse under any ordinary system pressure. 


4. Forged brass end cap construction with integral 
connections, Wide wrench flats. 


5. Patented 8-Bolt distortion-proof flange design 
in cartridge type driers. 


6. Silver brazed construction. 


8. Driers with flare end connections furnished with 


MAKE TH E RATTLE-RATILE. TEST 


AND YOU, TOO, WILL STANDARDIZE ON HENRY 


SOLD BY LEADING WHOLESALERS 


HENRY VALVE CO. 


Melrose Park, Ill. (Chicago Subu 


rb) « Cable: HEVALCO Chicago. 
x Registered U.S. Pat. Off. 


"RATTLE-RATILE. TEST 


\ BEFORE YOU BUY A DRIER 


Shake the Unit Back and Forth— 
If the Dehydrant is Loosely 
Packed and Rattles, Powdering 
May Have Taken Place. 


N 
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CONTROLLING 


TRY THIS 


= 


Dag DRIER 


WILL NOT RATTLE. 


THE DEHYDRANT IS 
UNDER SPRING PRESSURE 


LARGE VIEW shows patented compres- 
sion spring which maintains constant 
pressure on the entire volume of de- 
hydrant. 


Valves, Driers, Strainers, Control Devices 
and Accessories for Refrigeration 

and Air Conditioning and 

Industrial Applications. 


N. Y. Rses Urges All To 
Attend All-Industry Show 


NEW YORK CITY—“Atlantic City 
In November for Every RSES Mem- 
ber” is the slogan that has been 
adopted by the Metropolitan New 
York chapter of the Refrigeration 
Service Engineers Society to push 
both the All-Industry Show and the 
association’s twelfth annual conven- 
tion, reports James H. White, the 
New York chapter’s publicity chair- 
man for the convention. 

The slogan was suggested by Miss 
A. C. Tria, and was selected in a 
local contest. 

In addition, the chapter has pre- 
pared attractively mimeographed 
“throwaways” on the show and con- 
vention which are being distributed 
to parts wholesalers in the East. 
These are intended to be placed on 
the counters at the wholesale houses 
“to reach all men in the industry,” 
White explains in a letter to the 
wholsalers. 

The leaflets are a 5 renaaie of the 
All-Industry Show, and the RSES 
convention, and also mention the 
other groups involved, such as REMA, 
REWA, ACRMA, RACCA, and 
NCRSA. 


NAED Offers Scholarships to 
Jr. Achievement Students 
Who Establish Best Records 


NEW YORK CITY—In the interest 
of fostering the work of the Junior 
Achievement movement, the National 
Association of Electrical Distribu- 
tors has announced that it will spon- 
sor several scholarships to be 
awarded to J. A. students who es- 
tablish the best records in their 
electrical “companies,” according to 
an announcement by Charles G. Pyle, 
managing director. 

A highlight of this new program 
will be the selection of one of the 
award winners to be an. honored 
guest at the annual convention where 
he will be presented with a special 
plaque by the association. 


The N.A.E.D. Junior Achievement 
program was initiated at a meeting 
of a special committee under the 
chairmanship of F. E. Stern, Stern 
Co., Hartford. Other members of the 
committee are D. Lyle Fife, Fife 
Electric Supply Co., Detroit; E. B. 
Ingraham, Times Appliance Co., Inc., 
New York; A. H. Kahn, General 
Electric Supply Corp., Chicago; and 
Herbert Metz, Graybar Electric Co., 
Inc., New York. 


At the conclusion of the committee 
meeting, Stern stated that “in my 
opinion the Junior Achievement work 
throughout our country is one of the 
greatest safeguards against com- 
munism we could possibly have. Our 
association has a wonderful oppor- 
tunity to encourage the J. A. pro- 
gram. 

With this modest beginning, it 
is our intention to lend the full sup- 
port of this association to an activity 
that holds one of the great promises 
for our future economic strength and 
security.” 


Roger H. Dowling Nained 
General Service Mor. 


At York Corp. 


YORK, Pa.—Roger H. Do Vling 
has been appointed general S: rvjc¢ 
manager of York Corp., accordi ig ty 
recent announcement by Johi Rp 
Hertzler, vice president and g% nera) 
sales manager. 

In announcing the selectic: 
Dowling to fill the newly created pogj. 
tion of general service mar ager 
Hertzler said that “no other m n jy 
the York organization has hd 4 


background of specific training ang | 
experience which qualifies him fc » the © 
job of general service manag r jp © 
the York organization to COr pare © 


with that of Dowling.” 
In his new position as general sery. 
ice manager, Dowling will coorc nate 


all corporation service activitie , in. | 


cluding product quality and per! orm. 
ance, meeting product guara ‘tees 
and warranties, and the establish nent 


and operation of service procec ures, © 


His new position also gives him 
authority to secure the effectiv.: co. 
operation of the engineering, n anv- 
facturing, and administrative divi- 
sions of York. 

Dowling came to the York organi- 
zation from Virginia Polytechni.: In- 
stitute in 1928, when he entered the 
York Student Training Course. Dur. 
ing his six years as sales engineer, 
following the one year training 
course, Dowling was entrusted with 
several company and trade associa- 
tion assignments, as, special as- 
sistant to the general sales manager. 

In 1938, he was named manager of 
the newly-formed sales engineering 
department, and in 1943 became assis- 
tant sales manager in charge of all 
engineering and pricing phases of 
sales department operations. 


Coastal Equipment Co. 
Appoints 4 New Dealers 


HOUSTON, Tex.—Frank G. At- 
water, president of Coastal Equip- 
ment Co., local distributor for York 
air conditioning and _ refrigeration 
equipment, has announced the ap- 
pointment of four new Houston deal- 
ers and has named Sam A. Maverick, 
Jr., aS supervisor of dealer activity. 

Maverick was formerly field engi- 
neer for Chrysler Airtemp. 

The four new dealers are Bowlin’s, 
2101 Congress St.; Refrigeration 
Service Co., 412 York St.; The 
Warren Co., 614 Walker St.; and 
Zerozone Houston Co., 1120 Wood St. 
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NEW G&E CATALOG 


REFRIGERATION PARTS e» ELECTRICAL SUPPLIES 


sd oon IT 
TODA 
be pe ‘etre. 


G & E EQUIPMENT SUPPLY co. 


OGDEN AT FULTON 
HA ymarket 1.0240 


CHICAGO 7. ILL. 


yrs 


Model “500” Recording 


from $37.50. 


AUTO-LITE 


10 TEMPERATURE RECORDING 
| : 


Thermometer. Priced THE ELECTRIC AUTO- LITE COMPANY 


INSTRUMENT AND GAUGE DIVISION, DEPT. A-9 


NEW YORK 


The low-priced Recorder shown 
here is precision-engineered 
for accuracy. Liquid-filled 
movement is responsive to 
changes throughout the tem- 
perature range. Legible 6” 
chart with wide selection of 
chart ranges between minus 
40°F. and plus 550°F. Choice 
of 24 hr. or 7 day movement. 
Send for catalog showing this 
and many other types of Auto- 
Lite Thermometers. 


TOLEDO 1, OHIO E 
* CHICAGO + SARNIA, ONTARIO cons 


i a 
aa ot Po D 
i 
hoe LO 
a ‘ frige! 
whicl 
edi a prope 
‘ e qa ste: 
7 : for B 
¥ “: M. 
P: a -_ 
: : erate 
sider 
; » ment 
e as 2, 
ee pars 
| Th 
a is bo 
es , <SSoO._s.T 
iia 10 f 
L ~~ sag ¢ : throu 
ree we’ ymee 
3 xy 5 or 
Prd ss ae, 
Tae ~~ como 
Ricca ‘ ) 7 tie 
. cand: 
a <4 4 cand: 
penn ee ped 
ae spact 
| ee oth 
Th 
ey the i 
a Bush 
case 
frige 
Ea 
ee extel 
. a ee as a 
_ _ an e 
“. - e fers me - tion. 
pay ) é aN on ple . 
‘ ee “ > a Se b am 3 Pai g 
; Ba , t aaa = 
Wi oy aa a 
A 4 ¢ ee < ae, oe s 53 . 
> oe — | “ger a —— we 
7 + a a = iF es ahs on | 
y Me Ze OS hay é ae 
- f 
; ; re eh . £ ‘ 
sae < ‘ ' 
Mi. 3 ; ~ et 7 
‘ i q ty y, he . 4 
- Neen a ee 
’ ~~ } } is Pd = f 
4 Be i —< i 
is t a / ag: 4 4 4 ae! aM: iii. ati, ee eee 
i a on ae eh 
' \ 4 a ££ / Bi as j | . ; ; 
7 & iS ; " 4 Be 4 ip a , : rs | 
f “eur “ 7 , ‘6 : : 
7 aS ¢ . 
“* ee . 4 Stamp 
a ‘ S Paces c- : ay ¥ a . | 7 
| oe i forjus a 
PO . 
i : “y | bee s—s—“—sS 
eC | = 
; Se RN 
sais Le on ot ee lee ip Boge ee eS ae 
. ihe 4 : gt ie es Se 
; . 5 Sok ‘ E Jee . PS be : * 
a’ — . . . = : | * 
a , ae ee ae < ‘ ee . ' | 
_ « war | | * . @ . 
ty SS g 1 4% _ 
“ Po a 1 ae ee zs 6 
| = ay |i a> “5 6 of $ S — (| 
es = eee Seat \ \ |: a 3 AS a Sel 
, 4a ae ; F ew : ~ / 
# Lo : /q Soe % & 
CM att Se E } A i * se a Se ; 
oa repeal ee | f : ‘ oo *, i / 
f , ail an ‘ + 8 
- ——— es ee , — . Gy 
oe ) — — . SS 
Fe << . i.e. 
as ee % a 
5 < Age << wu es “ - 
: es : pe Ree 
ve now. <q : PRPECORE , ce 
- ee eee bay Se OE a See eS age eee Ss 1 
25. : ) —— Serie ay erry aes aa ; 
- J : a! ‘ = E r | 
Se a > “% bats 5) Orme 5 mt “er Ae aL, - . =. mn - Csi ‘e - . . . ! 
Ef) 7 eee +S eit is = er Se 8 a 8 . a ae Tags ~ a Se Se | 9 
be les A ae FRE OVE 5 ae — = = a ao 8 a Ae ds. bee : rn ; : ; ~ 
es Gre eae a ne ae ila “—* se a cna 4 SS ee 2 
‘ ae m./ % hk ver — Set nad “s a" 


Do Vling 
al S: rvicg 
cord: ig to 

Johi Rp 
d+ neral 


ectic i of 
ated pogi. 
mal iger 
rm n in 
Shdga 
ining and 
m fcr the 


mag r in § 
cor Pare © 


eral sery. 
oorc nate 
yitie , in. | 
peri orm. © 
lara itees 

lish nent 

OCeC \ires, © 
ves him 
ctiv co. 
3» 1 anu- 
ive divi- 


f organi- 
*hni:: In- 
ered the 
se. Dur. 
2ngineer, 
training 
ted with 
associa- 
tial as. 
nanager, 
nager of 
ineering 
ne assis- 
e of all 
ases of 


. 


lers 


G. At- 
Equip- 
r York 
eration 
he ap- 
n deal- 
erick, 
ctivity. 
1 engi- 


wlin’s, 
eration 
; The 


LOS 
friger: 
which 
packa 

rope! 
erated 
a stea’ 
for Bu 
way, ! 

M. 1 
invest 
erated 
siders 
ments 


as 2,00:' 
e now sold per week. 


pars a 
The 
is loca‘ 
store, 
10 ft. 


AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 26, 1949 


frigerated Cases Do the Trick 


ANGELES—A huge, all-re- 
ed candy department, in 
ulk candy, bar candies, and 
varieties are all kept at 
temperatures in four refrig- 
display cases, is maintaining 
, profit volume the year-round 
1 Drug Co., at 6th and Broad- 
re. 
Bush, head of the drugstore, 
‘ almost $10,000 in the refrig- 
eandy department, and con- 
t one of the wisest invest- 
1e ever has made—inasmuch 
boxes of 5 and 10-cent candy 


efrigerated candy department 
ed in the center rear of the 


ind occupies a space of 18 by 


Constructed of blonde wood 


throughout, the department incorpo- 
rates four sloping front, limed oak 


display 


cases, each of which will ac- 


comodate 24 trays of bulk candy, or 


7 tiers 


of shelving for 5 and 10-cent 


candy bars, packaged chocolates, gift 


candies, 


display 


etc. In the center is a large 
island for hard candies, and 


space for scales and cash register, 
for customer service. 

The four refrigerated cases, each 
of which represents one corner of 
the island, were custom built for the 
Bush organization by Weber Show- 


case & 


Fixture Co., Los Angeles re- 


frigeration manufacturers. 


Each 


case has a small blonde wood 


extension on the end, which serves 
as additional display space, and as 
an enclosure for the 144-hp. compres- 
sor units which supply refrigera- 


tion. 


Circulating blowers, concealed at 
the top of each of the candy cases, 
maintain even temperatures. Bulk 
candy is kept at 55°, while package 
chocolates are maintained at 68° or 
cooler. 

Popular candy bars, which show 
the greatest tendency toward loss of 
appearance and flavor in Los Angeles’ 
warm summer weather, are main- 
tained at 45°. The fourth case, in 
which novelty and specialty types of 
candy are shown, can be held at any- 
where from 35 to 50°, depending 
upon the types of candy shown. 

“We can set any of the cases to 
operate at a predetermined tempera- 


ture, from which it will not vary by 


more than 1° over a 24-hour period,” 
Bush said. 

Double panes of glass at the front 
of the showcase and refrigerator- 
type, gasketed doors, at the rear of 
each case, insulate against exterior 
temperatures, and make it possible to 
operate the refrigeration units eco- 
nomically. 

“While our over-all sales of candies 
during the winter months have in- 
creased only slightly, the important 
advantage of the all-refrigerated de- 
partment is that we maintain sum- 
mer sales volume, equal to that of the 
winter months,’ Bush said. 

“The thousands of people who pass 
through the store daily, commuting 
to suburban homes through the: Los 
Angeles bus terminal, have all be- 
come familiar with the fact that 
their favorite candies can be pur- 
chased at any time of the year in 
perfect condition. 


‘igstore Candy Sales Soar In Hot Months — 


“For that reason, many people 
who each summer give up bringing 
home a box of candy for wives or 
children, continue to make such pur- 
chases. Where our candy bar sales 
used to drop to only a few percent- 
age points of winter volume after 
June 1, it is now maintained at the 


sales peak through the hottest 
months of the year.” 
Incorporated among the candy 


cases is a nut display case, which 
surprised Bush by selling more than 
10 tons of popular mixed nuts, at $1 
a pound and up, in seven months. 

He gives credit to the meteoric 
rise in nut sales to the fact that the 
refrigerated candy case drew manv 
people who might otherwise not visit 
the store. 

The large size of the department, 
plus the fact that the refrigerated 
cases make possible a greater variety 
of bulk candy, has increased volume 
to the point that the department’s 
$2,000 average inventory is turned 
once a week, and frequently, even 
faster. 

Large signs, set atop the center 
island, and at the corners of the de- 
partment, read “All candies under re- 
frigeration!” in letters large enough 
to be seen from any part of the 
store. 

Salespeople in the candy depart- 
ment indicate to customers. that 
candy, wrapped up tightly in sacks 
after removing from the refrigerated 
cases, will remain in good condition 
long enough to allow the customers 
to take it home, where it can be 
placed in the refrigerator. 


Westinghouse Milk Cooler 
Designed for.Small Herds 


PITTSBURGH—A new, small-size 
electric milk cooler to serve farms 
which have fewer than 10 cows in 
their dairy herds, or to cool cream 
at larger dairies, has been announced 
by Westinghouse Electric Corp. Its 
suggested retail price is $210. 

The cooler (model S2-7A), called 
the “Cooleret,” has room for either 
three 5-gal. or two 10-gal. cans of 
milk or cream, and can cool them 
frm 90° down to 50° in one hour, 
Westinghouse said. 

The cabinet is of standard big- 
cooler construction. It is made of 
heavy-gauge galvanized steel, well- 
insulated, and equipped with an 
hermetically-sealed refrigeration unit 
and a motor-driven water circulator, 
according to the company. 


Airflow Refrigeration Plans 
Expansion 2nd Time In 2 Years 


BROOKLYN—Less than two years 
after moving to new quarters, Air- 
flow Refrigeration, Inc., 64th St. and 
Third Ave., here, once again has 
found it necessary to expand. 

The firm has acquired the plot of 
150,000 sq. ft. adjoining its present 
location and is erecting another new 
building which will house showroom, 
stockroom, and offices. 

Airflow, a refrigeration and air 
conditioning service concern, is spe- 
cializing in handling guarantee and 
warrantee obligations for well-known 
manufacturers. At present Airflow 
is negotiating with a large Midwest 
manufacturer and expects to be in a 
position to accept additional contracts 
before the end of this year. 


Frez-O-Mat Will License 
Use of Features, Defroster 


CHICAGO—Frez-O-Mat Corp. here 
has announced a policy of licensing 
equipment manufacturers to build 
frozen food cabinets utilizing pat- 
ented Frez-O-Mat features, including 
the company’s automatic defroster. 


Thus, according to the concern, re- 
tailers will be able to secure frozen 
food cabinets of standard design or 
built to their own specifications and 
incorporating Frez-O-Mat principles, 
from any licensed store-fixture manu- 
facturer. 

It was also announced that a new 
Frez-O-Mat model will be exhibited 
at the meeting of the National Asso- 
ciation of Food Chains in Washing- 
ton’s Statler hotel Oct. 12-15. 

The new design combines an open- 
type cabinet with the Frez-O-Mat 
unit for automatic dispensing of in- 
dividual packages. This combination 


.is claimed to permit storage and 


display of more merchandise per 
square foot of floor space. 

Principles of the new cabinet re- 
portedly have been tested ‘‘by several 
years of successful use in hundreds 
of installations in various parts of 
the country.” 


Store Installs Glass Front 


INDIANAPOLIS — A _ new = glass 
store front has been installed as part 
of a remodeling and _ redecoration 
program at the Don Massa Appliance 
Store here. Extensive interior redeco- 
ration also is planned. The _ store 
handles the complete General Elec- 
tric line, in addition to other appli- 
ances. 
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eee Here's proof that the Koch line includes 


a unit for every retail refrigerator 


Sie Stmvice _ Sees stawice 


need. And other new models are coming .. . to 


make the line even more complete. Remember, in 


every city block, there’s a prospect for one or 
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Demand for Freezers - - 


(Concluded from Page 1, Column 3) 


director of the association. He said 
the leading advertiser in a special 
home freezer section published by a 
California newspaper reported a 300% 
increase in sales the first week fol- 
lowing publication. 

Schauffler declared that a series 
of recent interviews with eastern and 
midwestern frozen food distributors 
revealed a firm conviction that an- 
other large increase in frozen food 
consumption is forthcoming. Bottle- 
necks in retail and home storage 
facilities are breaking up, he said. 

He predicted that prices will re- 
main profitable on an annual basis. 

“This does not mean,” he pointed 
out, “that foolish competitors may 
not waste dollars on price slashes 
instead of using their funds intelli- 
gently for consumer education. But 
the weather has definitely determined 
that there will be no inadequate 
packs in many items.” 

Nearly all 
that this summer was the best in 
their history, he added. 

Association officials announced that 
point-of-sale material for the “Stock 
Your Home Freezer Month” national 
cooperative promotion is now avail- 
able. The material bears the slogan, 
“This is stock your home freezer 
month—fill your freezer here and 
save money.” 


F. J. Bernbaum Joins Contractor 


DALLAS, Tex.—Fred J. Bern- 
baum has joined the staff of Cohn- 
Daniel Corp., air conditioning and 
heating contractor, as a sales engi- 
neer, according to Henry Cohn, presi- 
dent. 


distributors reported’ 


John Porter P. Wassmansdorf 
Major Traffic 
Appliances 


Appliances 


oa * ot 


Porter, Wassmansdorf Get 
Key G-E Advertising Posts 


BRIDGEPORT, Conn.-——John G. 
Porter and Paul A. Wassmansdorf 
have been appointed advertising man- 
agers for General Electric major 
appliances and traffic appliances, re- 
spectively, the company announced 
recently. 

Both men joined the company’s 
advertising and publicity department 
in Schenectady, N. Y., in 1934, and 
have held a number of advertising 
positions since then. Porter was in 
charge of advertising for the G-E 
electronics department, and_ since 
1945 has been manager of traffic 
appliance advertising and sales pro- 
motion. 

Before the war Wassmansdorf was 
advertising manager of the plastics 
division 

Throughout the past four years 
he has been in charge of advertising 
and sales promotion on several traffic 
appliance lines. 


(Concluded from Page 1, Column 5) — 


pense, ran two large newspaper ad- 
vertisements and conducted a two- 
week radio campaign in the name of 
the association appealing “to men 
interested in a profitable career.” 

The advertisements offered ‘out- 
standing young men and women... 
a higher than average income, a dig- 
nified and respected position, an in- 
teresting and pleasant occupation.” 

It was pointed out that “no pre- 
vious experience is necessary” and 
that at least a high school education 
was required. A “valuable scientific 
aptitude test” was offered free to ap- 
plicants. If accepted, they were to be 
given “interesting, intensive sales 
training—at absolutely no cost to 
you—while you are earning!” 

A utility official stated that the 
entire advertising campaign cost 
about $400. He added that the spot 
announcements over the _ radio 
brought the greatest response. 

Applicants were told to come to 
the utility’s offices where they were 
interviewed by Frank Keith, assis- 
tant personnel manager. 

Unqualified applicants were screen- 
ed out and those qualified were sent 
to dealers who had requested sales- 
men. Earlier, dealers had submitted 
their requirements on _ requisition 
forms supplied them by NARDA. 

Qualified applicants were allowed 
to choose the dealer they preferred 
to work for, and, if they met the 
dealer’s specifications, were sent out 
for further interview. 

Dealer-approved applicants were to 
be given the scientific aptitude test 
at a cost to the dealer of $15. Those 
who passed the test were to be hired. 

During the course of the campaign, 


@ 


THE WORLD’S 


FINEST 


leading appliance manufacturers are l 
listed among Grand Rapids Brass cus- aoe” 
tomers. Because in building the 


products, in terms of quality and 
value, it is only natural that they 
select hardware for their 


APPLIANCES 


HAVE 


that will continue to look like new and 
function perfectly through long years 
of service — hardware which will 


such customer-attracting features as 
smart, modern designs, beautiful 
- chrome-plated finishes, and locks with 
“Living Action” which assure easy 
dependable operation. 


GRAND RAPIDS BRASS 


will be glad to estimate your needs in = 
commercial, domestic refrigeration 
hardware, stove hardware and name- 
plates for all kinds of appliances... 


HARDWARE 


that will give you and your customers 
assurance of satisfaction, outstanding 
quality and workmanship. 


Manufacturers of hardware for COMMERCIAL REFRIGERATORS, DOMESTIC 
REFRIGERATORS, GAS STOVES, WASHING MACHINES, ELECTRIC RANGES 


DIVISION OF CRAMPTON MANUFACTURING COMPANY 


GRAND RAPIDS 4, 


MICHIGAN 


in sion, Trails Anplisnses “Toledo Plan’ Fails To Get Big Results-- 


19 dealers requisitioned 42 salesmen. 

What results did they get? 

Here is the report submitted by 

Keith at the conclusion of the adver- 
tising campaign: 
Total number of applicants 
No. of qualified applicants 
No. of qualified and interested ... 14 
No. of dealers to whom applicants’ 

i eee eee ee ee 11 
No. of applicants sent to dealers . 11 


Applicants employed ........... 5 
Applicants accepted but did not 
Snow up for WOPK «.. 2.665555: 4 


Tried job for a few days and left. 3 
Applicants given aptitude test .. 5 
Tested and accepted ............ 4 

Keith explained that about 15 
more men applied (making 80 in 
all) after this report was submitted, 
and three of them were sent out to 
dealers. 

Why were so few applicants found 
to be qualified? 

Keith noted that out of the first 40 
candidates, 25 lost-interest immedi- 
ately because of a dislike for house- 
to-house selling, unwillingness to sell 
on a straight commission basis, or 
because they did not have a car (as 
specified by some dealers). Only 10 
indicated a desire to be considered 
further. 

Among those that were found to 
be qualified and were sent to the 
dealers, several later reported back 
to Keith that the dealers were not 
willing to pay them a “living wage” 
and ‘‘wanted something for nothing.” 
One claimed that the dealer tried to 
induce him to buy into the dealership 
without giving any assurance that 
he would benefit by so doing. 

On the other hand, the dealers 
said that with one exception the 
“qualified” men they received were 
not appliance salesmen and could not 
be made into salesmen. One dealer, 
reflecting the general attitude, re- 
marked that ‘‘these men wanted $75 
a week to sit in the store.” Another 
asserted, “I need salesmen, but they 
must be willing to take the same 
gamble I do.” 

The exception was a young man 
just out of college, who was care- 
fully trained by the dealer, and is 
today earning better than $125 per 
week in commissions as a floor sales- 
man. 

The other nine who were employed 
by dealers lasted anywhere from a 
few days to nine months, depending 
upon the patience of the dealer or 
the tenacity of the applicant. 

Of the nine, two worked only two 
days, one lasted a week, two stayed 
on two weeks, one three weeks, one 
six weeks, one three months, and one 
nine months. 

“There just aren’t any good appli- 
ance salesmen anymore,” one dealer 
sighed. “Young men just haven’t got 
it today. You can’t get them to stay 
on the job. 

“You give them a pep talk, and 
send them out. They make a couple 
of calls, get a door slammed in their 
face and give up, saying ‘This isn’t 
for me’.” 

Another disgusted dealer growled, 
“There’s not one salesmen in 1,000 
today who wants to work.” 

Observed a third disillusioned re- 
tailer, “I get better results from 
my customers than I do from sales- 
men.” 

Several dealers and Keith pointed 
out that they considered the recruit- 
ing plan to be a good one. They felt, 
however, that the tight labor market 
at the time the trial was made in 
the summer of 1948 had much to 
do with its poor showing. 

Noting that labor was “inde- 
pendent” at that time, one dealer 
commented that when a new sales- 
man has the attitude that he can 
easily get another job if his is un- 
satisfactory, he is off to a bad start. 

“I think the same plan, tried in 
normal times, would be a success,” 
he added. 

Others echoed the same sentiment. 
They felt that in today’s more fluid 
labor market, it might work much 
better. 

(To Be Continued) 


Frigidaire Contracts - - 


(Concluded from Page 1, Column 2) 


gardless of any final decisions as to 
their legality.” 

A five to four decision by the U. S. 
Supreme Court in a case involving 
the Standard Oil Co. of California 
was said to “emphasize the uncer- 
tainty of the law and the difficulty 
of determining the legal status of 
contract clauses which have hereto- 
fore been considered legal and pro- 
per as well as desirable to the public 
and the dealers.” 


-f 


- frigeration export department fo! 


a 


Sanitary Refrigerator 
Starts Home Freezer 
Promotion October £9 


FOND DU LAC, Wis.—In ‘heme 
as well as in scope, Sanitary R ‘frig. 
erator Co.’s Quicfrez home f) 2eze, 
promotion and merchandising cam. 
paign is a “whopper,” accordi. g to 


Harry Ryan, sales manager © the 
company. 

““For whopper values in ome 
freezers, get wise to Sanitary’ eagq. 


lines the national consumer adve tise. 
ments,” Ryan explains. The Sat: rday 
Evening Post Oct. 29 advertise nent 
will spearhead the consumer a lyer. 
tising. The trade press will al: > be 


utilized in the advertising am. 
paign. 
“We're preparing extensive ner. — 


chandising aids for dealers, ir :lud- 
ing window display materials, a new 
product folder, a kit of specia ag. 
vertisements, direct mail pieces anq 
broadsides,” Ryan said. “All of hege 
dealers helps play up the ‘whopper 
value’ approach. We’re also pu ting 
colorful banners on our units.” 
Three Quicfrez models are mace by 
the Sanitary Refrigeration Co. An 
8.3-cu. ft model retails at $279.95, 
a 12%-cu. ft. model at $352.00, and 
a 16.8-cu. ft. freezer sells for $459.95. 


Crosley ‘Road Show’ - - 


(Concluded from Page 1, Column 3) 


Louis office will be headed by Bruce 
Morehouse, now working in San 
Francisco. 

C. J. Ward has been named to 
succeed McCoullough at Cincinnati. 
Ward is now covering Buffalo and 
Syracuse out of the New York City 
office. 

The complete schedule of dealer 
meetings at which the new Crosley 
appliance lines will be presented is 
as follows: 

Boston, Sept. 26; New York City, 
Sept. 28; Philadelphia, Sept. 30; 
Baltimore, Oct. 3; Atlanta, Oct. 5; 
Memphis, Oct. 7; Houston, Oct. 10; 
Fort Worth, Oct. 12; Kansas City, 
Oct. 14; Des Moines, Oct. 17; St. 
Louis, Oct. 19; Pittsburgh, Oct. 24; 
Buffalo, Oct. 26; Detroit, Oct. 31; 
Chicago, Nov. 2; Minneapolis, Nov. 4; 
Seattle, Nov. 8; San Francisco, Nov. 
13; and Los Angeles, Nov. 20. 

Accompanying the presentation 
caravan will be Blees, M. R. Rodger, 
western division sales manager; C. 
W. Kirby, eastern division sales man- 
ager; V. C. Havens, assistant general 
sales manager in charge of advertis- 
ing; and R. K. White, assistant gen- 
eral sales manager in charge of pro- 
motion. 


Westinghouse Slashes 


Water Heater Prices 


MANSFIELD, Ohio, Sept. 18— 
Price reductions effective immedi- 
ately, ranging from $4 to $12 on 13 
models of electric water heaters, have 
been announced by the Westinghouse 
Electric Corp. 

The water heaters affected carry 
new suggested retail prices from 
$90.95 to $184.95 and have capacities 
from 10 gallons up to 80 gallons. 
Two table-top models remain at their 
present price levels $127.95 and 
$134.95. 

M. M. Feaman, manager of the 
company’s water heater and kitchen 
utilities department, said that there 
is price protection for dealers and 
distributors on 1949 models they lave 
in stock. 


Best Heads Engineeri1g 
For Cordley & Hayes 


NEW YORK CITY—The app: 
ment of Frank S. Best as directo of 
engineering for Cordley & Ha 
manufacturer of water coolers, “45 
announced by C. D. Cordley, p:°si- 
dent, recently. 

Best, who was formerly qu: 
control engineer for Cordley & Ha @5, 
has a background of 10 years ex} Tr 
ence in the wholesale refrigera ‘0D 
field, and 30 years in the refrig 
tion industry. 

Before joining Cordley & Ha ®&5, 
Best served as manager of the 


ternational Standard Electric C 'P. 
and developed a unique packe zed 
household hermetic system for ‘he 
export field. He is a member of 
R.S.E.S. 
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Getting It Down While It's Still ‘Hot’ 


More complete and more 
accurate “call reports” are 
being turned in more 
quickly by Austin Jones, 
Kerotest district manager, 
thanks to a_ portable 
Sound-Scriber which he 
mounted on a platform in 
his car. Jones also uses 
the machine to record 
interviews with customers 
and prospects on such 
matters as proposed 
changes in parts. 


Portable Dictating Equipment Enables a 
Salesman To Make Report Quickly 


TOLEDO—By having a portable 
dictating machine mounted in the 
front seat of his car, Austin Jones, 
Kerotest Mfg. Co. district manager, 
can get all the details for his call 
reports on record immediately after 
making the calls. 

“The normal field man_ usually 
makes notes right after the call and 
then tries to decipher them later. It 
may often be two or three days be- 
fore he gets a chance to transcribe 
his notes but with this device I can 
get the facts down immediately,” 
says Jones, whose territory includes 
Michigan, Ohio, eastern Indiana, and 
central Kentucky. 

Getting all the facts down while 
they're still fresh in mind should 
permit a representative to give better 
service to both customers and em- 
ployer. 

“And the machine is also useful in 
directly recording suggestions or 
complaints of my customers,” Jones 
says. 


HOW IT OPERATES 


He’s using a portable Sound-Scriber 
unit with playback arrangement. 

“This machine records on thin plas- 
tic discs (similar to phonograph re- 
cords but much thinner), which come 
in three sizes. The smallest will hold 
five-minute recordings on each side; 
the others are in 10-minute and 15- 
minute sizes. This means,’ explains 
Jones, “that you can get 30 minutes 
on the largest size. 

“There are special mailing enve- 
lopes for each size disc, but the 
smallest disc can be mailed in an or- 
dinary letter envelope. Indicators on 
the Sound-Scriber show how long 
each dictated report or letter is, and 
this can be noted on the special enve- 
lope, along with the spelling of 
names, special instructions, correc- 
tions, etc. 


CAN SEND BACK DISCS 


“Usually,” Jones said, “I dictate 
the reports while I’m on the road and 
then take the discs back home to 
Toledo with me where they’re tran- 
scribed. But if I’m in a hurry on a 
Special disc, I’ll just send it in di- 
rectly to Kerotest headquarters in 
Pittsburgh. 

“The machine 


is very useful in 


changes in our products. 

“We get out the blueprints, refer 
to them by number, and the whole 
discussion on the blueprint changes 
is recorded. This not only gives our 
factory the dope on the changes but 
reveals the thinking behind them.” 


THE POWER SUPPLY 


A 25-ft. extension cord is housed in 
the back of the Sound-Scriber for 
connection to a standard 110-volt 
outlet. 


To furnish the 110-volt current. 


necessary for operating the machine 
in the car, an inverter has been wired 
into the car electrical system to 
change the 6-volt d.c. current sup- 
plied by the car battery into 110- 
volt, 60-cycle a.c. current. A cord 
from the machine is plugged into 
the special outlet mounted beneath 
the dashboard. 

“Having this 110-volt current in the 
car means that I can also plug in any 
110-volt device, such as an electric 
shaver or radio, that doesn’t use 
more than 100 watts,” Jones added, 
“and there’s no unusual drain on the 
battery.” 


PLATFORM FOR MACHINE 


When in the car, the machine is 
strapped to a small platform in the 
center of the front seat. Four Lord 
vibration absorbers separate the plat- 
form from the car body, while the 
machine itself rests on a sponge 
rubber kneeling pad. The platform 
can be removed by loosening three 
thumb nuts. Jones has found, how- 
ever, that three people can ride com- 
fortably in the front seat without 
taking out the platform. 

Jones doesn’t recommend trying to 
dictate while driving the car. 

“Vibration of the car would make 
the needle of the Sound-Scriber 
jump, and besides, trying to dictate 
and drive at the same time isn’t 
safe.” 


August Cold Storage of Fish In 
Canada Shows Increase of 70% 


OTTAWA, Ont., Can. — Approxi- 
mately 70% more fish went into cold 
storage in Canada last month than 


recor ling interviews, too. I simply in August a year ago. 

take it into the office, set it on a The Bureau of Statistics reported 
desk or a table, and the machine will that “into-storage’’ movement of all 
Pick up anything said in a normal fish, frozen, fresh, and smoked, was 
tone f voice within a range of 10 ft. 3,800,000 lbs. during August, com- 
I've ised it to take down conferences pared with 2,200,000 in the same 
with ongineers over suggested design month of 1948. 
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HE 


PARTS - 


“om our large, complete stocks. 
' 48 States and overseas. 


Wholesale Only 


Please Write on Your Letterhead 


Latest Prices 

Wanted Lines 
Write Today for Your Copy 

‘hy spend valuable business hours and car expense 


©! trips to buy parts? Get fast low-cost delivery 
Airo serves buyers 


REFRIGERATION AND AIR CONDITIONING 


TOOLS + SUPPLIES 


AIRO SUPPLY CO. 


. ASHLAND AVENUE * CHICAGO 14, ILL. 


Eca Booklet Educates 


Small Businessmen 
On Marshall Plan Aid 


WASHINGTON, D. C.—The Eco- 
nomic Cooperation Administration 
has issued a new booklet designed to 
assist American small businessmen 
who plan to enter the export market 
under the Marshall Plan. 

Entitled “The ECA and Small 
Business,” the booklet explains the 
various methods of organizing for 
overseas trade, listing the advantages 
and disadvantages of each method. 

It answers many of the questions 
the newcomer to export would ask, 
enabling him to avoid motion and 
unnecessary expense. Explaining the 
necessity for an overseas market 
analysis, it directs the small busi- 
nessman to sources of helpful in- 
formation and guidance. 


Copies of the booklet may be ob- 
tained at the Economic Cooperation 
Administration, 800 Connecticut Ave., 
N. W., Washington 25, D. C. 


‘Key to Freezer’ Ina 


Food Market Provides 


Grocer-Freezer Tie-In 


BINGHAMTON, N. Y.—Giant Food 
Markets promoted interest in frozen 
foods by offering 20 bundles of frozen 
foods to the 20 lucky holders of keys 
which fit the lock of the freezer on 
display in one of the markets. 

If the holder’s key fit the lock, he 
received one of the frozen food 
bundles. Regardless of whether or 
not his key fit the lock, every holder 
was eligible for one of three grand 
prizes—a freezer, a refrigerator, and 
a range. 

Contestants were invited to pick 
their key at any of the markets. 


Drugstore Gets Cooling 


CHARLESTON, S. C.—Newly re- 
modeled and air conditioned, Gainey’s 
Drug Store, 381 King St.,. held its 
formal opening recently. Hood Elec- 
tric Co., 285 Meeting St., installed 
the air conditioning equipment. 


Feinberg Establishes 
Offices as Consultant 


DETROIT — Emanual Feinberg, 
who recently resigned as president 
of American Thermal Industries, Inc. 
here, manufacturer of unit air condi- 
tioners, has announced that he is 
setting up an office as consulting 
engineer on refrigeration and air con- 
ditioning. 

With the firm since its inception 
in 1945, Feinberg had previously been 
a consulting engineer and manufac- 
turers’ representative for several 
lines. 


Bush Pays Dividends 


WEST HARTFORD, Conn.—Board 
of directors of Bush Mfg. Co. re- 
cently voted a dividend of 28% cents 
per share on the 4'2% cumulative 
convertible prior preferred stock and 
a dividend of 3114 cents per: share 
on the 5% non-cumulative preferred. 

Both dividends will be paid on 
Oct. 1 to stockholders of record 
Sept. 16. 


? 
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Lehigh presents a RUGGED LINE from END to END—ably staffed 
with a veteran BACKFIELD. It has POWER that SCORES—but there 
is no fancy razzle-dazzle or deception. Lehigh, for one example, 
does not use heat-exchangers to obtain BLU-COLD listed capacities 
on the job. All B.T.U. figures are determined by strict A.S.R.E. 
STANDARDS. The LEHIGH TEAM — 
“—"Production,” is a skillful, experienced BACKFIELD for the 

fast moving, power-packed Lehigh BLU-COLD line. Let us bring , 


e 
ing, 


DAZZLE!” 


Says the LEHIGH ana 


you up to date with new catalogs and price lists. 


“ALL-AMERICAN” 


Freon 12 or Methyl Chloride. 


1. PACKAGE ae sc 
1/4, 1/3, 1/2 

. oar ee bury "AIR COOLED 
1/3, 1/2 

. HEAVY ouee AIR COOLED 
1/3, 1/2, 3/4, 1, 1Ya, 2, 3 H.P. 

. HEAVY DUTY WATER COOLED 
1/2, 3/4, 1, 1%, 2, 3, 5 H.P. 


1/2 through 3 H.P. 


2 

3 

4 

5 

6. HEAVY DUTY TRUCK UNITS 
3/4 through 2 H.P. 
7 

8 

9 

0 

1 


. UNITS FOR SPECIFIC PURPOSES 
in all capacities. 


. Lehigh “Management” 
. Lehigh “Engineering” 
. Lehigh “Production” 


. Lehigh BLU-COLD Users 


1949 


For High, Medium, Low Temperature, 


. COMBINATION AIR & WATER COOLED 


“Management,” 


— “Engineer- 


Combination Air and 
Water we he 
Available 1/2 H 
through 3 H.P, 


* A Quality Product 

* A Complete Line: 

* Quantity Production 

* Really Competitive Price 


Plant 


— Lehigh Manugactaring Co. wiisiin 


Export Department — 39 Broadway, New York 6, N. Y. 
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INSIDE DOPE 


by GEORGE F. TAUBENECK 


Bi a in Sinnsaciit 4 


(Continued from Page 1, Colunm 1) 


and government actions usually take 
place: 


The voters are hornswoggled into 
admitting their utter helplessness, 
and their inability to solve their own 
problems. While they are in this 
state of mind, they are beguiled and 
intrigued by the prospect of a 
benign and all-wise “leader” to 
whom they can look for the cure of 
all their ills. This state of mind is 
most readily developed in a time of 
economic stress or national disaster. 


Constitutional guarantees are swept 
aside. (This is accomplished by 
ridiculing these “freedoms” as being 
out-moded, and as obstructions to 


progress. It is further accomplished 
by name-calling. Protesters are 
branded “Fascists,” ‘Tories,” ‘“Re- 


actionaries” and the like.) And still- 
spry protesters—those who survive 
the name-calling—are ground down 
and under by high taxes which, under 
one pretext or another, they are 
called upon to pay. Thus they are 
humbled to a common level, and 
much of their income and property 
is taken from them—breaking their 
spirits. 


Economic independence is erased, 
and the average citizen is forced to 
rely more and more upon the gov- 
ernment-in-power for food and shel- 
ter. Capital and credit, enterprise 


and subsistence, thus are brought 
completely within the control of the 
Marxist “planners.” 


To continue the planned deteriora- 
tion, a staggering public debt is con- 
tracted for, so that citizens never can 
escape its burdens. This makés the 
planning body a virtual receiver for 
the entire nation. Also: A general 
distrust of private business and in- 
dustry must be kept alive, so that the 
Public is afraid to rely upon its own 
resources, and so that Public Opinion 
will continue to support the Bureau- 
crats. 


Then: Governmental bureaus spring 
up to control practically every phase 
of the citizen’s life. These bureaus 
issue directives without number—all 
with the connivance of the Leader to 
whom they are immediately respon- 
sible. They originate and perpetuate 
a government of men rather than a 
mutual-trust society of laws. 

The education of the nation’s 
youth is controlled, too, with the 
purpose of inocculating immature 
minds at an early age with a spirit 
of submission to the System, and of 
reverence for the New Religion. 


To supplement and fortify all of 
the methods of grabbing and holding 
power, the Bureaucracy puts out a 
daily stream of press and radio 
propaganda designed to glorify the 
cowards who bow the knee, and to 
vilify those who dare raise a voice 
of dissent. 


(I watched all of these develop- 
ments taking place in Germany and 
Italy in 1936, myself, at first hand. 
Ever since that time, I’ve been 
writing and speaking, whenever given 
a chance, to persuade indifferent folk 
that they face a crisis of this nature 
in this country, too. Succumbing to 


Big Government—exorbitant taxation, 
controls and SBureaucracy—is a 
world-wide epidemic. ) 


A free society allows its citizens to 
grow up as they please, to exploit the 
natural resources they discover, to 
figure out how they can utilize to 
best advantage their initiative and 
energies, and to sidestep interference 
from jealous negativizers. 


Grandest sort of freedom in the 
world is that un-nagged and un- 
supervised liberty to do this or do 
that without interference; to come 
and go as you please; to make mis- 
takes, suffer from them, and learn 
your lessons the hard way; and to 
keep the rewards you deserve for 
doing a hard job well. 


It’s a complex freedom—but it’s a 
fundamental liberty which should be 
preserved. 


Spies Are In Our Midst 


Those wonderful guarantees of the 
Right to Pursue Happiness, which 
are embodied in the Constitution of 
the United States, have been scorned, 
underpinned, and undermined by 
Communist spies and fellow-travel- 
ling infiltrators in our country during 
the last 15 years. As a result, they 
are either discredited or forgotten by 
large segments of our populace. 


And the whole pattern of Ameri- 
can Life has been altered in conse- 
quence. Political leaders, who have 
clamped onto the allegiance of dis- 
satisfied lazybones and failures, are 
misleading juvenile Americans into 
shallow, shoddy compromises with 
their consciences and better judg- 
ment. 


Following are quotations from the 
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builds beta acy 
for every application 


There are two big reasons why you can 
count on the performance of Kold-Hold 


Hold-Over and evaporator plates fo 


every refrigerating installation. 


_ FIRST: They are designed and ae 
' eered primarily to refrigerate effi, 


ciently and economically. 


SECOND: They are built with care and 


_ fore any plate leaves the factory — 


to quality standards which assures 
that each and every Kold-Hold 
plate does its designed job to the 
fullest degree of satisfaction. Be- 
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it is pressure tested under — % 


‘ _ and conpaety Cehydircned. 


7 and controlled construction is your 
_ guarantee of peak performance. 


Would you like to know more about how 


Kold-Hold plates can be used for quick ° 


freezing, chilling and holding, short 
period cooling, or for “Hold-Over" truck | 


_ refrigeration? Complete descriptive 
ature is Yours free — write today! 
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KOLD-HOLD 


KOLD-HOLD MANUFACTURING COMPANY =- 
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TRANSPORTATION 


protects every step of the way 


STORAGE 


500 E. HAZEL ST., LANSING 4; MICHIGAN 


public speeches of people who pos- 
sibly should know better—and pro- 
bably do now. Trouble is, they all 
had an affect on American life. 


For the Record 


“The government will have to 
enter into direct financing of activi- 
ties now supposed to be private, and 
a continuance of that direct financ- 
ing must be inevitably that the gov- 
ernment will ultimately control and 
own these activities. Over a period 
of years the government will gradu- 
ally come to own most of the pro- 
ductive plants of the United States.” 
—ADOLPH BERLE. 


“Fundamental changes of attitude, 
new discipline, revised legal struc- 
tures, unaccustomed limitations on 
activity, are all necessary if we are 
to plan .. . It amounts, practically, 
to the abolition of “business.” .. . 
We have a century and more of de- 
velopment to undo . . The first 
series of changes will have to do 
with statutes, with constitutions, and 
with government .. . If we begin to 
plan we shall be changing once and 
for all, and it will require the laying 
of rough, unholy hands on many a 
sacred precedent, doubtless calling on 
an enlarged and nationalized police 
power for enforcement . . . There is 
no private business, if by that we 
mean one of no consequence to any- 
one but its proprietors; and so none 
exempt from compulsion to serve a 
planned public interest ... It has 
already been suggested that business 
will logically be required to dis- 
appear. This is not an overstate- 
ment for the sake of emphasis; it is 
literally meant.’—REXFORD G. TUG- 
WELL. 


“The war is but a step in the 
revolution.’”—-MRS. ELEANOR ROOSE- 


VELT. 
“We are in for a profound revolu- 
tion .. . Those of us who realize the 


inevitability of revolution are anxious 
that it be gradual and bloodless in- 
stead of sudden and bloody. HENRY 
A. WALLACE. 


“Congress will surrender to the 
Administration the power to tax... 
will appropriate huge sums of money 

. will surrender its power to di- 
rect when and how the money will 
be spent. Other extraor“inary powers 
such as to effect great social reforms 
will be delegated to the administra- 
tion, which will retain most, if not all, 
of its present extraordinary wartime 
controls.”—-ALVIN H. HANSEN, Eco- 
nomic Adviser, Federal Reserve Sys- 
tem and National Resources Plan- 
ning Board. 


“, . . The unreasoning, almost 
hysterical attachment of certain 
Americans to their Constitution.”— 
REXFORD G. TUGWELL. 


“Society will have to devise meth- 
ods of preventing the indiscriminate 
use of resources by every optimistic 
producer ... and of replacing the 
guesses of individual producers by a 
more orderly method of estimation of 
need. Such a method would imply 
the imposition of controls that would 
refuse individuals the right to make 
what use they wish of their own labor 
and property.”—-MRs. EVELYN BURNS, 
Director of Research, National Re- 
sources Planning Board. 


“All natural resources, such as 
minerals, forests and waterpower 
sites, all banks, insurance companies, 
and public utilities, and all basic in- 
dustries such as mining and the 
manufacture of steel, automobiles, 
and textiles, shall be public property 

. All owners of stocks, bonds, 
mortgages, land, buildings, or equip- 
ment affected shall be required to 
surrender them in return for Com- 
monwealth bonds.”—-PAUL PORTER, 
former Secretary of the Interior. 


“We see in operation a new kind 
of Profit System, which is not 
capitalism, and a kind of Private 
Enterprise, which is not based on 
private initiative. It is a System in 
which the government provides the 
capital and assumes all the risk .. . 
the government provides the market 
and says what and how much is to 
be produced.”—-CLIFFORD A. DURR, 
Federal Communications Commission. 


“A government debt, internally 
held, is so completely different from 
an ordinary personal or business debt 
that it could hardly be called a debt 
at all.”"—ALVIN H. HANSEN. 


“The government has_ soverign 
powers to create and maintain all 
the money necessary to finance full 
production and employment.’’—MaAR- 
RINER S. ECCLES, Chairman, Board of 
Governors, Federal Reserve System. 


“It may be necessary to mak: g 
public utility out of agriculture _ |. . 
Every plowed field would have its 
permit sticking up on its post... 
it would be necessary to go to Con. 
gress to get a very large approp ‘ia. 
tion so as to have a police force of 
half a million men to keep down the 
racketeering.”” HENRY A. WALLAC |. 


“If, therefore, wealth is to be 
created by creation of governn ent 
debt, the scope of government en er. 
prise must be largely increased. '— 
ADOLPH BERLE. & 


“New types of social control ¢ iat 
we have now in operation are her: to 
stay, and to grow on a world or 
national scale. We shall have to go 
on doing all these things we do ot 
want to do.’”—HENRY A. WALLAC!} 


“A way has been found‘for he 
effective suppression of speech : nd 
press and religion despite const u- 
tional guarantees.”—-FORMER CH EP 
JUSTICE HARLAN F. STONE (writing in 
desperation, rather than with p- 
proval). 


“Capitalism has served its time « nd 
is passing from the earth. A now 
system must be found to take ‘ts 
place. Our opponents have told vou 
that all this is socialism and ccn- 
munism. We are not the lest 
worried.”’—-UPTON SINCLAIR. 


“It is perhaps unfortunate that our 
Constitution did enact Adam Smit.;’s 
principles of free enterprise 
This is doubtless not so satisfactory 
to the rational faculty as revolution 
and re-beginning on the Russian 
model. When industry is government 
and government is industry, the dual 
conflict deepest in our modern in- 
stitutions will be abated.”—RExForpD 
G. TUGWELL. 


“I am convinced that the effective 
direction of the whole enterprise in 
your country and in ours—in any 
society, that is to say—is best oper- 
ated by the State on behalf of the 


society . . .”—-HAROLD LASKI. 

“We will tax and tax; spend and 
spend; elect and_ elect.”—-HARRY 
HOPKINS. 


“You ain’t seen nothing yet.”— 
GEN. HUGH S. JOHNSON. 


“A prolongation of this situation 
threatens the existence of private 
banking and with it the whole sys- 
tem of private enterprise.”—ADVISORY 
COUNCIL OF THE FEDERAL RESERVE 
SYSTEM. 


“There is a strong clique in the 
Administration which believes that 
the government should manufacture 
and distribute all commodities.”— 
LOU MAXON, advertising genius, and 
Deputy Administrator of OPA under 
Prentiss Brown’s regime. 


“Roosevelt was elected and re- 
elected by people who were getting 
favors from the government, people 
who were subsidized by the govern- 
ment, people who were on relief rolls, 
and people who were sanctioning the 
invasion of private property and its 
occupation, as is being done now.”— 
SENATOR CARTER GLASS of Virginia. 


“We have been the first to assert 
in the face of liberal individualism, 
that the individual does not exist 
except in so far as he is within the 
State and subordinated to the needs 
of the State; and as a civilization as- 
sumes more and more complex forms, 
the freedom of the individual becomes 
more and more restricted.”—BENITO 
MUSSOLINI. 


“Neither the Senate nor Chamber 
shall have power to make decisions; 
they are appointed to work and not 
to make decisions . . . That is the 
exclusive prerogative of the respon- 
sible President for the time being.” — 
ADOLF HITLER. 


“You reproach us with intending 
to do away with your properiy. 
Precisely so; that is just what \e 
intend.”—-KARL MARX AND FREDERI « 
ENGELS in “The Communist Mar:- 
festo.” 

Isn’t it time we aroused ourselv $ 
to do something” to combat t) s 
trend? 


What Do You Own, Mister’ 


When something is yours—sorm.- 
thing you’ve earned or acquired | / 
your own efforts (like a busines , 
Savings account, insurance polic , 
satisfactory job, invention, or trad - 
mark) you want to keep it. 


It’s your child, brainchild, or pro - 
erty. And you'll fight to preser\: 
it; because when a thing or a bei! ; 
is yours, you love it. 

No citizen of the United States ca. 
be deprived of life, liberty, «" 


(Concluded on next page) 
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Nor can it be borrowed unless a 


(which always involve conquest). 


viruses of its own self-destruction, 


Ducking responsibility; sneering at 


mak 2 Px Prcog aie a : 
re . hs handsome “return” is guaranteed the They won’t listen to “heresies” (new could fold up meanwhile. the American success formula; avoid- 
ave its _Oe lender. ideas or conflicting information). Marx-Lenin-Staiin dogma asserts ing extra work unless paid extrava- 
st... i Penalty taxation thus prevents They plunge ahead, desperately that capitalism will destroy itself gantly for it; shirking obligations; 
(Oo Con. i capital formation. sometimes, because they have no eventually. Then, according to the snorting at creative, imaginatory re- 
Op ‘ia. other choice. Having denied choices Gospel of St. Stalinmarx, the Com- search and new-idea development 
Orce of ‘ | to their followers for so long, they munist Fifth Column vultures can which may not pay off for ey = 
: ; ional choices i years; scorning the notion that wor 
wn the , GEORGE F. TAUBENECK | can no longer make rationa pick our bones clean. 
LAC. ; us 2 a Don’t Sink the Investors themselves. _Party platforms have If we continue to assert our os > sr yo agen — preniesreny ye 
to be . become religious dogma. strength, however, and refuse to be 1% pan —_ g 
rn ent (C neluded from preceding page) Investors are important to eco- That’s the fix Russia’s Communist bluffed, this dogma will be discredited OUF times. . 
en er ll th l ) nomic health, just as laborers, man- Politburo is in today. The Communist forever. American Enterprise is Our fathers and grandfathers in 
- pro. -rty (a ree are analogous : é f thei . , , : 
sed‘ wit) out “due process of law,” our 48€TS, and thinkers are. Together— Fuehrers can’t turn back from their yastly superior to Russian Commu- this country were rugged pioneers, 
& Cor \itution declares. However, in each rewarded—they collaborate in announced Plan of ruling the world. nism as a “way of life’ and as a _ belligerent individualists, lusty prece- 
D1 t rat peed ting this Property Right, the attaining a rising scale of happiness. They can’t “let down” their zealous jeyer to power. If we hold steadfast dent-defiers. They relied on their 
her: to reci. ient agrees that he must face If everyone insists on being served Missionaries all over the bey by to our purpose (the utmost freedom own judgments, fought off pee 
rld o com tition. That is, he may have to the same sized cut-of-pie, the cir- %dmitting they were wrong about any for everyone compatible with decency and chameleons, and above all had 
to pod figh to keep that property. (A  cumference of that pie will diminish tenet of the Marx-Lenin-Stalin Gos- nq friendliness) the Communist Sys- faith in American Enterprise. 
do ot han somer guy may steal his girl; a and dwindle into nothingness. But = They a Lie 4 us ak tem will collapse, rather than ours. They are a vanishing species, it 
ACI slick or gadget can destroy his if all work together to produce a pn yn r< “ il di eee ries This concept reverses completely would seem. 
on poly.) bigger pie, ever-increasing larger ‘Clr Citizens Dy Dullaing Auge, im- the Communist dogma. And we'll lay ron 
or he soci possible-to-support-for-long war and Too many of their successors-by 
h ind In a free country, Property Rights cuts can be served to all. propaganda machines, because that’s 10-t0-1 odds that the American can-  qefault have the “gimmie itch.” They 
nst -u- are valid only so long as Competition how they remain in p ourer. cept will win. want their pound-of-flesh right now. 
CH EF doesn’t void them. Consumers may, Sietataniine tits dies wei ae The smartest people of this age They have no philosophy, no histori- 
ting in not go overboard for a new invention, ‘ her > y é — . rt “= ote, are placing their bets on America, cal perspective, no personal integrity, 
h p- for example; or, if they do, some Communism Can’t Be pod prod epee sd — eee instigate "Ot Russia. no sense of destiny, no: proud 
cost-unconscious competitor may Bluffed my eng - i. = § patriotism. 
, [7 Se See Gas Wee . Are You Game? Maybe it’s our fault that they're 
1e < nd es re You Game: ; that 
. naw OFIGINGLOE. ; In parlor conversations with your like that. If so, it’s high time that 
ke ‘ts That’s the hazard which the in- friends, in club car and luncheon As a nation, united and stimulated we work like hell to reverse this 
d vou ventor and his backers must pajaver with business acquaintances, Steadfast Purpose by belief in self-expression through  idealogical tide. 
opr. face. Competitive merchandising, and youy’re likely to hear a great deal of al , _ Freedom, we are invincible. As the custodians of what’s left of 
least Pe es, By veers Ck pooh-poohing of the Russian-Com- Rigas now Amerie s position is Is that just a theory, nowadays? Western Civilization—the highest 
the prope from under the original nunist menace. almost unassailable. We = right Our fathers were supercharged emo- manifestation of human well-being 
at our capitalists and creators. A Deprecators will argue that Russia —— bo _ ce yest — tionally about the American Way of yet achieved—we Americans have 
nit.’ Popular solons and Communist can’t fight a war because she doesn’t “s - attack, an iets nak daaee Life, and so are some of us in this both a duty and a destiny. 
nil propagandists trade upon the widely- jaye the resources, her internal 27Y oe a present generation. But how about ee a 
tine held belief that Big Profits indicate economy is too strained, the Russian S°™Me*INE. our sons and daughters? : 
sort improper business practices. How- people are decent like we are and But time is not on our side if we It hurts us to admit that many Second, ‘we must look forward, 
Seian ever, the truth is that excessive gqon’t want to fight, etc., etc. fail to bet the strength of our hand. younger Americans aeeee tnatieed te optimistically. 
‘ment prethe ace an epen Sevnatien te com But that’s what a lot of smart We must assert our mastery now, yearn for more “government” and _ Third, we must be ready to die, 
dea petition. The most —e _— for people were saying about Germany while we hold all the winning cards. “security” rather than “less interfer- if need be, for our principles. 
nN in- pontoon . hee = - i arm's and Japan before World War II was If we do, we may stave off World ence with private lives’—which was And finally, we must shake off our 
XFORD snenee , , nana t ee & a launched. War III. And the Communist Sys- the political banner of America’s’ timidity to propagandize our ideals. 
pinion adie to poo bso d a History often repeats itself. Dic- tem, which nurtures within itself the builders. Liberty begins at home. 
ctive 7 ia tatorships always follow almost 
se j Honest profits are legitimate; rod identically destructive programs to -_ 
a are wages. The corporation is thelr witinente downfall i 
meee poctigy Alsat igen Brag Ay esa It should be vememaeret that Dic A | 
> the pew yoy ps age my oe tators are surrounded by worshipful a Ee m an : : : 
More than half of all corporate profits toadies who “protect” their Fuehrers ‘ 
ang | ats tts are ved andremvested fm uniaony or chateneng sorts | FROM CERTIFIED VALVES and CONTROLS 
ARRY in new equipment and promotional 224 information. As shown in the 
ideas which better the lot of all em- Goebbels diaries, Hitler underesti- ‘ : 
t.”— ployes—and the nation, too. Wages ™ated America’s ultimate go and i 
often are dissipated upon receipt. Will to fight, so collossally that it’s 
ti “All wages and no profit” would soon hard for us to believe how badly he os “ 
: on destroy the economy—even more WaS deluded. 
vate quickly than “all profit and no Throughout history, delusions of 
sl wages.” grandeur and _  overestimations of 
ie The manager of any business Strength have led dictatorships into 
(unless he is affiliated with Wall disastrous wars. Furthermore, dicta- 
Street or the Party-in-power in tors and their parties are so stub- 
the Washington) can expand that enter- born about the absolute righteousness 
that prise only through new ideas, over- of their ideological “causes” ow 
ture time work, and the wise re- cations) that their minds are close 
iene investment of ploughed-back profits. to facts. 
— Capital can’t be picked off bushes. They won’t alter their programs 
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| THAN ANY OTHER 
' BOTTLE COOLER When you install DETRO! Certified Valves have an unbeatable combination, But DETROIT 
ing . and Controls you are providing your custom- goes even further, certifying every valve and 
ty. ers with the best in refrigeration equipment. control in its line—backing you, your work 
‘ ' > ro ° . . 
’ DETROIT Certified Valves and Controls are and your reputation. For helpful information 
ris | MODEL B78-S designed and built to fit your customer’s on ordering and installing DE‘8°" Certified 
' Shown Here -needs—giving real economy and reliability Valves and Controls, send for the colorful 
! . through years of trouble-free service. This is DETROIT Catalog No, 200-B today. 
. true of the entire DET®°!T line, one of the 
Known for EFFICIENCY .... re a 7 er ae — No. 573 Thermostatic Expansion Valve— 
to this the tact that Dc’ has n Designed for small commercial installations. 
9 BEAUTY and DURABILITY eee -BEVERAGE-AIR famous for quality for over 70 years and you ec Ag ye apn pore — 
BOTTLE COOLERS practically sell THEMSELVES sures. The two-diaphragm gas charged power 
7 element provides motor overload protection in 
- ~ COMPARE... its simplest, most effective form. 2 ton, Freon- 
Vrite for descriptive On installations, side by side with every other make 12. Wente for Catalog No. 2008. 
‘ iterature on famous cooler, Beverage-Air does THE job. We guarantee 
. faster cooling . .. and greater serving convenience 
Seuerage- 4. an with Beverage-Air. 
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Providing ‘Live Leads’ for Outside Salesmen 
Boosts Ratio of Sales to Number of Calls 


BRIDGEPORT, Conn.—By obtain-. 
ing live leads for its five outside 
salesmen to contact in order to sell 
freezers, refrigerators, and other ap- 
pliances, Cilco Home and Appliance 
Center here, has been waging a very 
successful outside sales promotion 
campaign. 

“Not only are leads important to 
ferret out interested prospects, but 
they act like a shot-in-the-arm for 
our outside salesmen who have to 
go out on cold canvass all day long,” 
says David Pinto, manager. ‘They 


may become discouraged if they don’t 
obtain results.” 

These outside salesmen work on a 
drawing account against commis- 
sions. 

On different occasions the store 
uses newspaper advertisements to 
draw potential customers into the 
store. The full, half, or quarter-page 
advertisements usually feature one 
or two specials. A coupon which en- 
titles the bearer to a free gift upon 
presentation in the store is inserted 
in the corner of the advertisement. 


A PREETER FULL he 
Wan ATLL f 
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Cilco Home & Appliance Center creates desire in the minds of the public 
with this window featuring home freezers. 


The coupon in a recent advertise- 
ment playing up home freezers had 
places for the prospect to fill in her 
name and address and_ indicate 
whether or not she owned a freezer. 
A line at the bottom read: “Bring 
this coupon into our store in person 
and receive a free kitchen-a-majig.” 

“The curiousity of readers plus the 
fact that they are getting something 
for nothing prompts them to clip the 
coupon, fill it out, and drop into our 
store,’ Pinto related, “at which time 
any store salesman gives the item to 
the bearer. In this case, it was a 
vegetable straining spoon. On every 
offer we have something new.” 

If the salesman sees, by looking 
at the coupon, that the bearer does 
not have a home freezer, he shows 
her the complete freezer line and ob- 
tains her reactions. 

After the person leaves, the sales- 
man makes notations on the coupon 
concerning the future possibilities of 
selling this prospect. Inasmuch as 
the inside salesman as well as the 
outside one would receive a commis- 
sion on this sale, the former makes 
every attempt to interest the cus- 
tomer enough to make it easier for 
the outside man. 

“We sometimes get as high as 75 
prospects from a newspaper insert, 
and our outside salesmen may close 
as high is 25% of them,” Pinto de- 
clared. ‘‘This shows us that our news- 
paper campaign really produces re- 
sults and even if we don’t sell them, 
at least we have drawn them into 
our store and familiarized them with 
at.” 
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MODEL DC12-2D 


Specifications: 12 cu. ft. capacity; covers 28” x 76” 
floor space; 62” over-all height; 110-120 V. motor; 


Meet The Salesman Who Never Gives Up 


Y% h. p. compressor; includes 3 dividers. 


Here’s one salesman who never gives up. He’s always 
. catching your customers’ eyes with 


on the job.. 


his colorful, 3-dimensional pictures . . . 
frozen foods kept at a constant sub-zero temperature 

. inviting them to help themselves from his attract- 
ive enameled display case. His name... 


BTC FROZEN FOOD DISPLAY CASE 


And he comes to you with a heavy, all-steel Baonder- 


offering them 


SY) = QUICK FROZEN FOODS §enie 


MODEL DC18-2D 


Specifications: 18 cu. ft. capacity covers 28” x 982” 
floor space; 62” over-all height; 110-120 V motor; 12 h.p. 


compressor; includes 5 dividers. 


38° STRAWBERRIES = [ 
BLUEBERRIES 


$* FRUIT SALAD a 


ized construction that incudes five inches of vapor- 
sealed insulation . . . 
liner . . . precision-engineered motor and compressor 
. .. one-piece stainless steel top trim. . . 
Warranty against food spoilage and mechanical 
defects in hermetically sealed compressor. 


full-flooded evaporator plate 


and a 5-year 


Put this persevering salesman to work for you, then 
watch your frozen food sales soar. 


ae. Sle 


BREWER-TITCHENER 


CORPORATION 


David Pinto, manager of Cileo Home & Appliance Center, points out son e 
of the features of a home freezer to a coupon bearing customer. If she 
doesn’t buy now, her name is turned over to an outside salesma... 


Almost every appliance sold by 
Cilco is guaranteed for a certain num- 
ber of months or years. As soon as 
these guarantee periods expire, the 
customer’s name and address is given 
to the outside salesman covering that 
territory to follow up for a new ap- 
pliance sale. 

Customers know that while the 
guarantee lasts, they can expect 
satisfactory repair or replacement 
service. But with the expiration of it, 
they have to pay for such services. 

This fact is brought out to cus- 
tomers, and many find it best to buy 
a new appliance or trade in the old 
one. But even if the customers do 
not buy an appliance to replace the 
one in use, the outside salesman has 


@ been successful in contacting a pre- 


vious customer that may buy other 
merchandise. 

A third method of obtaining leads 
is by direct mail. 

Periodically, the store sends out 
printed announcements and leaflets 
on appliances and postal cards on 
air conditioning units to businessmen. 
In addition, it puts the names of all 
new home owners on the mailing list. 

“A new home-owner is a real pros- 
pect for the many appliances that we 
handle,” Pinto said, “and they are 
often pleased to have our salesmen 
call. While the salesman is in the 
house, he can tell how large a freezer 
or refrigerator the prospect ought to 
buy and he can also discuss the ad- 
visability of other appliances.” 

Mailings are timed with the in- 
tended sectional visits of salesmen so 
that they see the prospect just a 
few days afterwards. Thus, the house- 
keeper is already familiar with the 
company’s products, which makes it 
easier for the salesman to give his 


presentation. 

A few weeks after a customer as 
purchased an appliance from the 
store, a salesman makes a Call on 
her and tries to obtain the name: of 
friends, neighbors, or relatives who 
may be interested in the same or 
other appliances. 

“Tt is much easier for a salesman 
to ring a doorbell and say ‘Your 
friend Mrs. Smith suggested that I 
drop over and try to interest you 
in a freezer like the one she just 
bought’—than to make a cold visit,” 
Pinto pointed out. 

“The customer will be more in- 
clined to hear about Mrs. Smith’s 
freezer and would like to know what 
it’s all about. In any case, the door 
is opened and the salesman has an 
easier selling job to do.” 

All outside salesmen must turn in 
daily call reports and the main points 
of conversation with their contacts. 
These are either followed up again 
by the same salesman or given to 
another, according to the situation. 
In the latter case, should a sale be 
made, both salesmen participate in 
the commission. 

Pinto’s aim is to obtain sufficient 
live leads for all his salesmen so 
they can get away from cold-can- 
vassing. In this way, he believes, 
more sales can be made per number 
of calls. 


Motor Mart To Air Condition 


DALLAS, Tex.—The Motor Mart, 
Inc., distributor of parts and acces- 
sories for cars and trucks, has begun 
a $140,000 expansion project, which 
includes installation of year-round 
air conditioning equipment to serve 
the entire building. 


Locker Operators Warned of Competition 
From Commercial Frozen Food Packers 


CHICAGO—“The commercial froz- 
en food packer will affect locker 
plant growth in the future more than 
the home freezer will,” locker plant 
operators attending the tenth annual 
convention of the National Frozen 
Food Locker Association here were 
warned by E. C. Williams, publisher 
of Quick Frozen Foods. 

“There are about 1,000 frozen food 
packers now, compared to 900 a year 
ago, and frozen food consumption 
is now running about 7 lbs. per 
capita per year compared with 3.4 
Ibs. in 1946,” he said. 

“The locker plant, however, has 
an important advantage that could 
make it the shopping center of the 
future. It has the facilities to store 
frozen foods at a reasonable cost.” 

But on the other side, Williams 
pointed out that “consumers will 
soon be able to buy all types of 
frozen foods at the corner grocery. 

“Brand names are likewise be- 
coming more important, but alert 
locker operators may profitably 


freeze locally grown specialty items 


and establish their 
names, he suggested. 

This year will see “the largest 
retail frozen food pack on record,” 
but the speaker predicted that “the 
demand for leading frozen food 
items will be ahead of supply for 
several years.” 

Retail sales in the neighborhood 
of $500 million are seen for this year, 
he said, with that amazing newcomer 
—-frozen juice concentrates—getting 
15% of the total. 

“The frozen orange juice concen- 
trate business has by no means 
reached saturation despite the tre- 
mendous growth in the past yezxr, 
and there are tremendous possibili- 
ties for other juices also,’ Willia: is 
declared. 

Predicting a pack of 2 billion 1s. 
this year, double that of 1948, ‘e 
also believes that retail prices f 
frozen foods will be reduced as m: *- 
gins are slashed at the wholes: e 
level. Prices of frozen food cabine s 
are going to come down, too, @ 
thinks. 


own __ brand 


hotels, etc. 


DISTRIBUTOR WANTED 


A well-known, nationally advertised commercial refrigerator manu- 
facturer is making a change in the Chicago territory and is looking 
for a live-wire distributor or dealer. 
of self-serve and service display and storage refrigerators assure 
coverage for every segment of the market—food stores, restaurants, 
Write for appointment at the factory or in Chicago. 


Box 3285, Air Conditioning & Refrigeration News 


More than 60 individual models 
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O ick Trip to Prospect’s Home Wins 
Dealer Trade-In Sale While It’s “Hot’ 


Speci || Pay-System Minimizes Loss 


DE ‘VER—The ability to handle 
trade n refrigerators efficiently, re- 


sellin them either at a profit or a 
“prea: even” price is absolutely in- 
dispe sable if the hardware retailer 


is to 1ake a success of his appliance 
depar. ment, according to Russell 
jJense’, head of Jensen Hardware & 
Appli.nce Co. here. 

Jensen’s, although a typical neigh- 
porhood hardware store, has done a 
successful job of appliance merchan- 
dising since opening up in the center 
of one of Denver’s largest residential 
districts. 

Franchised with two major lead- 
ing lines of home appliances, Jensen 
devotes the center aisle of his store, 
just inside the door, to a raised plat- 
form which displays six refriger- 
ators, two home freezers, and a 
variety of washing machines and 
other appliances where they are the 
first thing seen by entering visitors. 

“More than 80% of the homeown- 
ers who come in to buy new refrig- 
erators, for example, have an old one 
to trade,” it was pointed out, “and 
invariably, they will buy from what- 
ever firm offers the best trade-in 
allowance and service, no matter 
what other considerations may enter 
into the transaction. 

“Therefore, we accept trade-ins on 


“COOL ) 


PROFITS in ) 
AIR CONDITIONING 


TYPHOON 


PACKAGED UNITS 
1% to 10-ton 


\ units 


NATIONALLY 
ADVERTISED 


¥ A A 


“ONS TRC 
TYPHOON Air Conditioning Co.., Inc. 
794 Union St. ¢ Brooklyn 15, N. Y. 


on Used Refrigerators 


all refrigerator sales, and make this 
fact known to every customer, even 
though her interest may be in other 
merchandise.” 

Under the Jensen plan, each of the 
four regular salesmen in the store 
is entitled to make allowance offers 
to his prospects. For example, when 
a housewife comes in to look at a 
new refrigerator, and states that she 
has an old refrigerator which she 
wishes to trade in, the salesman who 
waits upon her is free to leave the 
store, drive to the customer’s home, 
inspect the old model, and offer an 


_ allowance, entirely in his own right. 


This “sudden service” is usually a 
pleasant surprise to women, who are 
accustomed to waiting for an esti- 
mator to be sent out at a later date. 

“Hustling right out to the house 
has often gotten us many sales which 
might otherwise have hung in abey- 
ance for many months,” Jensen said. 
“Frequently, we complete the deal as 
rapidly as if the customer were buy- 
ing a can of paint or a screwdriver.” 

Jensen controls the making of 
allowances this way: 

While the salesman may make any 
reasonable trade-in offer, he is not 
paid his commission until both the 
new box and the trade-in refrigerator 
have been sold, and final figures 
summed up. Thus, if the salesman 
offers a $60 trade-in allowance on a 
good condition old refrigerator, but 
expensive repairs cause a $10 loss on 
the resale of the box, the $10 is 
deducted from gross profit on the 
transaction, and the salesman’s com- 
mission on the entire deal is less. 

Similarly, if the salesman makes 
a $25 trade-in offer, and the box is 
sold at a $15 profit, this amount is 
added to the gross profit, and the 
salesman’s commission is figured 
from that. 

Thus, salesmen are careful to hold 
trade-in allowances within a profit- 
able resale margin, and in very few 
cases have they exceeded this. 

The reconditioned boxes are dis- 
played at the rear of the platform 
described previously, while small 
cards in the window announce “Clean 
Grunow refrigerator, $69.50,’ etc. 
Turnover reportedly has been ex- 
tremely rapid on them. 


FOR Zozer PORCELAIN ENAMEL JOBS- 


A Specialist IS THE ANSWER 


V¥ HOUSEHOLD REFRIGERATORS 


— T=, Crisper Pans 


/ HOME AND FARM FREEZER ACCESSORIES 


For over 20 years, The Strong Manufacturing Company 


has produced only top-quality porcelain enamel prod- 
ucts—and are specialists in refrigerator accessories made 
to manufacturers’ most exacting specifications. 


You can depend on fast, efficient service, on-time de- 
liveries, and quality geared to your production demands. 


Send Us Your Specifications and Production Needs 
or 
Write for Complete Information 


THE STRONG MANUFACTURING CO. 
SEBRING, OHIO 
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Year-End Business Pickup 
May Offset Lower Store 
Profits for First 6 Mos. 


NEW YORK CITY — Department 
store profits for the six months ended 
July 31 were 58% under those of 
the corresponding period last year, 
while specialty store profits were 
down 37%, according to a report 
issued recently by the National Re- 
tail Dry Goods Associaion. 

Department store executives, how- 
ever, are reportedly not dismayed by 
these figures. They admit that things 
were bad during that period. But 
they indicate that the effect of cur- 
rently rising sales plus the economies 
instituted in their operations will. 
brighten the year-end picture con- 
siderably. 

The association’s study covered 228 
stores all over the country whose 
sales for the period approached $1 
billion. 

It found that about 64% of the 
stores showed a profit for the period 
though the profit was less than last 
year’s. About 5% broke even, and 


the 31% remainder showed losses 
ranging from .1% to 7.9% of net 
sales. 


Only 5% of the stores doing an 
annual business of more than $1,000,- 
000 indicated that their profits for 
the 1949 period exceeded 1948. 


Florida Theater Is Air Cooled 


JACKSONVILLE, Fla. — Carrier 
air conditioning equipment was re- 
cently installed in the Dixie theater 
here by the Florida Weathermakers, 
local Carrier dealer. 


> 


Money Order Service Helps Sales? 


Store Poll Shows 90% of Those Who 
Get Money Orders Buy Other Items 


LAKEWOOD, Colo.— One means 
by which traffic into the store can 
be increased and sales volume 
stepped up is by offering money order 
service, according. to Mrs. Joseph 
Cavanaugh, owner of Lakewood 
Hardware & Appliance Co. here. 

The money order service was in- 
stalled by Mrs. Cavanaugh after a 
large supermarket was constructed 
across the street from her store, 
and this, together with a large park- 
ing lot, turned the area into a shop- 


'. ping district. 


“While it is true that there is a 
post office and several banks located 
only a few blocks away, we felt that 
customers shopping in both the food 
store and my store would appreciate 
the convenience of obtaining money 
orders at the same time they pur- 
chased groceries and hardware,” 
Mrs. Cavanaugh said. 

“To many homeowners, sending 
money through the mails represents 
quite a problem, and thus I de- 
cided to install the money order serv- 
ice to build up our own traffic by 
offering a worthwhile service to the 
public.” 

Mrs. Cavanaugh, one of the most 
progressive women hardware mer- 
chants in Colorado, found that all 
that was required to set up this op- 
eration was a 6-ft. bench, a small 
safe, drawers, and a chained foun- 
tain pen. 

To familiarize local residents with 


the service, a small sign in the win- 
dow announces the fact that money 
orders may be obtained inside. In 
addition, in all of its weekly news- 
paper advertisements, a line advising 
the public of this fact is also con- 
tained. 

From the beginning, the service 
brought many additional customers 
into the store, Mrs. Cavanaugh re- 
ported. After it was noticed that as 
many as five and 10 money orders 
were being written a day, Mrs. Cava- 
naugh took it on herself to determine 
just how many actual sales were 
forthcoming from this new opera- 
tion. 

“We discovered that nine cout of 
10 customers coming in for money 
order service make a purchase of 
one kind or another to show their 
appreciation,” she said. ‘While it 
is true that many purchase inexpen- 
sive housewares items, there have 
been numerous instances in which 
money order customers buy large 
items.” 

Mrs. Cavanaugh points out that 
money order service is particularly 
suited to hardware stores located in 
low-income residential areas. 

“Most families in these areas are 
wage-earners who do not maintain 
checking accounts at the local bank, 
but pay their bills as they go along 
in cash,” she pointed out. “For these 
people, our money order service is 
a boon.” 
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WOLVERINE TUBE DIVISION 


CONSOLIDATED 


HECLA 


'NCORPORATEO 


MANUFACTURERS OF SEAMLESS NON-FERROUS TUBING 


1413 CENTRAL AVENUE ° 
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PRODUCTS 


REFRIGERATION 
TUBE 


COPPER WATER 
TUBE 
$.P.S. PIPE 
CAPILATOR 
—The capillary tube 
used for restriction 
purposes. 


WOLVERINE 
TRUFIN 
—The integral finned 
tube. 


OIL BURNER TUBE 
A.G.A. TUBE 
CONDENSER TUBE 


FABRICATED 
TUBULAR PARTS 


COPPER COMPANY 


DETROIT 9, MICHIGAN 
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‘Oldest Refrigerator’ Contest Gives Store Chance To Use Testimonial from User - 


says Nemeny, “and one told us that 
his refrigerator was 28 years olq 
and G-E didn’t have any model; at T 
» this time on the market. 


GE. Refrigertor SWAP CONTEST Je 


EASY TERMS 
10 DOWs 


NEW ROCHELLE, N. Y.— The 
Lowe Electric Co. here has obtained 
over 200 leads for new refrigerators 


as a result of its tieing in with the Neve?! “he. 


less, interest ran high and our list 


G-E Swap Contest that was being ; 
ar ce fe the eight boroughs and _ Despite the fact that lucrative source of ee os electrical prospects was en. be 
counties of New York. someone _inadvert- WINNER IN WESTCHESTER prospects for this cee sales have already cen oa 
A new refrigerator was offered to ently mispelled the : 4 “st ) New York state made to this prospect list and the poir 
the — a —— +." the —. word “refrigerator” dealer. Everyone store management expects to n ake mac 
operating G-E unit in eir hones, i . : : 
with the evlatnel units. This covered '" Lowe’s sign an- i agg yee lane Ss Seuie thet thle thats ey = - 
.  fmouncing the con- winner got a prize ! ery re 
Brooklyn, Bronx, Manhattan, Queens successful and has increased ¢ ore cal, 
Richmond, Nassau, Suffolk, and test winner, the and Lowe got a traffic. lare 
Westchester. The Lowe Electric Co. whole “new-for-old” long-use testimonial Another store promotion is b. seq Yor 
was the headquarters for the West- 125 idea proved a from the winner. on building up record sales. or F 
chester Swap Contest area. every school dance or college d: nce clus 
“Contestants either mailed in in the area, the store readily sup) ‘ies mar 
postals or phoned in telling us the one of its clerks as a disc joc cey sup] 
. serial number of their refrigerator and also allows the school to use the neet 
Boe: and units. Then we sent a man out store’s records. jobs 
: to check on it,” says Owner Rudy In between dances, there i: ag duct 
nae Nemeny, “and while they were in) ——~——— drawing and the lucky ticket hol ers mal 
oy the home they were able to observe jin exchange for the oldest one in the in one of the two store windows with Then a three-quarter page adver- are awarded a record which ‘ey mar 
ie the need for other electrical appli- county. The contest ran for a month a duplicate of the one delivered to tisement was inserted in the local have to pick up at the store at t ieir sper 
ee ances as well as the need to ex- and over 200 people entered their the winner in the other. newspaper announcing the winner convenience. This has resulted in Ss 
fe change the refrigerator already in refrigerator in the swap contest. At Large window signs played up the and containing her picture and state- bringing in the school students to a bi 
a use.” the same time, it afforded the store consistent use of this G-E for 22 ment of satisfactory service. pick up their records and who lay in | 
Be The contest was announced in large a worthwhile list of leads. years and also a signed letter from “We had the usual amount of calls purchase others at the same t. ne. ran} 
Bad newspaper advertisements and the The oldest refrigerator in West- the winner telling of its good use from people that thought that their Many of the winners bring in fric ids inst 
~ store placed in the show window the’ chester county was found to be and low cost of operation and need _ refrigerators should have won and _ with them who are also prospec ive evel 
new refrigerator that would be given 22 years old and this one was placed of service during this time. were older than the one we selected,” record customers. kno 
—<— sho) 
- Bandoli, Formerly of Tracy Co. Raymond Scholl Moves truc 
: = : f as Dealer Makes $350 Sale by Acting as Husband-Wife Go-Between To McLain-Dorville, | T 
‘ Joins Clary Multiplier Corp. o Mchain-Vorville, inc. as 
a ATLANTA — Acting as message stumbling block to the closed order’ She agreed. The note follows: inst 
tor SAN GABRIEL, Calif.—Marvin S _ bearer of a 50-word note from a wife was the wife’s insistence on discuss- “Ray, it takes at least 1.50 a week PHILADELPHIA — Raymond A. the 
ae: Bandoli, at one time national sales to her husband was worth $7 a word’ ing the subject with her husband. for the Washeteria, and $2 at least Sholl, Sr., electrical appliance sales We: 
7 manager of Kelvinator Div., Nash- to L. H. Wallace, appliance salesman Wallace offered to drive her to for baby’s laundry. This totals $3.50 and advertising executive, has be- and 
Be Kelvinator Corp., and vice president at the Georgia Power Co.'s Inman see her husband in suburban Hape- a week. You are paying that whether come associated with McLain-Dor- and 
in charge of sales for Tracy Co., has Park Store here. ville. But the woman could not leave _—you realize it or not. ville, Inc. here as executive vice mil 
been appointed vice president in Wallace had convinced a grocer’s’ her baby. So Wallace suggested that “Our ice bill is at least $1 per president in charge of merchandising. of | 
charge of sales and distribution for wife that she really needed a wash-_ she write a note to her husband and’ week. It will be at least $1.60 before Until recently, Sholl was vice tert 
Clary Multiplier Corp. here. ing machine and refrigerator. Only he would deliver it. long.” president of the electrical appliance F 
—© Wallace delivered the note and re- distributing firm of Judson C. Burns, re 
e e ceived a $350 order. Inc., of Philadelphia, where, for a a Pp 
In New and Other Hermetic Designs number of years he directed the § ‘ 
firms sales and advertising. He was foul 
i Manual Presents Step-by-Step _ responsible for all of the local adver- and 
tising and promotions of General F 
Techniques In Closing Sale Electric refrigerators and appliances the 
from 1927 to the beginning of World Flo! 
JACKSON, Mich.—The first nine War IL trib 
sections of a new 12-section Timken thei 
Retail Sales Manual have been re- Union Outfitting Opens No. 3 = 
leased to dealers and salesmen, ac- . 
e e + . * cordin to T. A. Crawford, eneral ROCHESTER, N. Y.—The Union basi 
Maintain Refrigeration by Preventing Motor Burnouts pee. Moe - scetggy I essere es Outfitting Co., ‘appliance and home S 
division here. furnishings firm, has opened its third nevi 
The manual presents a step-by-step store at 99 Clinton Ave. The store qua 
retail selling plan starting with find- @S8 @ knotty pine decorative effect peti 
ing new prospects and ending with with a contrasting ceiling and fluo- cont 
closing sales either in prospects’ rescent lighting. It is air conditioned. is 1 
homes or in dealers’ showrooms. It The appliance department is lo- too- 
is intended for training new Timken C@ted on the main floor. The com- ach 
Silent Automatic dealer-salesmen but Pa&ny is an offshoot of the Union bett 
may be used by experienced salesmen , rire & Auto Suppy Co. — 
to brush up selling techniques. r M 
Komsky Gets New Gimbel'’s Post 
NEW YORK CITY—Promotion of bs 
Nat Komsky to the post of senior 
buyer of electrical appliances, traffic P c essure Gauges - 


BEN-HUR 
Whether your current hermetic units are - CLICK. shigali gy FARM AND 
spanking brand new models or earlier designs, you mont teaches the denger point. the HOME FREEZERS 
can be sure of eliminating motor burnouts if they have built-in paw ay <node aaae la WITH 
Klixon Protectors. “BEN-HUR BLUE” 
Mounted on the dome, where they follow every temperature COLOR TRIM 
change, they snap the power “off” should the motor become 
dangerously overheated. When it cools to safety, they snap the New COLOR BEAUTY — 
power “on” again automatically permitting the unit to main- gives Ben- ae eee 
° ° i ¥ ealers ig competi- 
tain refrigeration. mee —_ tive lead in ~ att —_ Guaranteed ~, Ss 
, t tt ~ 
Besides providing sure motor protection, Klixon Protectors ~ Pay rage se te opp - te Ae RS hee Good od Housekeeping J 
e e€ equipment cools to safety, , , J £45 anyeanist WE 
enable you to get maximum capacity from the motor. This the Klixon Protector snaps the power ‘ee es bo ek Ss sovrensto | 
means that you can often use a smaller HP motor or step-up “on” automatically. cut your freezer selling. a 
° : : . Keep dealer inventories BEN-HUR 12.5 Cubic Foot Model 2129. 
the refrigeration Capacity with the same motor. down to consistently profitable levels. It's the Others — 9.2, and 18.45 Cubic Foot Sizes. 
“spark’’ that start d clinch . 
Protect your compressors, whether they be hermetic or Ms AP Eppa career icra iain sen shay tee BOVE VENA Coneestie on to 
ifying Klixon Protectors. They'll Recess f ee 
open-type, by using and specitying y KLIXON But it's what the BEN-HUR Freezer does, refrigerating unit is forgotten. 
cut replacements, repairs, and factory returns. that will keep the sales coming in years from Check the Color-Trimmed Beauty and all 
MOTOR STARTING now. For every BEN-HUR is built for the the famous Ben-Hur features before you make 
year-after-year economical performance in food your choice of a new line. It's sales-and- 
RELAYS saving that makes the owner a more enthusi- orefit. wisdom ah ~oly 
(~ astic booster every day he uses it. Its packed 
/ These dependa with features that assure complete satisfaction Write for your BEN-HUR Dealership story now. > 
IxXO ble relays com- BEN-HUR MFG. COMPANY, Dept. AC «* 634 East Keefe Avenue, Milwaukee 12, Wis 
= TRADE MARE REG = asenen . . ° , 
“ plete the combination for starting and 
ji SPENCER THERMOSTAT protecting the motor. Their positive t FARM and HOME FREEZERS 
D Siete & Cama @ action and long life eliminate starting - 
“ihe: : 
pro antic ae gl sn tg troubles. HEALTHFUL LIVING THROUGH FROZEN FOODS we 


2409 FOREST STREET, ATTLEBORO, MASS. 
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appliances, housewares, unpainted 
furniture, paint, the bath shop, fire- 
place equipment, and breakfast furni- 
ture was announced by Gimbel’s de- 
partment store here recently. 

Komsky was formerly associate 
buyer in the housewares department. 

William McLaughlin has_ been 
named assistant buyer of major ap- 
pliances. 


Dial Thermometers 


*The gauge with the 
Recalibrator 


Ask for this New 
Refrigeration Booklet 


JAS. P. MARSH: CORP. 


VEPT. O., SKOKIE, ILLINOIS 
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Hill York Cites 6-Point Program as Key 
To Sales Success on Florida’s ‘Gold Coast’ 


\MI, Fla.—The Hill York Corp., 
neadquarters in Miami covering 
of south Florida, has a six- 
program which in 12 years has 
it the largest and one of the 
successful air conditioning and 
eration concerns in this tropi- 
resort” area—also one of the 
t distributors for both Hill and 
in the entire country. 

3st, the firm operates as the ex- 
e distributor for two national 
facturers, which “dovetail” to 
the field, from small retail 


M 
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ad 
mos' 
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cal, 
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Fi 
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man! 


supp-¥ 
need to large, commercial, custom 
jobs. These are C. V. Hill & Co., pro- 


ducer of commercial refrigerators and | 
market fixtures and the York Corp. 
manufacturer of air conditioning and 
specialized refrigeration equipment. 

Second, Hill York (of Miami) has 
a big local staff of expert specialists 
in their expanded modern building, 
ranging from designing engineers to 
installation and service crews, with 
every piece of up-to-date equipment 
known to the trade—both in the 
shop and on the fleet of service 
trucks. 

Third, Hill York acts pretty largely 
as their own dealers, bidding and 
installing, themselves, about 95% of 
the equipment they handle from Key 
West, 156 miles to the south, to Dade 
and Broward counties in the middle, 
and up to Indian River County, 200 
miles to the north—a long stretch 
of Florida ‘Gold Coast,” rich resort 
territory. 

Fourth, it conducts a vigorous and 
specialized promotion campaign with 
a persuasive and confidence-creating 
trade-magazine of its own, distributed 
four times a year to 6,500 customers 
and prospects. 

Fifth, for goodwill, and because of 
the sustained “peak loads” of the 
Florida year-round climate, the dis- 
tributor puts special emphasis on 
their big, “certified service’ organi- 
zation that keeps constant check on 
every installation on a full 12-month 
basis. 

Sixth, it has a settled policy of 
never compromising quality or ade- 
quate reserve capacity to meet a com- 
petitive price. The principals in the 
concern believe that if any company 
is forced to install a too-small or 
too-cheap plant, with inevitable head- 
aches and loss of prestige, it might 
better be somebody else—though 


— ' 


MOTOR-BASE 
ADAPTERS 


You get perfect belt 
alignment; use motors 
with long or short 
rotor shafts, long or 
short belts, when you 
mount that motor on 
a set of adapters. 


SERVICEMEN SEE YOUR JOBBER 


Motor Adapter Corporation 
4730 JOY ROAD 


Ye to ¥z hp.—101-D 
VY, to % hp.—102-C 
1 to 3 hp.—103-C 


DETROIT 4, MICHIGAN 


This picture was taken during a week-long “Open House" about two years ago when 


Hill York opened its new headquarters in Miami. 
is afforded by part of the slanted windows 


the spacious showrooms and offices 


Some hint of the modern design of 


shown at the left, and the modern functional treatment of the interior, which is finished 
in delicate pastel shades and gleaming aluminum. The building also includes drafting 
rooms, efficiently planned offices, stockrooms, and storage rooms. 


usually the project engineers can 
“sell” the prospect on quality. 
The prime mover in this high- 
grade, closely-held corporation is R. 
E. Nitzsche, president, who has been 
30 years in this field, starting with 
Trenton Radiator Works, now Kramer 
Trenton Co., of Trenton, N. J. 
Lucien St. Onge, chief engineer, 
has long been associated with the 
York Corp., and as independent con- 
sulting engineer. During the war he 
designed temperature controls for 
atomic-bomb processes and_ also 


Their promotion work is believed 
unique in the field, as they issue the 
widely-circulated Hill York News, an 
8-page (8% by 11-in.), four-color 
magazine, four times yearly. This 
carries spot news, endorsements by 
customers, descriptions of special 
problems and emergencies met by the 
company; lavish photos in color of 
late installations, of outstanding Hill 
York personnel; and, with suitable 
art work, tropic shots of hotels where 
the company has made big installa- 
tions. 


In installations for the luxury 
hotels and night clubs in the steady 
heat of the tropics, the company finds 
it doubly important to use multiple 
compressors for economy, and flexi- 
bility in maintenance work. 

The top summer temperatures in 
south Florida do not run higher than 
most other parts of the country—in 
fact along the coast the Gulf Stream 
breezes keep them rather lower—but 
the absolute humidity is stable at a 
rather high point, and so is the aver- 
age temperature. 

Instead of being subject to peak 
loads of short duration as in the 
northeast and midwest, the Florida 
peaks last for 3 months at a crack, 
and the cooling systems have to be 
designed accordingly. 

Hill York designs for a 79° wet- 
bulb and a 91° dry bulb maximum 
load. The 24-hour summer average 
is about 75° wet-bulb, only 4° less 
than the peak. 

The remedies for this situation are: 
adequate reserve capacity, multiple 


R. S. LAFFERTY 
Sales Manager 


R. E. NITZSCHE 
President 


compressors for flexibility in servic- 
ing, the very best equipment through- 
out, highly-trained and _. vigilant 
maintenance men; and higher servic- 
ing budgets. 

Until recent years hotel business 
here was largely seasonal; as a re- 
sult some hotels have makeshift sys- 
tems with 100 or more window units 
or indirect refrigeration, such as cold 
water circulated to each room 
through piping systems, at costs as 
high as 60 cents per room per day. 

Much business has been secured by 
showing these operators that a well- 
designed central-station system can 
cut this cost in half; with a very 
impressive total saving over a year’s 
time. 

These big contracts provide a nice 
backlog of work; and another sales 
argument is that the air conditioned 
hotels have increased their summer 
rate of occupancy by as much as 
50%. In a predominantly winter-re- 
sort area, this offers a large field 
for an energetic sales campaign. 


L. R. ST. ONGE 
Chief Engineer 


Army Air Force pressure chambers ¢— 


to test flying conditions at 35,000 ft. | 


Sales Manager R. S. Lafferty was 
previously a York distributor in New 
Jersey. S. L. Hamilton, chief project 
engineer, was with Fred R. Harris of 
New York City. Dudley Cawthon, fix- 
ture sales manager was with Morrell, 
and has a helpful background in the 
specialized meat refrigeration busi- 
ness. 

The company also carries Puffer- 
Hubbard and Frazier items in fix- 
tures, and some Philco room-cooling 
units. 


Each major branch is_ broken 
down into: sales, engineering, in- 
stallation, packaged installation, 


trucking, service, electrical, plumb- 
ing, and used equipment. Separate 
executives are responsible for each 
subdivision. 

In this way smooth and efficient 
operation is secured on every job 
from a $300 home installation to a 
$100,000 plant for complete, over-all 
service in a swanky, Miami Beach 
hotel. 

The Hill York annual gross breaks 
down into 60% for air conditioning, 
25% for refrigeration, and 15% for 
service and maintenance. They are 
currently doing better than 300 con- 
tracts a year. 

John H. Couse, the company’s 
dealer in Palm Beach, handles the 
substantial business in this county 
and environs; and Hill York also has 
a resident engineer in Ft. Lauderdale, 
Charles Daniels. 


AMAZING BARGAINS! 


NEW GENERAL ELECTRIC COMMERCIAL REFRIGERATORS 


4 to V3 OFF! 


WE 3UY ano SELL MANUFACTURER’S SURPLUS STOCKS 
RIN ACN SERRE, RES FP SE ES EL | TOT RE Oe AE ETE 


= 


AS A RESULT of a special purchase from General Electric, 
we can offer you a limited quantity only of these brand- 
‘| new G-E commercial refrigerators — at 1/4 to 1/3 off 

former dealer costs! These popular self-contained models 
} are new and complete, in their original crates—and are 
backed by full 1-year G-E warranties. 


You can sell these attractive, top-quality G-E refriger- 
ators at a really low price that attracts sales, yet leaves 
you a high margin of profit. Restaurants, taverns, schools, 
churches and hotels go for these outstanding values. 


Mats and folders to help you make more sales are sup- 
plied with each order. All equipment is exactly as repre- 


sented in G-E literature. First come, first served —so act 


fast! Write, wire or phone today! 


re 


Model 
HC116M—15.6 cu. ft. lee Maker . . $427.80 
HC125M—22.6 cu. ft. Ice Maker. . 
HC125S —22.1 cu. ft. Blower Coil 465.60 
HC135M—33.7 cu. ft. Ice Maker.. 
HC135S —32.1 cu. ft. Blower Coil 522.00 


430 HURON ROAD «+ ) 
x CLEVELAND 15, OHIO 


FOB St. Louis 

$313.00 
340.50 
302.00 
373.50 
335.00 


Former 
Dealer Cost 
482.40 


541.20 


WRITE NOW for Full Information 


RAM SEY-BENNETT CO. 


TEL. EGwee S078 


| 
| 
| 
| 
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CORROSIVE ACTION IN UNPROTECTED TANKS 


Unprotected tanks face constant electro- 
chemical corrosion with the flow of current 
from anode to cathode areas dissolving 
zinc galvanizing. The result: premature 


in sump tanks, 


MARLO “LEKTRO-TEKTOR” STOPS CORROSIVE ACTION 


The Marlo ‘‘Lektro-Tektor’’ stops electrolytic corrosion 
by: 1) transferring the electro-chemical 
corrosion from the tank walls to the Lektro-Tektor; 
2) forming a protective film on the tank walls; and 
3) chemically conditioning the tank water to render 


tank failure. it less aggressive. 
Typical of the many extra features that are designed and provided 
in Marlo equipment to assure permanence of dependable and 
economical service, the “‘Lektro-Tektor” is now standard equipment on 
every Marlo Cooling Tower and Evaporative Condenser. By prevent- 
ing the corrosive electrolytic action that occurs constantly in unprotected 
sump tanks... they assure longer, more satisfactory service... at no gt ay 
extra cost! poe 9 
RATION AND 
AIR CONDITIONING 
A Marlo “Lektro-Tektor” can be installed in your present Marlo 
installations . . . Write for complete information today. pa 
a 
Bal ey oe 
—~ ATLANTIC CITY. NJ 
MARLO * HEATTRANSFER mone jascrey pans 


< a 


MARLO SPACE 
NOS. 305-7-9-11 
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@ The wide shallow coils of Peerless Flash Coolers in- 
sure efficiency in the refrigeration of cut meats, flowers, 
and all products which must be guarded against dehy- 


dration. Large volumes of cooled air are delivered with 


high relative humidity, making Peerless Flash Coolers 
ideal for cold storage boxes, walk-in and reach-in re- 
frigerators, etc. Retailers, wholesalers, packers and other 
users obtain maximum product protection with these 
easily installed, overhead and out-of-the-way coolers. 
Copper tubing for Methyl Chloride, Freon or Sulphur 
Dioxide; aluminum for Ammonia. Standard and special 


designs. 


SOLD THROUGH LEADING REFRIGERATION SUPPLY WHOLESALERS 


PEERLESS of AMERICA, INC... 
2901 Lawrence Ave., Chicago 25, Illinois, U. $. A. 


@ For superior performance specify all these 
PEERLESS products: Flash Plates, Flash Coolers, 
Dome and Unit Coolers, Ice Cube Makers, Fin 
Coils, Off Center Coils, Expansion Valves and 
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Too Much Noise: 
An Industry Problem 


ARS of city dwellers are affronted with so much unseemly 
noise that any contraption, no matter how useful, which 
raises the decibel level is an annoyance and a nuisance. 


Years ago the electric refrigerator was a prime offender. It 
made a heck of a racket. Nothing much was done about making 
these refrigerators less noisy until Servel’s Electrolux gas re- 
frigerator, which operates silently, became a real competitive 
problem to salesmen of electric refrigerators in metropolitan 
areas. (Electrolux was getting most of the lucrative apartment 
house business). 


Then the engineers on the staffs of electric refrigeration 
manufacturers went to work (reluctantly, we have been told) 
and did a good job of designing compressors which don’t dis- 
turb sleep or compete with conversation and radio programs. 


It’s about time, we think, that air conditioning engineers 
tackle the same problem. The decibel level of “package” air 
conditioners is too high for comfort and serenity. 


All this year the editors of AIR CONDITIONING & REFRIGERA- 
TION NEWS have been asking everyone they know or meet casually, 
everywhere and anywhere, these questions: 


“Are you going to buy air conditioning for your home and 
office soon? If not, why not?” 


Those who responded in the negative almost invariably have 
said: 
“It’s too noisy. Can’t hear myself think.” 


Usually, the less noise a machine makes, the more efficient 
it is. But engineers and production managers normally work 
in such a bedlam that sometimes they overlook or forget this 
fundamental principle. Having become accustomed to the deafen- 
ing din of a factory, to air conditioning engineers and production 
wizards the whine or roar or asthmatic breathing of an air con- 
ditioning unit is as gentle and soothing as a cat’s purr. 


It’s high time that they’re wised up by air conditioning 
salesmen and dealers. 


Incidentally, while we’re on the subject of noise, it’s our 
opinion that the clatter and clangor and crashing cacophonies of 
manufacturing operations comprises a major cause of labor 
troubles. 


The editor of this publication claims the world champicn- 
ship for walking through factories on proudly conducted tours. 
During the last 20 years these tours have added up to hundre:s, 
or even thousands, of miles. And every one was an ordeal. Rea- 
son: disagreeable, discordant noise. Every time we finished one 
of these trips through a factory we’re tired and irritable aid 
deafened. 


It’s no wonder that laborers go out on “strike” eagerly. Th y 
may not know the real reason why they do. In our hum le 


vpinion, however, it’s possible that they welcome surcease a 1d 


escape from the infernal racket and din under which they we ’k 
day in and day out. 


Hand power tools, which emit an unearthly screech, are p. '- 
ticular offenders. 


Modern civilization, notwithstanding all its benefits and boc 15 
and wonders, harasses citizens with such a multiplication f 
frightful noises that psychoneuroticism (“I just can’t take it 
any more’) is becoming a major problem of our times. 


- note. 


Engineers, inventors, and industrial relations men: ple *¢ 
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deP.'ss Elected Vice-Chairman 
of ‘redit Group Committee 


A  LANTIC CITY, N. J.--The Na- 
Association of Credit Men has 


tioné 
anno inced the election of John G. 
deP: s to vice-chairman of its 


jun ving, heating, refrigeration, and 
-onditioning industry committee. 
election took place at the 
Credit Congress held 


air 

Th.s 
53rd annual 
nere recently. 

De 2ass is general credit manager 
and :ssistant secretary of The Na- 
tions Radiator Co., Johnstown, Pa. 
His committee will be active 
thro. ghout the year in the general 
inter st of credit conditions as they 
affec’ the industry. 

Th: committee will also formulate 
plans for the next Credit Congress 
to b. held at Los Angeles in 1950. 
There are approximately 20,000 credit 
men in the association. 


Influence of Freezer 
Seen In Market Buying 


NIAGARA FALLS, N. Y.— The 
advent in many homes of the food 
freezer is considered by many 
farmers at the City Market to be 
the cause of a trend toward light 
puying on Mondays and Wednesdays 
and heavier buying on Fridays. Many 
customers have indicated that large 
purchases of the more perishable 
lines made on Friday are destined to 
be stored in the home freezer for 
use on the latter days of the follow- 
ing week. 

The trend has no apparent lessen- 
ing effect on the market’s over-all 
volume, farmers indicate, and it ap- 
pears to be saving the housewife time 
formerly spent in traveling back and 
forth to the market, but it has a 
direct bearing, they explain, on the 
amount of goods displayed and the 
number of farmers attending markets 
Mondays and Wednesdays. 


Cutler-Hammer Names Innes To 
Succeed Karl as Davenport Mgr. 


MILWAUKEE — Promotion of 
Clayton P. Innes to manager of its 
Davenport branch office was an- 
nounced recently by Cutler-Hammer, 
Inc., at the retirement of E. J. Karl. 

Innes’ advancement climaxed 11 
years of service in the company’s 
sales organization where he started 
as sales engineer at Davenport. 

Karl’s retirement came after 28 
years with Cutler-Hammer. He was 
Davenport manager for 15 years. 


for draft and bottle | 
beverage coolers... 


= 


L COOLER CORPORATION 
EASTON AVE., $7. LOUIS 6, MO. 


Cube or Crushed Ice 


Druggist, Hospital Groups 
View York Corp. Model 


YORK, Pa.—yYork Corp. has an- 
nounced a new development in its 
automatic ice maker which enables 
the machine to deliver uniformly 
crushed ice at point of use, as well 
as the famous ‘‘cube-with-a-hole.” 

’Ice service users can now, with a 
flip of a switch, obtain the type of 
ice desired, whether cube or crushed, 
in the quantity needed. 

The crushing device is just below 
the chute which delivers the cubes 
to the stainless steel storage bin. A 
baffle directs the crushed ice into 
a separate section of the bin, apart 
from the uncrushed cube ice, thus 
making both types of ice available 
as required by the user. 

Designed to deliver ice particles of 
uniform size, the crusher can be ad- 
justed at the factory to produce any 
size within the limitations of the ori- 
ginal cube. 

While the crusher is now an inte- 
gral part of the automatic ice maker, 
the company will supply machines 
without it, at a correspondingly lower 
price. 

The complete York automatic ice 
service unit with the new crusher 
attachment was demonstrated 
through operating exhibits at the 
National Association of Retail Drug- 
gists Convention, 71st Regiment Ar- 
mory, New York City, Sept. 19-22, 
and is also being shown at the 


| American Hospital Association Con- 


vention, Public Auditorium, Cleve- 
land, Ohio, Sept. 26-29. 

The complete unit is self-contained 
in about 2 by 3 ft. of floor space 
and can be installed right where it 
is used. It consists of a top section 
housing the freezing mechanism, a 
middle section containing the crush- 
ing mechanism, and a bottom section 
containing separate storage compart- 
ments for cubes and for crushed ice. 
When water and electrical connec- 
tions have been made, it is ready to 
operate. 

Heart of the ice maker is a sealed- 
in steel York hermetic unit which is 
dynamically balanced to reduce vi- 
bration and noise to a minimum. 

The freezing mechanism includes 
the hermetic unit, refrigerant coils, 
freezing tubes, and a stainless steel 


| reservoir with constant water supply 
| maintained by float control. 


The THESCO complete line includes 


expandit cases and walkins that 
grow with the merchant's business. 


C. SCHMIDT CO. CINCINNATI 
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‘Benefit Fund’ from Paint Sales Makes 
Dealer Personnel Push Sales Aggressively 


OKLAHOMA CITY — An effective 
means of creating a penerous em- 
ploye benefit fund without taxing the 
payroll or diverting store income is 
to set up a well-stocked paint depart- 
ment and use its profits, according 
to E. D. Wolfe, head of Wolfe Plumb- 
ing, Heating & Appliance Co., here. 

The Wolfe organization has more 
than 70 employes who benefit directly 
from a “separate paint store” located 
in the right front corner of the 
showroom. 

With a $2,000 inventory, turning 
over seven to eight times a year, the 
department carries all lines of house- 
hold paints, from half pints for re- 
finishing a single chair to three-gallon 
cans for house painting. 

Approximately 15 ft. of wall space 
are occupied by 16 shelves display- 
ing paint, with an all-white counter 
in front on which are samples of 
painted furniture, color charts, an 
electric paint shaker, and complete 
brusn and accessory displays. 

Wolfe hit upon this idea several 
years ago. Well aware of the import- 
ance of a fund to cover emergencies, 
sickness, employe parties, etc., he 
tried several systems of accumulat- 
ing funds, until eventually the paint 
department proved the perfect solu- 
tion. 

“Everybody in the organization 
aggressively helps to sell paint,” the 
dealer said, “since every sale means 
that much more in the fund. 

“Employes suggest the department 
to their friends, to shoppers in the 
store, and gladly help in making up 
attractive window displays and store 


interior displays. One employe painted 
one-half of a chair and table, to be 
used to show what could be accom- 
plished with the enamel in _ stock.” 
The funds are banked aguinst ill- 
ness or financial emergency, when 
any employe may draw upon them. 
There have been several instances in 
the last few years when employes 
were helped out of serious troubles 
by the fund, according to Wolfe. 
At the end of the year, all remain- 
ing funds which have not been used 
for an annual banquet or special 
expenses are _ distributed equally 
among all employes as a bonus. 


Brunner To Spend $175,000 
On Utica Plant Expansion 


UTICA, N. Y.—Brunner Mfg. Co. 
has launched a $175,000 expansion 
program that will add 30,000 sq. ft. 
of space for the production of air 
compressors and refrigeration units 
and improve shipping facilities. 

A one-story concrete block addi- 
tion to the main building is now 
under construction, and ground is to 
be broken soon for a 60 by 245-ft. 
extension on the No. 4 _ building 
across the street. 

Albert G. Zumbrun, vice president 
and general manager, said the expan- 
sion program also calls for the exten- 
sion of the railroad siding so that 
three cars may be unloaded at one 
time. Facilities also will be provided 
for the simultaneous loading and 
unloading of four trucks, he said. 


Available from 
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DOUBLE-TUBE 
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PITTSBURGH 22, PA. 


AN OPPORTUNITY 
FOR THE RIGHT MAN 


An opportunity for the right man 
with the proper character and 
experience. A new Sales Depart- 
ment is being established for the 
sales distribution of an _ electric 
refrigeration product soon to be 
marketed. The manufacturer of 
this product is a soundly estab- 
lished concern continuously grow- 
ing. Further details available upon 
presentation of qualifications. 

Box No. 3286, Air Conditioning & 

Refrigeration News 
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Standardize on this double protection for all your two- 
temperature systems. Your Refrigeration Wholesaler stocks 
A-P Check Valves and Suction Pressure Regulating Valves 


—or write direct for bulletins. 


RECOMMENDED AND 


Installed in the warmer evapora- 
tor, A-P Model 235-S Suction 
Pressure Regulating Valve pro- 
vides closer, more accurate con- 
trol of desired pressures neces- 
sary to maintain steady high- 
er temperatures. 
easily adjusted without 
waiting for the system to 
settle down. This is pos- 
sible only because of the 
handy adjusting knob and 
the pressure-graduated scale 
on the collar, permitting a 
range from 0’ to 40 Ibs. Ca- 
pacity, % ton Freon, % ton 
Methy! or Sulphur. 
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Then in the colder evaporator out- 
let line, az A-P Medel 234 Check 
Valve prevents backflow of the 
refrigerant from the warmer to 
colder evapotator during the off- 
cycle, Compact, simple in con- 
Struction, this Check Valve 
provides positive seal-off with 
minimum pressure drop. It 
may be easily installed in any 
position, vertical or hortzon- 
tal. Light spring pressure keeps 
self-aligning disc in place for 
positive seating at any pres- 
sure. Leak-proof construction, com- 
plete corrosion resistance, easy 
cleaning and inspection, proven - 
durability are other Model 234 
advantages that assure customer 


AUTOMATIC. PRODUCS COMPANY 


2450 NORTH THIRTY-SECOND STREET 
MILWAUKEE 10, WISCONSIN 


Export Department, 13 East 40th Street, New York 16, N. Y. 
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2 West Coust Building Trade Labor Groups 


Are Found Guilty of Jurisdictional Strike 
NLRB Ruling Is First of Kind Under Taft-Hartley 


WASHINGTON, D. C.—A trial ex- 
aminer for the National Labor Re- 
lations Board recently found two 
West Coast building trades labor or- 
ganizations guilty of violating the 
Taft-Hartley Act’s ban on jurisdic- 
tional strikes. 

It was the first ruling by a trial 
examiner on the section of the act 
which forbids jurisdictional strikes 
and boycotts as unfair labor prac- 
tices. 

The labor organizations found in 
violation of this section are the Los 
Angeles Building and Construction 
Trades Council (A.F.L.) and _ the 
Millwright and Machinery Erectors 
Local 1607 of the A.F.L. Carpenters’ 
Union, which is affiliated with the 
Council. ~ 

The charges against the Council 


and the Carpenters’ Local were 
brought by the International Associa- 
tion of Machinists (unaffiliated) 


after two I.A.M. members were com- 
pelled to quit work on a power plant 


Dealer’s Eye-Catching 
Window To Capitalize on 
Large Sidewalk Traffic 


GALVESTON, Tex. — Approxi- 
mately 2,000 persons recently at- 
tended the formal opening of the 
new Chuoke Plumbing and Appli- 
ance Co. store at 4002 Broadway 
here. 

The air conditioned store, which is 
claimed to have one of the largest 
and most modern appliance depart- 
ments in Galveston, will make a spe- 
cial effort to catch the eye of passers- 
by. 

Appliance manager Ray Duport 
declared that an average of 27,000 
cars pass the store every day and 
that nearly every family in town 
will pass it at least twice a week. 

The store handles the Hotpoint 
line exclusively and has facilities to 
put on live demonstrations of every 
appliance carried. A center of at- 
traction is a complete all-electric 
kitchen which is connected and in 
operation at all times. 


near Los Angeles by a strike of all 
A.F.L. craftsmen working on the 
project. 

The Machinists were employed by 
Westinghouse Electric Corp. install- 
ing a steam-turbine electric generator 
unit in a plant being built for 
Southern California Edison Co. at 
Redondo Beach, Calif. 

Previously the five-member Na- 
tional Labor Relations Board, in a 
unanimous determination of dispute 
issued May 11, ruled that the A.F.L. 
unions were not lawfully entitled to 
force Westinghouse to assign work 
on the generators to the members of 
the Millwrights Union. 

The making of such a determina- 
tion by the board is required under 
N.L.R.B. procedure before prosecu- 
tion of an unfair practice charge of 
jurisdictional strike or boycott. 

The N.L.R.B. procedure in the 
handling of jurisdictional disputes is 
as follows: 

After a charge of jurisdictional dis- 
pute has been filed, an investigation 
is conducted to determine whether or 
not a dispute appearing to come 
within these sections exists. 

If such a dispute is found to exist, 
a hearing is ordered, but the parties 
are allowed 10 days prior to the 
hearing in which to reach an agree- 
ment among themselves. 

If the parties are unable to reach 
agreement, the hearing is conducted 


and the five-member board here 
makes a “determination of the dis- 
pute.” 


The parties are then given 10 days 
more in which to comply with this 
determination. If they comply, the 
charges are dismissed. 

If they fail to comply the N.L.R.B. 
general counsel may then issue a 
formal complaint charging the labor 
organization which has failed to com- 
ply with an unfair labor practice. 

A trial examiner for the N.L.R.B. 
then holds a hearing on the com- 
plaint and issues an intermediate re- 
port setting forth his findings and 
recommendations, which normally 
lead to a formal board order en- 
forceable in the Us S. Court of Ap- 
peals. 


) ee THO" 
AL conrent 
A cH wy woe 


REPORT 


Read the FACTS on 


7 Bryles Performance of PA-100* 
DAVISON Refrigeration Grade SILICA GEL 


Gives complete comparison of PA-100 silica gel and calcium sulphate- 
type drying agents. Shows actual drying abilities in easy-to-read chart 
form. Erases all doubts as to which is better for drying refrigerants. 
Backed by conclusive laboratory tests on standard grades of both mate- 
rials, this factual report gives you, for the first time, reliable, usable data 
on these three most important properties of any drying agent: 


1. Drying properties. 2. Corrosion properties. 3. Dusting properties. 


77) 
THE DAVISON CHEMICAL CORPORATION 


TFeggoet hangh (lomity dit, BALTIMORE-3, MD. 


PIONEERS AND DEVELOPERS OF SILICA GEL 


Canadian Exclusive Agents for DAVISON SILICA GEL: 
CANADIAN INDUSTRIES LIMITED, Sales Division—Chemicals Department 
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: The Davison Chemical Corporation ACRN-9 H 
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H Please send me your report comparing the proper- ; 
4 ties of PA-100 with the calcium sulphate-type drying . 
§ agents. + 
i a 
a iaiiesestienenienicesttmnenieessisiiaitieseniceneneisitin inmsaubletsditinicnanvioens s 
: : 
' Pee sch nercenaticalttobidiicieadalacdcenbedisichdickiidalebinniasicteinds : 
+ ' 
] ' 
. 4 


Photographic Selling 


With Camera Commercial Dealer Collects Pictures of Installations, 
Manufacturing Processes To Convince Doubtful Prospects 


Some of the “tools for 


selling’ shown in the 
conference room of 
Orange Belt Refrigera- 


tion Co., San Bernardino, 
Calif., 
purpose. The film screen 
at the -left and the 
recorder 


have a double 


portable tape 


SAN BERNADINO, Calif.—There 
are many refrigeration dealers and 
contractors who make photography 
their hobby, finding in it both fun 
and relaxation. Thomas E. Topham 
of Orange Belt Refrigeration Co. 


here not only has made photography 


his hobby, but he has made it pay 
dividends in his refrigeration busi- 
ness. 

Topham is in the class loosely re- 
ferred to as “amateur _photo- 
graphers,” but his work is actually on 
a par with that of professional pho- 
tographers. He has taken advantage 
of his ability and knowledge of 
photography to make it help sell 
refrigeration. 

In the rear of his headquarters he 
has constructed a dark room that 
could well be the envy of any com- 
mercial photographer. It is air con- 
ditioned, and designed to make dark 
room operations as easy and com- 
fortable as possible. 

The air conditioning equipment 
holds temperatures at an even 68° F. 
so that Topham does not have any 
difficulty with the matter of keeping 
his solution at the proper conditions. 

How does Orange Belt Refrigera- 
tion Co. make use of Topham’s abili- 
ties as a photographer in selling com- 
mercial refrigeration and air condi- 
tioning equipment? 

The organization has compiled an 
enviable record on the sale of York- 
aire room air conditioners. Impor- 
tant in the sales strategy used has 
been the elements of ‘‘demonstration”’ 
and “proof” on certain points about 
which the customer might have 
questions. 

The back of a station wagon was 
set up like a small room, with a 
room air conditioner installed in it. 
Prospects were taken out to the sta- 
tion wagon, where an actual demon- 
stration of the room cooler was made. 

The salesmen found that quite a 
few prospects were asking if the 
room conditioner would be easy to re- 
move during the winter months, in- 


it a 


ferring that they considered 
somewhat unsightly addition to the 
living quarters of the house. 

“In order to lick this argument 
we took pictures of a number of in- 


stallations already in operation, and. 


these showed that, far from detract- 
ing from the looks of a room, the 


at the right are Jseg 
not only to educa! the 
sales force on new 
products and pron >tion 
methods, but als to 
carry a ‘“‘sound-pic ure" 
story to prospec! at 
their homes or plac s of 


business. 


conditioner actually blended in with 
and added to the furnishings,” "‘op- 
ham states. 

In making use of his photographic 
talent in selling display cases and 
other types of commercial refrigera- 
tors, Topham undertook a project 

(Concluded on next page) 
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: pore 


This photograph showing an 
actual installation of a Yorkaire 
room air conditioner in a 
private residence, was taken by 
Thomas E. Topham of Orange 
Belt Refrigeration Co., and is 
one of a series used to demon- 
strate to prospects how well a 
room air conditioner can fit in 


with home furnishings. 


CS. If You're Interested in Refrigeration 
fe You'll want a copy of the new 


DEPENDABOOK no. 150 


Refrigeration Parts Catalog 
DEPENDABOOK Number 150 is 
jammed full of illustrated refrigeration 


parts and supplies at rock-bottom Siuji 
Depend on DEPENDABOOK. ~ 


prices... 
Write for your copy. 


WHOLESALE ONLY 


The HARRY ALTER CO. 


1728 S. MICHIGAN AVE., CHICAGO 16, ILL. 
134 LAFAYETTE ST., NEW YORK 13, W. Y. 


TYLER’S TOPS for Open Self-Service! 


| 
F 


4 


cial 4 


STORAGE H 


Standard Canopy. Front dis- 


No Canopy. Rear display 
and rear storage loading. 


No Canopy. Rear display 
and front storage loading. 


High Canopy. Rear displa 
loading (sliding glass doors). 
Rear storage loading. 


play and storage loading. 


The Tyler Open Meat Case illustrates Tyler flexibility 
to meet store conditions and various arrangements. 
Three types of canopies— Standard, with mirror —Low, 
a for top impulse shelf—High, with Sliding Glass Doors 
for rear loading direct from Packaging Room. Also 
without canopy for rear loading —center aisle use. 


Standard Canopy. Front dis- 
play —rear storage loading. 


DISPLAY 


Tyler Open Meat C :ses 


The Tyler line is way out ahe.d—- 
in completeness — in depend ble 
low temperatures — in flexi! ‘ity 
—in huge cubic foot capaci 
in display impact—in accessi! ‘ity 
—and in outstanding value! 
Features such as HighLeve %e- 


frigeration, Automatic Det st 
Tru-Line Locking Device, anc >re- 
cision, welded-steel constru  ioo 


Low Canopy. Trays passed 
over for front display load- 


> Front storage loading. 


yl 


ix 


High Canopy. Rear display 


Low Canopy. Trays passed 
over for front display load- 
ing. Rear storage loading. 


loading (sliding glass doors). 
Front storage loading. 


mean better performance. 

Tyler leadership in the big 
swing to open, self-service m ans 
increasing sales for Tyler ag 1ts- 
Tyler Fixture Corp., Niles, » ch. 
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He Even Photographs Direct-Mail Pieces 


human occupants. 


< Okabe 


B iM CONDITIONERS 


ler Us 
DeEMonNstTRATe. 
oT YOUR Home 


room conditioner 
is the best buy 


COONS the air 10 the temperoture needed to give the most comfort to 


e I i m inet @E excessive humidity from the air. 
ENG ers dus! ond dirt from the air within the conditioned orea. ? 


clrceulatess oir gently 10 avoid “dead” pockets and drafts. 


ORANGE BELT REFRIGERATION CO. 


263 SOUTH E STREET 
SAN BERNARDINO. CALIFORNIA 


Phone 8-827) 


OR CALL 
Jack WeTTeRHUs 
oc -APPOINTMENT 
Phone 82/-207 


—— 


Pho'o-copied promotion postcards of this type have proved an ‘‘above-average'’ type of 
direct-mail effort for the Orange Belt Refrigeration Co. 
s s * 


Knowledge of Picture-Taking Helps 
Firm Handle Installation In Photo Studio 


(Concluded from preceding page) 


that probably hasn’t been duplicated 
by any other commercial refrigerator 
dealer in the country. 

Topham took a trip to the manu- 
facturing plant of the firm which 
was producing the line of commercial 
refrigerators he was handling, and 
took color pictures of the whole pro- 
cess of the manufacture of a display 
case and reach-in refrigerator, from 
beginning to end. 

Then, by use of a projector, he 
was able to show a prospect the 
whole process by which the product 
was made. This served to answer 
any question which the _ prospect 
might have on such matters as in- 
sulation, construction, nature of the 
company making the product, etc. 


NO NEED TO VISIT FACTORY 


These pictures made by Topham 
were more complete and realistic 
than any similar photographs that 
might have been sent out by the fac- 
tory, and they eliminated the neces- 
sity of ever having to take a big 
buyer to the factory to see how the 
equipment is made (which is some- 
times done). 

Pictures have played an important 
role in the many sales of York ice 
cube makers which Orange Belt Re- 
frigeration Co. has sold. In this part 
of the operation, some of the “pic- 
ture interest” is supplied by the York 
Corp. sales headquarters, and some 
by the contractor. 

Sales meetings are held in a con- 
ference room which is the equal to, 
if not better, than conference rooms 
used by million dollar corporations. 
It is air conditioned with a York 
room air conditioner, and comfort- 
able chairs are supplied for every- 
body. 

The room has a movie screen, tape 
recorder and player, and projector. 
York Corp. sends the dealer tape re- 
cordings and slides. The heads of the 
company get together with the sales- 
men and study these. 

The whole outfit—projector, tape 
recorder and player, and screen, is 
portable, and Orange Belt Refrigera- 
tion Co. has used this feature to 
make sales. 

“I can take this outfit out to the 


customer’s home in the evening,” 
Topham says, “get him and his 
family comfortably settled, and let 
the projector and player give them 
the sales talk. Everyone is relaxed 
and comfortable, there are no in- 
terruptions.” 

But, further than this, Topham 
uses his own photographic setup to 
further the sales of ice cube makers. 
Pictures are taken. of existing instal- 
lations, and photographic copies are 
made of letters from satisfied users. 
Each salesman has a portfolio full 
of these pictures and letters. 

Topham recently had an oppor- 
tunity to use his knowledge of photo- 
graphy in even more direct ways in 
making a sale. A Riverside, Calif. 
photographic studio was having prob- 
lems because of climatic conditions 
and decided it wanted to air condi- 
tion its dark room. 

A big problem for commercial 
photographers in the San Bernadino 
area, where temperatures often soar 
above 100° F., is in keeping the de- 
veloping solutions at 68° F. Such 
photographic shops also need water 
at from 60 to 70° for washing nega- 
tives and prints, and water from 100 
to 110° for mixing solutions and 
washing trays. 


CONDENSING UNIT SUPPLIES 
HOT WATER 


Normally these requirements make 
necessary the use of two refrigera- 
tion units and a hot water heater. 
Topham and his crew from Orange 
Belt Refrigeration Co. has installed 
one water-cooled condensing unit 
which not only handles all of the 
refrigeration requirements, but also 
takes care of the hot water needs. 

This one condensing unit supplies 
the cooling effect for an air condi- 
tioner that maintains a 68° F. tem- 
perature in the dark room—thus 
keeping all the developing solutions 
at about that temperature. The unit 
also supplies cooling for a _ water- 
cooling system that provides a steady 
flow of 60° to 70° F. water for 
washing. And for heating, water is 
taken directly off the top of the 
compressor head at from 100° to 
110° F., as the system is regulated 
to maintain about 120 lbs. head 
pressure. 
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© hnacke advance engineered compressors fea- 
tur refrigerant cooled, replaceable cylinder 
Slecves, balanced forged crankshafts, positive 
forced feed tubrication, efficient suction and dis- 
Cha-ge valves, insert automotive type bearings, etc. 
Hiv) efficiency and trouble-free operation with 
litt» vibration assure satisfaction. Thousands of 


1016 =. COLUMBIA ST. po CHNACKESINGS EVANSVILLE. IND. 
ee 


COMPRESSORS AND > 
CONDENSING UNITS with THERMATROL | 


- maintains 2 


EVEN ‘ 
Evaporator — 


7 yoy 


Thermatrol is the most 
efficient, least expensive 
and simplest type of ca- 
pacity control available. 
Reduces in a_ gradual 
curve—not in steps, and 
eliminates unnecessary 
cycling. 


discriminating engineers and users the world 
over are convinced of Schnacke quality through 
proven performance. 


Schnacke Compressor Units range from 5 H.P. 
to 50 H.P. and Condensing Units from 5 H.P. 
to 25 H.P. Write for further information. 


Fur Dealer Wins Goodwill by Cooling 
Stuffy Fitting Rooms for Customers 


DENVER—A Carrier air condi- 
tioning system, with a total cooling 
capacity of 50 tons, is doing many 
unusual jobs for Dupler’s, beautiful 
new retail fur store recently com- 
pleted at 16th and Welton here. 

The Dupler store, one of a chain 
of smart fur and shoe salons extend- 
ing through the Northwest, is the 
first major retail store in the Denver 
area to utilize mechanical refrig- 
erated air conditioning, according to 
Mitchel & Trautman, Denver Carrier 
dealer, who made the installation. 

Despite the Colorado capitol’s over- 
all cool climate, and the fact that 
refrigerated cooling is actually needed 
for only 20% of the year, Dupler’s 
has seen to it that its customers, 
purchasing $1,000 fur coats and $25 
shoes, are assured air conditioned 
comfort the year-round. 

The handsome store, done through- 
out in various tones of gray, and 
with a large amount of glass both in 
the all-glass front, and the use of 
glass partitions between  depart- 
ments and offices, represented a 
serious air conditioning problem, ac- 
cording to Fred Trautman, air con- 
ditioning engineer. 

Due to the widely variant heat 
loads involved, heavy usage of some 
sections of the building while others 
remain almost empty through the 
day, it was necessary to zone the 
system for maximum economy. 

The system, as installed, consists 
of one 40-ton Carrier compressor in 
the basement, a specialized 7144-ton 


unit air conditioning the dressing 
rooms, another 3-ton unit for execu- 
tive offices on the mezzanine, and 
still another smaller system for the 
fur storage vaults on the fourth floor 
of the building. 

The main floor, which contains one 
of the most exclusive shoe depart- 
ments in the West, plus the fur salon, 
is cooled by a 20-ton plenum cham- 
ber fan station unit, which distributes 
cooled air through a dozen Anemo- 
stats, concealed at various points 
around the cove and dropped ceilings. 

Chilled water at 35° is utilized 
from a chill tank in the basement. 
The fan station also contains heat- 
ing coils, and has its own direct 
fresh-air damper inlet. 

Thus, it is possible to vary the 
amount of fresh air admitted for 
summer cooling and winter heating, 
and to use the fan station entirely for 
ventilating during cool days, if neces- 
sary. Thermostats are located in the 
center of the shoe salon and fur 
salon to maintain an over-all 80° F. 
temperature the year-round. 

The mezzanine, which contains 
three executive offices, general offices, 
and a storeroom, is cooled by a 3-ton 
package unit, with separate thermo- 
stat, and Anemostat ducts into glass- 
walled offices. 

Due to separate-system cooling of 
the first floor and the second floor 
above, 3 tons proves sufficient for 
cooling despite more concentrated 
activity at this point, according to 
Mitchel & Trautman. 


On the second floor, where larger 
varieties of furs are shown, and cus- 
tomers are fitted, another 20-ton fan 
station unit, with its own damper 
inlets, provides sales floor cooling. 

Most unusual element here was 
the setting up of a separate 712-ton 
unit, with its own compvessor, fan 
station, and controls, to cool a dozen 
fitting rooms, located around two 
sides of the floor. 

The fitting rooms, in which cus- 
tomers must spend as much as an 
hour in close confinement, while coats 
are shaped to fit, represented a seri- 
ous “goodwill problem,” according 
to the Dupler management. 

Thus, to insure comfort and cool- 
ness in the fitting rooms, the booster 
71-ton system provides 5° cooler 
air into the fitting rooms. It also 
recirculates the air once a minute, so 
that there is no uncomfortable ‘‘stale- 
ness” with which salespeople and 
customers must contend. 

Another 10 tons of refrigerated 
cooling is applied to huge storage 
vaults on the fourth floor, which are 
used for insured storage of thousands 
of expensive fur coats through the 
summer months. 

Special equipment was provided by 
the Hartell Co. of Minneapolis, which 
combines refrigeration, dehumidify- 
ing, and fumigation into a 3-step 
cycle. 

Under the system used, the air 
conditioning system is automatically 
cut off at intervals, while fumigant 
gases are admitted, and circulated 
through the storage vaults. 

A separate compressor unit pro- 
vides the low temperatures for the 
storage vaults, and incidentally, this 
unit is displayed frequently to stor- 
age customers as a guarantee of 
efficiency. 


Trouble Free Motor Controls 


ALLEN-BRADLEY AIR-CONDITIONING AND REFRIGERATION CONTROLS 


PRESSURE AND TEMPERATURE 
CONTROLS 


High-pressure 
cutout and mo- 
tor starter in 
same enclosure. 
Temperature 
controls can be 
mounted with 
motor starter 
in same way. 


Bulletin 712, 
Size 1, Form 2F, 
fused disconnect 
switch combina- 
tion starter in a 
NEMA Type ! 
general purpose 
enclosure. Note 
the generous 
wiring room and 
many knockouts. 


An office heating installation, using 
a Chrysler Airtemp automatic gas 
heating unit, combined with an in- 
stallation of two Allen-Bradley Bulle- 
tin 712, Size 1, Form 2F combination 
starters and two Allen-Bradley Bulle- 
tin 800, Type R4SA push buttons. 


AIR-CONDITIONERS 


equipped with 


WHY ARE ALLEN-BRADLEY STARTERS SO POPULAR for air- 


- conditioning service? . . . Because they are trouble free. Only one 


moving part. No pivots, pins, or bearings to corrode or stick . . . no 
jumpers to break. You install them ... and forget them! 


NO CONTACT MAINTENANCE. Allen-Bradley patented silver 
alloy contacts never need cleaning, filing, or dressing. 


DEPENDABLE OVERLOAD RELAYS. Allen-Bradley thermal re- 
lays are accurate and dependable even after long service. 


The A-B trademark stands for millions of trouble free operations. 


Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wisconsin. 


AUTOMATIC 
STARTER 


MANUAL 
STARTER 


ALLEN-BRADLEY 


COMBINATION 


HEAVY COMPRESSION 


STARTER STARTER 


SOLENOID MOTOR CONTROL 
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LOUK LIEK 


for Good Looks 


LARKIN HUMI-TEMP UNIT 


For clean, smart lines, satin-smooth 
finish, color and overall good 
looks—Larkin leads. Behind this 
beauty is the quality and perform- 
ance that keeps Larkin ahead. 
e 

Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


WATCHDOG OF THE NATION'S FOOD SUPPLY 


519 MEMORIAL D 
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‘Remember! 


Again this year, there 
will be two great issues of 
Air Conditioning & Refrig- 
eration News to help you 
promote and sell your 
— at the All-Industry 

how in Atlantic City .. . 
whether you exhibit or not. 


OCTOBER 17 
PRE-EXPOSITION ISSUE 


A preview of the show and 
the hest place to tell the 
industry about your show 
lans and new products. 
Scart them thinking about 
visiting your exhibit with 
buying plans in mind .. . 
give stay-at-homes the infor- 
mation they need to plan 
1950 purchases. 


COPY CLOSES OCT. 7 


NOVEMBER 14 


EXPOSITION ISSUE 


Extra distribution right at 
the show. Buyers will be 
reading and re-reading this 
issue to plan their visits to 
your booth. A sure-fire sales 
producer for show-goers and 
the entire industry. Extra 
circulation, added readership, 
no increase in advertising 
rates. 


COPY CLOSES NOV. 4 


RESERVE YOUR 


Today 


SPACE 


Gauge Measures Pipe In 
Corner or Against Wall 


dustries here, has announced a new 
model of the “Three Point Gage” 
which will measure instantaneously, 
not only all sizes of pipe from %-in. 
to 12-in., but also all sizes of electri- 
cal conduit both heavy and thinwall. 

The new gauge is described by the 
manufacturer as one which mea- 
sures by the method of determining 
the outside arc at three points of 
contact, and by placing the two fixed 
contact points of one plate against 
the outer contour of the pipe or con- 
duit and sliding the second or move- 
able plate until it makes a third 
contact. 

The markers on the face of the 
gauge then show accurately the size 
of the pipe or conduit and also the 
correct drill size for tapping. 

An additional advantage for this 
new gauge is that it is necessary to 
contact only a small section of the 
pipe contour and that it will measure 
pipe in any position, even against the 
wall or in a corner and will measure 
a covered pipe if there is a small 
opening near a union or other fitting 
where the gauge may be slipped in 
or at the joint between two pieces 
of asbestos pipe covering. It is main- 
tained that tiie gauge can be applied 
in dark places and taken to the 
light for reading. 

This new model of the Three 
Point Gage is constructed of steel 
and measures 2% by 4% in. when 
closed. It is finished in a _ black 
rustproof finish, with deep etched 
numerals filled in with white enamel, 
and is available in a leatherette case 
if so desired. List price is $2. 


Whistler Perforating Dies 
Render Close Tolerances 


BUFFALO—A new and faster way 
of making up die sets for the pierc- 
ing of holes in materials up to and 
including % in. mild sheet steel is 
announced by S. B. Whistler & Sons, 
Inc. here. 

Whistler’s latest offering to the 
metal working industry provides the 
ultimate in simplicity in making up 
precision perforating dies, it is 
stated. Whistler magnetic perforat- 
ing punches and dies are assembled 
in a templet mounting plate. 

On completion of any job, the 


punches and dies, with their retain- 


CHICAGO—The Three Point In-. 


ers, are quickly removable and ready 
for use in a new arrangement. Only 
the two templets are then stored. 
These templets are all that are neces- 
sary to duplicate the original job at 
any time. 

Whistler maintains a stock of all 
standard sizes of punches, dies, bush- 
ings, retainers, etc. for perforating 
round, oval, square, or rectangular 
holes from 149 to 3-in. diameters. 
Special shapes or sizes quickly made 
to order. 

Precision perforating is assured, it 
is claimed. Tolerances can be held 
to .0005 in. or as close as can be 
jig bored. Die sets can be made up 
in any size. 


4-Cu. Ft. Refrigerator Can 
Fit Under Kitchen Counter 


MANSFIELD, Ohio—A new, under- 
counter, 4-cu. ft. refrigerator for 
limited space areas has been intro- 
duced by the Westinghouse Electric 
Appliance Div. here. 

The new model, the U-4, is 341% in. 
high, 24 in. wide, and 27 in. deep, 
including hardware. It is designed to 
fit under standard height sink drain- 
boards and kitchen counter surfaces. 

The model requires only 24 in. of 
space for an 80° door opening. The 
door is mounted for right-hand open- 
ing but can easily be converted to a 
left-hand door using the free action 
hinges and handle that are on the 
U-4. 

The refrigerator includes a .45-cu. 
ft. freezer, which can hold 16 lbs. 


of frozen food and two 14-cube trays , 


Cooler Will Hold 
Full Case of Bottles 


DETROIT—A new combination 


Water 


bubbler-compartment type water 
cooler has been added to the Kelvin- 
ator line of electric water coolers, 
according to H. C. Patterson, Kelvin- 
ator commercial sales manager. 

“The new model PE-3R, bubbler- 
compartment cooler was designed for 
installation in small offices, shops, 
factories, locker rooms, lounges, etc.,” 
Patterson continued, ‘where a supply 
of 3 gal. of cool, drinking water per 
hour, plus a dependable refrigerated 
compartment, is needed.” 

Cool temperatures in the _ stain- 
resistant, Monel-lined compartment 
are automatically maintained at a 
constant level, but can be quickly 
adjusted to temperatures anywhere 
within a range of 36° to 46° F. 

The compartment has a capacity 
for a full case of average-size, bev- 
erage bottles, and will also hold tall, 
32-oz. beverage bottles or quart milk 
bottles in upright position. A push- 
button automatic fastener and _ in- 
tegral door lock is furnished with 
two keys. 

The galvanized, Bonderized steel 
cabinet of the new Kelvinator, pres- 
sure-type, compartment cooler is. 
finished in the same Kelvin gray as 
the other models in the line. Front 
panels of the model PE-3R also have 
monogrammed K-K grilles to provide 
ventilation for the operating refrig- 
eration mechanism. The top is of 
highly polished stainless steel. 

The unit is equipped with the re- 
cently redesigned, 1;-hp. Polarsphere 


condensing unit. Hermetically sealeg 
in oil at the factory, the condensing 
unit requires no further lubricat‘on. 

Water will not squirt or spla‘ter 
over the top of the PE-3R cocler, 
because of the finger-tip, dial-ac’ ion 
of the chrome-plated bubbler va ve, 
with its automatic stream conto]. 
The bubbler valve, the sanitary t: ps, 
and the brass pre-coolers meet al] 
sanitary and health codes. 

Patterson stated that the Kel in. 
ator Model PE-3R, including a f ve. 
year protection plan, retails at $: 36 
f.o.b. Columbus, and is available ‘or 
immediate shipment. 
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Gasket Cutter Handles 
Circular or Odd Shapes 


CINCINNATI-—A new type of 
gasket cutter introduced by Zimmer- 
man Packing Co. here is an all-pur- 
pose, manually-operated tool that is 
claimed to cut not only the 30% 
of round gaskets, but also the 70% 
that are odd shaped and sized, as 
well as straight strips and shims. 

The moulded plastic cutter has a 
55-degree angle slot at one end, into 
which a blade is inserted and ad- 
justed with a thumb screw for depth 
of cut. The blade for cutting circles 
and strips is pointed, and the other 
for cutting irregular shapes is 
curved. The blades can be _ re- 
sharpened by honing. 

For precision cutting of circles, 
an adjustable center post, locked in 
position by a knob, is used to rotate 
the cutter blade. A measuring scale 
for setting the diameter of the gas- 
ket, is located on the bottom of the 
cutter body. A guide line on the 
pivot post permits quick setting of 
the cutter to the desired circle diam- 
eter. 

The new cutter is said to work 
equally well on pliable plastic ma- 
terials, such as aluminum foil and 
asbestos; canvas, cork, felt, leather, 
linoleum, rubber, wallpaper, wax 
paper, and many other materials. 


which freeze 4 lbs. of ice. Room for 
8 qts. of milk or tall bottles is pro- 
vided beside the freezer. 

The model is equipped with the 
automatic ‘‘Hold Cold Control” which 
provides colder cold in the freezer. 

An anodized aluminum meat stor- 
age tray has a capacity of 209 cu. in. 
and holds 10 lbs. of fresh meat. It 


‘may also be used for additional ice 


cube storage and as a convenient 
defrost tray. The model features two 
triple-plated, chrome finished metal 
shelves and an acid-resistant food 
liner. An interior light automatically 
turns on and off when the door is 
opened and closed. 

The refrigerator’s reciprocating- 
type compressor unit is spring-sus- 
pended and sealed with a lifetime oil 
supply. The motor is a %-hp. brush- 
less type which operates on 115 volts 
and 60 cycles. 

An exclusive wide-range tempera- 
ture selector permits the choice of 
an infinite number of settings and 
provides for continuous operation at 
the “coldest” setting. The cabinet is 
of all-steel construction with an ex- 
terior finish of high-baked Dulux. 

The new refrigerator has a sug- 
gested retail price of $189.95. 


YOU BET RANCO WILL 


We're looking forward to seeing 


BE AT THE 


= REMA Show 


BOOTHS 626 and 628 


rm | 


ae 


, he Vee Mes Pe megcerrs 


you at the Atlantic City ALL-INDUSTRY 
Show, Nov. 14-15-16-17-18. Look 
for us in Booths 626 and 628 in the 
Auditorium. You'll be mighty welcome! 


Look, too, for the new exact re- 
placements which have been added 
to the Ranco wholesaler line . . . the 
most complete line of refrigeration 
Replacement Controls ever supplied to 
the trade. 


Kanco Duc. 


COLUMBUS P 


World's Largest Manufacturers of Refrigeration Controls 


. more than 20,000,000 controls now in use 
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Finds ALL the MOISTURE 


in 2 MINUTES 


| Thawzone Makes Complete Circuit 
of 1% H. P. Unit in 42 Seconds! 


You get action with Thawzone. It’s 
quick to “install’’. Just pour it in. Then 
start the compressor and Thawzone will 


travel about 300 feet per minute to every 
part of the unit. This enables it to get into action quickly. Also, 
you save time you used to spend figuring out sizes and going on 


rush trips for parts. You clear 
up the trouble sooner and fin- 
ish more jobs per day. 


Finds Moisture That’s Beyond 
Reach of Other Methods 


Thawzone travels to the mois- 
ture. .and reaches all of it. 
Thawzone reaches the expan- 
sion valve, the receiver, the 
tubing walls, highside and low- 
side. Only this liquid method 
can do that. And the moisture 
is gone for good—can’t “break 
loose” later. 


~ 


Reaches The Entire Unit 


Use Thawzone in “Freons”, methy 
chloride, “Carrene” or isobutane 
Use 1 teaspoonful (% oz.) pe 
pound of refrigerant. Use half a 
much in hermetic units. Highsid 
Chemicals Co., Colfax Avenue, Clif 
ton, N. J 


THAWZONE 


LIQUID DEHYDRANT... 


reaches Al the moisture 
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What's New (Con’t) 


lyrn Repair Kit Contains 
Solderless Wire Terminals 


CHICAGO—A new solderless wire 
terminal kit which includes complete 
material for automotive, electrical, 
radio, and refrigeration wire repairs 
has been introduced by the Lynn 
Products Co., 317 E. Ontario St. 
here. Called the Lynn lighting solder- 
less terminal service kit (No. 2090), 
the set contains a complete assort- 
ment of the most popular solderless 
wire terminals and insulation tubing 
plus the Lynn crimping and cutting 
tool. 

Lynn lighting solderless terminals 
require no solder, or complicated 
equipment. The crimping tool op- 
erates just like a plier and merely 
crimps the terminal to the wire with 
a single vise-like crimp. The tool 
also can be used to cut and strip 
all wire sizes from 10 to 22 gauge 
as well. 

The complete assortment of termi- 
nals, tubing and tool are encased in 
a transparent plastic box with cover. 
The items are packed in 11 separate 
compartments, each holding indivi- 
dual identification tabs for complete 
stock and size identification. 

Replacement terminals and tubing 
for the kit can be purchased in visual 


Dollar Paks which retail for $1 per 
Pak regardless of size. 

Each Dollar Pak contains a win- 
dow for instant indentification and 
also contains a perforated section list- 
ing stock number, stud size, and wire 
size of the particular terminal. Users 
price is $7.95 including plastic case 
and cover. 


Glycol Vaporizer Fits In 
Air Conditioning Duct 


PITTSBURGH—Germatrol, a new 
glycol vaporizing unit now on the 
market, is custom-built to individual 
specifications and also comes in three 
standard sizes, according to the 
manufacturer, Germatrol Corp., 622 
Brookline Blvd. here. 

It is readily connected into the 
same ducts used in any modern air 
conditioning or heating system, the 
manufacturer states. 


Freez-Pak Portable Comes 
In Ebony, Ivory Finishes 


IONIA, Mich.—A new model of the 
Freez-Pak small, portable refrigera- 
tor that provides 2.66 cu. ft. capacity 
in a cabinet 31 in. wide, 19 in. deep, 
and 25 in. high has been announced 
by the Freez-Pak division, Ionia Mfg. 
Co. here. 

The Freez-Pak weighs only 125 
Ibs. but has an all-steel cabinet per- 
manently welded at all joints. Fin- 
ished in double baked-on enamel, the 
unit is available in two color com- 
binations: ebony black exterior with 
pastel green interior or ivory interior 
and exterior. Black door panels and 
breaker trim and chrome plated hard- 
ware are standard with both colors. 

The unit has a one-piece “Royalite” 
inner liner and is insulated with fiber 
glass. It is provided with a tempera- 
ture control, uses ‘Freon-12” refrig- 
erant, and has a Tecumseh hermeti- 
cally sealed unit. 

A freezing compartment extends 
three quarters of the way across the 
top of the unit. It has room enough 
for eight ice cube trays or 12 lbs. of 
ice. 


A tubular steel, chrome plated 


stand styled to blend with the cabi- ® 

net is available at extra cost. 
Freez-Pak Corp., 122 E. 42nd St., 

is the national 


New York, sales 


office. 


THE ROLL-OR-KARI CO 
ZUMBROTA °* 


Are You Looking for An Easy Way 


Solve Your Problem with the New 
ROLL-OR-KARI Dual Trucks 


Patented Step-On-Lift « 
Capacity 1000 Lbs. © Shipping Weight 40 Lbs. 


to Handle Stoves,Refrigera- 
tors and Freezers? 


Folding Handles 


WRITE TODAY 


MANUFACTURERS 
MINNESOTA 


MEANS 


A GENERAL CASE 


MORE PROFITS 
FOR YOU 

...- AND MORE 
DISPLAY 
ROOM! 


MM 4 


rim. Triple Thermopane glass. 


FUL VISION CASE 


«» $499,00 


net, F.O.B. N. Y. 


\’ Ful Vision Case finished in glistening baked enamel with chrome 
Coils hooked up. 


iPECIAL V4 H.P. air-cooled unit of standard manufacture $54.00 


Convenient hinged rear door 

3 corrosion proof aluminum shelves 

New type fluorescent fixiure for brighter display 

All parts easily replaced 

Also available in 5° & 6° lengths 

All sizes available self contained, ready for plug in. 


Write for information on our complete line of Commercial Refrigeration 


GENERAL REFRIGERATORS CORPORATION 


78 BROADWAY, NEW YORK 12, NEW YORK 


* a * 


Monitor Model Washes 
Up to 50% More Clothes 


NEW YORK CITY—Featured by a 
separate electric pump, a new and 
larger model Aerator washer that is 
said to wash up to 50% more dry 
clothes (5 to 6 lbs. in 9 gals. of 
water) than the standard model, yet 
takes no more floor space, has been 
introduced by Monitor Equipment 
Corp. 

The washer—model 6-P—is 15 in. 


ROME-CONDENSER 
* Jointless Type * 


Rome Water Cooled Condenser 
Coils insure trouble-free condens- 
ing equipment. Used by leading 
compressor manufacturers. 


ROME-TURNEY 


RADIATOR COMPANY 
222 CANAL ST. 
ROME, N. Y. 


long, 15% in. wide, and 301, in. high 
with the wringer down (3514 in. with 
the wringer up), Inside tub dimen- 
sions are 14 in. long, 17% in. deep, 
and 11% in. wide. Net weight is 
50 Ibs. 

The model is equipped with a new 
and larger balloon-type hand wringer 
(214, in. rollers, 11 in. long), with 
self-adjusting pressure and tension 
units. The device, which folds into 
the tub when not in use, is claimed 
to wring clothes 85% dry in two 
minutes. 

A stainless steel drainboard is part 
of the wringer. It, too, folds into the 
tub when not in use. 

“With its more powerful motor and 
new interior construction, it washes 
even faster than the 5-minute action 
of the standard model,” the company 
stated. 

A disc-shaped pulsator is flush with 
the side wall of the tub. The pump 
is mounted inside the skiit at the 
bottom of the tub. 

Priced at $69.95 retail, the washer 
is made of stainless steel. 


Electrolytic Rod Combats 
Corrosion of Sump Tanks 


ST. LOUIS—Research by engineers 
of Marlo Coil Co. here into the 
problem of electro-chemical corrosion 
of sump tanks has resulted in the 
development of the Marlo “Lektro- 
Tektor” as a successful anticorrosion 
installation for tanks of evaporative 
condensers and cooling towers, the 
company declared recently. 

Constant electrolytic corrosion of 
the zinc galvanizing on sump tanks 
is caused by the flow of electric 


Cut-away illustration of evaporative con- 


showing Marlo ‘“Lektro-Tektor’’ 
Sap tem. 


denser 


current from anode to cathode areas. 
This continuous attack on the weaker 
areas of tanks has led to pitting of 
the galvanizing, bare steel spots, and 
early tank failure. 

To effectively combat this corro- 
sion, the Marlo unit transfers this 
constant corrosive attack from the 
metal of the tank to the “sacrificial” 
Lektro-Tektor rod, which is installed 
in the sump tanks. 

Electrons produced by the Lektro- 
Tektor flow to the walls of the tank 
to render harmless the _ dissolved 
oxygen and other corrosive elements. 
Two supplemental protective factors 
are added by: the Lektro-Tektor to 
prolong sump tank life. A protective 
film is formed on the tank walls as 
the continuous flow of current results 
in deposits of insoluble lime salts on 
the walls. Secondly, the tank water 
is chemically conditioned to render it 
less aggressive. The magnesium in- 
troduced into the water from the 
Lectro-Tektor strengthens the pro- 
tective film. 
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PHILCO 
FREEZERS 


For Farms and Institutions 


PHILCO DV-301 (Above) 30.1 cu. ft. 2 door 
| Upright Freezer holds up to 1050 Ibs. . . 
huge capacity for quantity users of frozen foods. 
Full-width Refrigerated Shelves. Temperature Con- 
trol. Built-in Locks. PHILCO DV-151 (below) same 
| features; 15.1 cu. ft. size with 525 Ib. capacity. —F 


. ze 4 ne 
. a 
% mar = 
= 
How to get 
ae tots tae 
LARGE 
. provides PHILCO 


| 
Here they are... the new giant Capacity | 
Philco Freezers of 30 and 15 cubic feet | 
. . . designed for customers requiring 

big volume storage of frozen foods. 

Here too, is a proven selling plan to 

help you get your share of this BIG | 
FREEZER business in your area. You 
can start at once lining up freezer pros- 
pects and making sales. Get the full 
story now from your Philco Distributor. | 


PHILCO | 


FREEZERS 
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Heads Distributor Sales 


F. F. DUGGAN 
- * = 


American Central Names 2 
In Expanded Sales Setup 


CONNERSVILLE, Ind.—Two sepa- 
rate sales departments have been 
established to further expand the 
selling activities of the American 
Central Div., Avco Mfg. Corp., W. A. 
Blees, vice president in charge of 
division sales, announced recently. 

One department is to cover Ameri- 
can Kitchens sales to distributors and 
dealers; the other will cover contract 
sales to other manufacturers. 

F. F. Duggan has been appointed 


general sales manager, handling all 
products sold to distributors, while C. 
Fred Hastings has been named con- 
tract sales manager. 

Duggan comes to American Cen- 
tral from the Deepfreeze Div. of 
Motor Products Corp., Chicago, where 
he was for four years general sales 
manager. Previously he had held 
executive posts with two other lead- 
ing manufacturers of major appli- 
ances. 

Hastings has been associated with 
American Central in various execu- 
tive capacities for the past 20 years. 


A. O. Smith Shows New 
Line of Water Heaters 


KANKAKEE, Ill. — The A. O. 
Smith Corp. here has announced a 
new line of electric automatic water 
heaters with a capacity range of from 
30 to 66 gals. 

The line, called the Milwaukee, will 
cover a price range (suggested retail 
price for Chicago area) of from $96 
on the 30-gal. single unit to $152.20 
for the 66-gal. double unit. 

Also included in the line are a 30- 
gal. double tank at $103, a 40-gal. 
single at $105.50, 40-gal. double at 
$112.50, 50-gal. single at $118.40, 
50-gal. double at $125.40, and 66-gal. 
single at $145.20. 

The Milwaukee line is said to be 
built on the monotriad principle to 
assure long tank life. This principle 
calls for completely lining all compo- 
nents of the tank before welding. 

The tanks will also have full 
blanketed fibrous insulation, sealed 
immersion units, “rear-vu’ connec- 
tions, and “Anchorloc” assembly of 
the tank to the base. 


Laundry Center 


This display background is comprised of 

three wall cabinets, a base cabinet, an 

electric drier, and an automatic clothes 
washer. 


oo * * 


Work Center Backgrounds 
To Help Sell Appliances 


CHICAGO—Hotpoint, Inc. has re- 
cently inaugurated a “big four’ mer- 
chandising program to _ provide 
dealers with compact work center 
backgrounds that take up a minimum 
of floor space, yet show consumers | 
how they can acquire an all-electric 
kitchen, package by package. 

The backgrounds are only 6 ft. 
wide and are used to display storage, 
clean-up, cooking, or home laundry 
center. The background features a 


‘ 


pears in.. 


- OWENS-CORNING 


FIBERGLAS 


IN THESE ADS WILL SPARK UP 
YOUR DEMONSTRATIONS 


The “little lady” has been busy working for you! 
Millions of readers of national magazines are see- 
ing her startling demonstrations which prove the 
superior efficiency of appliances insulated with 


Fiberglas! This consistent national advertising ap- 


This advertising publicizes Fiberglas as the finest in ap- 
pliance insulation—giving you an extra value feature to 
sell and making your selling job easier. 

Cash in on these national ads and the mounting con- 
sumer acceptance created! Play up Fiberglas Insulation 
as a feature in your own local advertising and displays— 
for in today’s highly competitive market, Fiberglas is a 
swell feature to have, a swell feature to sell. 


Use copies of these ads in your sales training 
program. Full color reprints are available 
FREE. WRITE TODAY to Owens-Corning 
Fiberglas Corp. Dept. 848, Toledo 1, Ohio. 


THERMAL 
INSULATION 


. 


*Fiberglas is the trade-mark (Keg. U. S. Pat. Off.) of Owens-Corning Fiber- 
glas Corporation for a variety of products made of or with glass fibers. 


major appliance together with the 
necessary wall and base cabinets that 
make up a work center. 

Edward R. Taylor, sales manager, 
said that dealers who buy the cabi- 
nets and appliances that make up a 
center get the background at no ex- 
tra cost. 

The display can be placed against 
a wall, in a window, or back to back. 
Three of the kitchen work centers 
placed side by side form a complete 
kitchen. 

A full line of cabinets and acces- 


* sories, together with the new back- 


grounds, allow dealers to display work 
centers as easily as individual ap- 
pliances, he said. 


Walk-In Window 


Chicago Store Uses It To 
Snag Pedestrian Interest 


CHICAGO—A walk-in display win- 
dow to boost television sales is be- 
ing tried by the Goldblatt department 
store here. : 

Specially installed sliding doors 
enable the interested passerby to let 
himself right into the television dis- 
play window. Chairs are set up there 
for his convenience in watching the 
video program that attracted him. 
They are so placed, however, that the 
view of other passersby is not ob- 
stucted. 

There are 12 operating telesets in 
the window, four of which operate 
up to 9 p. m. six days a week. 

The passerby not only can watch 
the teleshow in comfort, but he can 
place his order for a set right there. 


Clouse Is GECC Agent In West 


SACRAMENTO, Calif.—James M. 
Clouse has been appointed local rep- 
resentative for the General Electric 
Credit Corp. here. 


Furniture Orders Continys 
To Climb After Passiny 
Low Point In Early Sum ner 


CHICAGO—The furniture inc istry 
enjoyed a normal pick-up in bu iness 
during the early part of the sur mer 
though many manufacturers stil con. 
sidered their industry to be in g 
slump, reports from Seidman & ei. 
man, industry accountants, and indj- 
vidual manufacturers indicate. 

Seidman and Seidman pointe oy 
that July furniture orders to 1 any. 
facturers were up 142% over May, 
which was the low point 0: the 
slump. July orders were still 23%, 
under those of the same mon 2 jp 
1948, however. Orders for the first 
seven months of the year were 16% 
less than the previous year, \ hich 
was the industry’s best produ: ion- 
wise. They were 73% better han 
for 1941, though. 

Percy Solatoy, president of Br \wn- 
Saltman, Los’ Angeles _ furr ture 
manufacturer, declared that his frm 
has advanced from no backlo: at 
all to a two or three months p ieup 
of orders within the last 30 « ays, 
Last year, however, he had a five 
months backlog at this time. 

An official of the Baker Furniture 
Co., a quality line producer, decl«red, 
“In May through the first weei of 
July we weren’t too sure what lay 
ahead. No one seemed to know what 
was going to happen fo prices. They 
held, bringing buyer confidence and 
lots of orders.’’ He added that orders 
are only 10% off from last year, 
which was “perfection.” 

A table manufacturer, the Im- 
perial Furniture Co., was delighted 
over his August sales—up 57% over 
last year. A 125% increase in busi- 
ness since May was about 5 to 10% 
more than normal, he said. 


sot 


Careful Gauging of Load Size, Hot Water, 
Soap Helps Washer Do Better Job 


NEW YORK CITY—tThere is more 
to washing the family clothes than 
just dropping them into a good wash- 
ing machine, D. R. Byerly of the 
Proctor and Gamble Co. told the 
third National Home Laundry Con- 
ference meeting in the Commodore 
hotel here recently. 

“Poor washing results may come 
from the use of supplies which do 
not quite do what is intended or 
from improper laundry practice,’ he 
emphasized after pointing out that 
“equipment is no problem.” 

“The harder the water, the more 
advantage for the detergent and the 
softer the water the more advantage 


for the soaps,” he declared. “But in 
any water, the relative economy of 
the two depends on how they are 
used, the type of dirt, the proportion 
of water to clothes, and the number 
of loads washed through the same 
suds.” 

Byerly’s recommendations for a 
good washing were to use very hot 
water, be generous with the cleaning 
agent, limit the load size (often 
under that recommended by the 
equipment manufacturer), eliminate 
overlong washing time to prevent 
dirt from being redeposited on the 
clothes, and rinse with clean water. 
Rinse water need not be hot. 


MASTER-BILT MILK-COOLERS 


Products of Master Craftsmen 
Powered by 


Choice of 7 popular models; 
shown above is Model CW-4-S. 


Melunatovre 


or General Electric Sealed Units @ Carefree Automatic Operation 


Rugged Construction Throughout 


Four Inches of Insulation 


Much of Master-Bilt’s outstanding 
cooling efficiency and operating 
economy are due to the extra thick 
layers of Fiberglas insulation which 
completely surround the inner ta: k. 
Four-inch thicknesses of this ma e- 
rial are in the walls and two inc! 2s 
in the lid. It holds the cold in aid 
keeps the warm air out. 


Master-Bilt construction and op r- 
ation is surprisingly simple. . 
free from trouble-causing devi. °s 
and gadgets. It is built to stay ™ 
the job! 


DISTRIBUTORS & DEALER — 


There is some territory availai ¢. 
Investigate this profitable field 


MASTER-BILT 
REFRIGERATION nic © 


920 PALM STREET + 


ST. LOUIS 7, MO. 
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Need a new hag? 


(quoted from page 9 of this book) 


You may already know all about many 


of the suggestions in this book—but 


keep on reading! The idea in just one 
paragraph may be worth hundreds of 
extra dollars to you every year. 

No matter how much experience you 
may have had, or how many sales train- 
ing courses you may have taken, you 
can always cash in on new ideas. And 
sometimes your old ideas need jarring 
around once-in-awhile. 

To prove this point, a sales executive 
of our acquaintance enjoys showing to 
intimate friends a clipping of an adver- 
tisement which appeared in a certain 
New York newspaper. It was an adver- 
tisement inserted by a luggage firm, and 

its headline says, so help us: 


“Will your old bag do for 


the week end?” 


You’re building what looks like a good sales force 
—young men and veterans—who are presumably 
ambitious, confident. 


How long will they stay that way? Do they know 
what selling is all about? 


You probably agree with Mr. Taubeneck—it is a 
great life. But can you infuse your salesmen with a 
real enthusiasm for selling? Can you give them a 
tangible goal? Most important, can you get them to 
sell, sell, sell and work, work, work when the going 
gets tough? 


Can you re-inspire and re-teach your older “sales- 
men” who have been doing everything BUT sell 
for the past eight years? 


No doubt you can, if you work hard enough at it. 
But this delightful new book makes that job easy— 
takes a load off your shoulders. 


You already know how to sell—but do they? Have 
you told them how and why and what and where— 
in detail, patiently? Chances are you haven't the 
time to do this job properly. Next best thing is to 
give them a copy of “It’s a Great Life.” Let the 


author show them how they can have fun while — 


building their personal careers (and your business! ). 


Dozens of books have been written on salesman- 
ship, but they’ve been written by the wrong people. 
Publication of “It’s a Great Life” marks the first 
time that an entertaining writer—who is also a 


salesman himself-—has tackled the job of selling 
Salesmanship to salesmen. And he’s done it mag- 
nificently! Pursuing his successful formula which 
has made his “One Foot in the Door” and “The 
Marshal’s Baton” best-sellers in the business-book 
field, Author Taubeneck has illustrated each of his 
major points with humorous anecdotes—thus making 
them easy to remember. Son 

“It’s a Great Life” is not only breezy and humor- 
ous, but it has been written with painstaking sim- 
plicity. All its original ideas are “spelled out” 
carefully in “man in the street” language. 


Give each of your salesmen copies of “It’s a Great 
Life” to read and to own—and watch the improve- 
ment in his whole outlook on life. Tell your friends 
about it. Read it yourself. It will give you confi- 
dence in the possibilities of your business (and 
maybe you'll find a few new ideas in it which will 
help you run your business better). 


Every sales manager, every dealer and distributor, 
and every manager or owner of a business enterprise 
should see to it that every one of his employes has 
a copy of “It’s a Great Life” for his very own. 
Experienced salesmen will read it for its laughs, and 
perhaps to rejuvenate their own confidence in their 
profession. Neophytes will know, after they’ve read 
it, that their choice of a career has been right. And 
every one who studies it, we feel confident, will pick 
up enough new ideas to repay the original cost 
($2.50) a hundred times over. 


facts at you; rather, precepts are implanted deftly into the reader’s 


‘It’s a Great Life’? makes fast reading. The author doesn’t throw p 
| 


subconscious mind through gay, light-hearted humor and down-to- 
earth realism. He doesn’t preach and he isn’t stuffy. He’s human. 


These 320 laugh-and-fact packed pages are well worth your 


while. Mail the coupon TODAY! 


BOOK DIVISION OF BUSINESS NEWS PUBLISHING CO. 
450 WEST FORT STREET, DETROIT 26, MICHIGAN 


%S 
bi 


Yes! I'd like to have a copy 


of “It’s a Great Life’ 


[) Payment Enclosed [] Please Bill Me 
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A NEW BOOK by GEORGE F. TAUBENECK 
(Author of the best-selling “One Foot in the Door") 


THAT TELLS IN HUMOROUS FASHION 
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Select the 
items you 
are inter- 
ested in, 
and... 


SPECIFY» 


WHERE 
or 


anc? 


pet rf 
PRODUCTS Sa COUNTS 
KKK 
AMMONIA \ 


CONDENSERS 
OIL SEPARATORS \. 


*SINCE 
1919 
LIQUID RECEIVERS 
HEAT EXCHANGERS 
PIPE AND FIN COILS 
DRY-EXWATER CHILLERS 
EVAPORATIVE CONDENSERS 
HI-PEAK WATER COOLERS 


FREON SHELL AND TUBE 
CONDENSERS 


FREON SHELL AND COIL 
CONDENSERS 


BLO-COLD INDUSTRIAL 
UNIT COOLERS 


ACME INDUSTRIES inc. 


JACKSON, MICHIGAN 
Representatives in principal Cities 


General Refrigeration 
Division ' 
YATES-AMERICAN MACHINE CO., Beloit, Wis. 


Refrigeration — 4 thru 40 hp.— 
air or water cooled—ammonia, 
methyl] chloride, Freon-12 

Air Conditioning—self-contained 
and remote units 


ABOUT SALESMEN, STATES 
RIGHTS, AND OTHER THINGS 


Cocoa, Fla. 

(You should taste our oranges.) 
Editor: 

As a salesman, you rank right 
close to the top on my list. And 
speaking of salesmen, don’t you think 
it is time that we stopped belly-achin’ 
about the shortage of salesmen? 

When there is a shortage of any- 
thing, we should get to work and 
MAKE SOME. And why shouldn’t 
that go for SALESMEN? Well it 
does, and we will just have to MAKE 
SOME. And that means work, pa- 
tience, drive-drive-drive. Do you 
think the industry is up to it?? 

A smart, aigh-pressure salesman 
of the old school was putting the 
heat on his last surviving ‘‘suspect”’ 
and really giving him everything in 
the book (I mean the “One Foot in 
the Door’ book, of which I bought 
a copy). 

“There is no reason why you 
shouldn’t buy this super-sonic eight,” 
said the enterprising salesman. 

“Oh, yes, there are, there are a 
hundred reasons,” replied the ‘“sus- 
pect.” 

“Well, name just one,” said the S-S. 

“First of all,’ countered the Sus- 
pect, “I don’t have the money.” 

“Never mind the other 99,” said 
the S-S, as he headed for the corner 
tavern (complete with television). 

I think your publication is great. 
But since you are so strong for free- 
enterprise, (and who with brains is 
not) and since you believe so strong 


in our Republic (and what-do-you- 
db 


Y 


Reports everywhere say 


New “Cross-Flo” is the 100% 


answer to moisture problems! 


NEW MOLDED DU-CAL 
DRIERITE DISCS 
provide the Ideal Drying 


Agent for Liquid Line Application 


NEW SPUN-ENDS 
provide the Ideal Leakproof 


Jointless Body Design 


Now in the improved ‘Cross-Flo” the refrigerant flows across and be- 
tween the self-spacing MOLDED Du-Cal Drierite discs which are guar- 
anteed to remove and retain up to 20% of their weight in moisture even 
at refrigerant temperatures up to 150 F. Recommended especially for 
Hot Liquid Line application. And the new SPUN-END copper jointless 
body eliminates leaks and other troubles due to body joint failure. 


Cross-Flo Capacities 1, 2, 3, & 5 Tons 
Connections: '/,"' thru %4"" SAE; 3''thru 7%" SWT 


ALSO available with SILICA GEL for use in low- 
side, Suction Line and other Cold Location. 


Carried in stock by leading wholesalers 
West Coast Warehouse Stock at: 


2103 So. San Pedro St., 
Export Department: 


Los Angeles 11, Cal. 


Melchior, Armstrong, Dessou——Ridgefield, N. J. 


Literature and Prices on Request 


CTITT-) 


INCORPORATED 
ZELIENOPLE, PENNSYLVANIA y 


REFRIGERATION 
PVE mel Peale tiicm SERVICE THAT'S UNSURPASSED 


HEATING PARTS 


and SUPPLIES — 


from the 


SUPPLY HOUSE THAT SERVICE BUILT 


Dependable efficient same-day filling of orders has built our business 
... our reputation. Keep your stocks complete this easy, speedy way... 
just order from our FREE catalog. Saves you time... energy... money. 
Prices right. Wholesale only. 


SERVICE 


2511 LAKE STREET 


MELROSE PARK, ILL. 


say lets soft pedal the over-done 
“democracy”)—-why don’t you say 
a word about the States-Righters, 
who after all represent the funda- 
mental ideas of all thinking Ameri- 
cans, some of whom are afraid to 
stand up and be counted. 

You scoff at the Federal Govern- 
ment invading business, but you don’t 
stop to realize that the same F. G. 
is rapidly taking over each individual 
state and its inherent rights. 

For. God’s sake let the F-G stay 
in DC where it belongs, and lets 
keep our 48 states, maybe 49 or 50, 
and if you want to beat your wife 
(as who doesn’t at times) move to 
one of the 48 that allows it. Give ’em 
Hell. 

STONEWALL JACKSON FORD 


THE SALESMAN’S LIFE 
IS ‘REALLY LIVING’ 


Fogel Refrigerator Co. 
Philadelphia, Pa. 
Editor: 

There is a kinship between us be- 
cause of our mutual love for SELL- 
ING and THE SELLING LIFE. 

I feel that there is no more thrill- 
ing vocation than SELLING and that 
the SALESMAN is really “living,” 
in the true sense of the word. 

Your books sparkle with ideas, 
tending to ignite the imagination. 

I have been appropriating them 
freely right along and shamefully 
passing them off as my own. 

I like your style. I like the sin- 
cerity which shines through every 
chapter. I like the spontaneous apt 
humor which gives the right twist to 
your anecdotes. In short, I am tre- 
mendously pleased with the indivi- 
dualized absorbing presentation in 
your books. 

Because I can hardly wait to dog- , 


experience goes back some 35 years. 
Just briefly I might say that he 


started in with Booth Fisheries in 


Chicago, later was with Lipman Ref. 
Car & Mfg. Corp. of Beloit, Wis. Was 
with Kelvinator of Detroit in many 
positions, as engineering representa- 
tive, district manager, sales manager, 
branch manager, and eastern sales 
manager of national sales. Also was 
with Servel, Inc. of Evansville as 
sales and designing engineer. 

While living in New York he made 
the largest single sale of refrigerat- 
ing equipment to the hygrade Food 
Products Corp. of Brooklyn, to the 
amount of $1,250,000, and during this 
period worked with Clarence Birdseye 
Frosted Food Corp. on experiments 
for design and development of frozen 
foods display and dispensing cabi- 
nets. Sold this company the first dis- 
pensing cabinet they purchased. 

Later he was connected with E. 
Steinhorst & Sons of Utica, N. Y. as 
designing and sales engineer. During 
this period he sold about 25,000 farm 
milk coolers and 1,500 farm freezers. 
He has been credited with designing 
and production of -the first farm 
home freezer by Boyden Sparkes in 
his book “Zero Storage in Your 
Home.” 

He served on the War Board in 
the Refrigeration Division for one 
year—1942—-and was a member of 
the Farm Freezer Advisory Commit- 
tee for the duration of the war. 

Also served as Consulting Refrig- 
eration Engineer at Cornell uni- 
versity, Ithaca, N. Y. and collabo- 
rated with H. E. Babcock, chairman 
of the Board of Cornell university in 
regard to freezers for the new Nutri- 
tion Laboratories. 

I thought you might like to have 
these brief facts for your files. He 
has three very interesting scrap 
books pertaining to the refrigeration 
industry covering all these years 
showing the crude applications first 
used, on up to those of today. 

GLADYS L. BIERHAUS 

P.S. He would like very much to 
hear from some of his old friends in 
the industry. 


“WORTH WEIGHT IN GOID’ 
SAYS A COLORADOAD: 


Colorado Springs, Colo. 
Editor: 

AIR CONDITIONING & REFRIGERA ‘10x 
NEWS is our best source of info na. 
tion regarding the industry arj ] 
think this last six months it has "een 
worth its weight in gold—if ojlg 
were available. I am enclosing oyy 
order for an additional copy of the 
NEWS, to be sent as directed, a: j a 
copy of the book, “It’s A Great L *e.” 
I think it might be well to our ro. 
fit to have it here. 

SIMON HAL g 


SEES ‘LABOR CRUSADE’ STC ry 
NEEDED IN THE INDUS’ Ry 


Fresno, Calif. 


Editor: 

For some time I have been a ;: ib. 
scriber and reader of your excel ant 
publication. With a great deal of 
interest I have followed your ‘ -u- 
sade” for better labor relations. 

I have come to the conclusion t iat 
you are a straight-forward writer nd 
for that reason the editorials . nd 
“Inside Dope” are always read. 

I am heartily in favor of getting 
off such fine democratic ideas to at 
least one class as you get off to the 
refrigeration trade. 

PAUL SHIRK 


WOULD LIKE A WIDER 
AUDIENCE FOR ‘DOPE’ 


Bridgeport, Conn. 
Editor: 

Your “Inside Dope” is the finest 
and bravest piece that it has been 
my pleasure to read. 

It deserves wide _ distribution. 
Everybody reading it makes favor- 
able comment and winds up by say- 
ing “It’s too bad that it hasn’t been 
published in several magazines hav- 
ing greater national coverage.” 

LEE J. WALLACE 


ear your newest book “It’s A Great | 


‘Life,’ I am enclosing my check in 


the amount of $2.50. 
MAURICE ZATKO 
Export Sales Manager 


SPREADS THE WORD IN 
FIGHT ON COMMUNISM 


Jacksonville, Fla. 
Editor: 

No words of mine can express my 
appreciation for the fine, hard-hitting, 
frank series of articles you have re- 
cently written relative to the growing 
threat of communism. 

If more writers of your integrity 
and honesty would also sit down and 
write an article such as yours, per- 
haps a larger percentage of Ameri- 
cans would awake to the horrible 
fate which will surely be ours if 
communism is not checked now. 

I have shown your article to a 
number of friends and fellow workers 
and I am glad to say that all have 
wholeheartedly agreed, at least in 
principle, with everything you wrote. 
Many of them have wanted copies 
which they could hand out to other 
friends. One of our most prominent 
civic leaders is also very much in- 
terested in securing reprints. 

Thanks again for writing such an 
outstanding piece of ‘warning”’ liter- 
ature and keep up the good work. 
The majority are with you 100%. 

FRED W. MARKLAND 


DANNER BIERHAUS WOULD 
LIKE SOME LETTERS 


Danner Bierhaus 
P.O. Box 1500 
Orlando, Fla. 
Editor: 

As you have been a friend of Dan- 
ner’s for a long time, I know you 
will regret learning that he suffered 
a stroke Aug. 1, 1947, almost two 
years ago, wherein he lost his speech, 
and which he has never regained, 
and his right arm was affected so 
he has never had the use of it. 

Further, last Christmas he had to 
go to the hospital for an emergency 
abdominal operation, which kept him 
there until Jan. 10 of this year. He 
was getting along just fine, able to 
take walks alone, go up and down 
stairs, etc., when he slipped and fell 
in the house, and fractured his hip, 
and since then he has been in the 
hospital continually—15 weeks. 

He is mentally alert, as always, 
and has been a faithful reader of 
your paper and keeps up with all the 
activities and changes in the industry. 


He is one of the old pioneers in 


the refrigerating industry and his 
ge % so 
ie si ay ig 


REFRIGERATOR SHELVES - 


_ STAMPINGS 


FORMED AND WELDED PRODUCTS 


Unmatchable - 
Stainless Steel Refrigerator Shelves 
made by WALL. 


WALL WIRE PRODUCTS COMPANY Plymouth,Michigan 


HOW TO SELL YOUR SALESMEN 


ON SELLING... 


IT’S A GREAT LIFE 


pages. 
readers will testify. 


| CONJURE HOUSE DIVISION, Business News Publishing Co. 9-26-49 j 
450 West Fort Street, Detroit 26 Michigan 

| Send [J It’s a Great Life, $2.50 (J One Foot in the Door, $3.00 [] The Marshal's Baton, j 
$5.00 [) All three books, $9.00 (save $1.50) ( Check enclosed [J Bill me. 

5 j 
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Human, entertaining look at specialty selling from the 
salesman’s point of view. From years of personal ex- 
perience and close friendship with top-rung salesmen, 
Taubeneck’s new book draws a wealth of clever how-to- 
do-it case histories. 
selling—as a career and 
as work that’s fun.. 


ONE FOOT IN THE DOOR 
by George F. Taubeneck 


The first humorous book on merchandising. You will 

laugh—learn—profit while you relax with this popular 

book for businessmen. 400 entertaining, laugh-provoking 

Immensely enjoyable, as thousands of *$ 00 
A best-selling book.. 300 


THE MARSHAL’S BATON 
by George F. Taubeneck 


Here is another important book be George F. 
Taubeneck—an 
ment as a follow-up to his immensely popular One 
.», Foot in the Door. 
>» America’s top sales-minded executives. 
thusiastically by industrial executives everywhere—a 
valuable addition to every businessman's $ 00 
library. 600 big pages................0000. 500 


> ao a ame em cust THIS NOW! MAIL TODAY! == ==—_ == = 


by George F. Taubeneck 


Above all, it sells salesmen on 


"$250 


“advanced course” in sales manage: 


The distilled wisdom of 29 of 
Received en- 


—- 
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7010" O L Pri F. B ’ Supplies of Most Steels American Blower Will 
ar | U2 Output, Lower Prices, or Face Buyers 
: Adequate for 6 to 8 Weeks ' 
| ; ‘0 —s Told Build New Factory 
Si rike, vercautious ro ucers @ NEW YORK CITY—Except on a § L d i lif 
ERA “10N gd few scarce items, pee oo In an Leanaro, aur. 
nfo? na- >} =2W YORK CITY—“Overcau- ingly low,” Dr. Reed’s statement t P) t in this area have sufficient inven- 
ari] tio. °*’ and “jittery” manufacturers stressed. n c nucus zy pected Pia ay Rig ong hd —— DETROIT—C. T. Morse, president 
aS een h have curtailed production, there- He took to task the business and . ‘ *» of American Blower Corp. here, re- 
if ‘old oe jepriving rel mdm of a wide Government leaders and professors As Rapertas i8 Air Coaciening é even if a strike at the mills should cently revealed that negotiations had 
ing our cho ce of merchandise, were recently of economics who have “grossly and Refrigeration News occur, warehousemen pointed out to been completed for a new manufac- 
of the ad\ sed to increase output and re- repeatedly underestimated the vitali- customers recently. . turing and assembly plant to be 
» aida duc prices or they will be inviting ty, stamina, and potentialities of our They asserted that there was no  jocated at San Leandro, Calif. 
it L te” a b yers’ strike. American economy.” 20 Years Ago... need for “panicky buying” by cus- Plans call for the erection of a 
ur To- ‘1 .e warning came from Dr. Vergil Some of the pessimists, he said, a tomers in fear that their supplies single masonry and steel building, 
D. weed, associate director of re- “have already taken off their dark Seventeen Japanese utility men would be cut off. ; covering 40,000 sq. ft., to be ready 
TAL © sea ch for the J. Walter Thompson glasses and are surprised to find the Visited United States to study elec- For the scarce items—cold rolled for operations sometime in January, 
Co. sun still shining with only a few ‘ric refrigeration and its value as a _ steel and strip and galvanized plates— 14950, 
STC RY LD -spite the “dire and inexcusable small clouds in the economic sky.” load builder. . . . Nema executives, some warehousemen have mentioned The corporation has purchased 10 
pes:'mism, which brought on a case According to Dr. Reed, the present including George W. Mason, Kelvina- the possibility of imposing a volun- acres of ground to provide for future 
US’ RY of ational jitters,” Dr. Reed de- state of readjustment is “not an ill- tor Corp. president; Louis Ruthen- tary allocation program if it becomes expansion. Contract for the first unit 
clared, “consumers have gone on buy-__ ness, but growing pains common to >urg, Copeland P roducts, Inc. presi- necessary. : has already been awarded to the 
ing at remarkably high levels.” youth. It calls for understanding, not dent; Servel Inc.’s vice president, H. Only factor that could possibly put Austin Co., architects and builders. 
“““*he temporary reluctance of some __ hysteria.” W. A oulds; and L. P. Bannister, any strain on steel warehouses would Morse said American Blower is 
@ sib. con.umers, and of business, to spend To prove his main point, he noted, Nema’s merchandising manager, met be a sudden expansion of total con- commencing operations on the West 
<cel ant money is due to waiting for better among other things, that incomes im Detroit to draw up a standard sumer needs while the steel mills Coast “with a view in mind of ulti- 
leal of values, and not a lack of buying and savings are larger and better Warranty for electric refrigerators. were shut down, they indicated. mately using the entire plot of land 
p “crue power,” he asserted. distributed than ever, that liquid as- Electrical League of Cleveland purchased by periodically enlarging 
ns. “Those better values must be made sets of individuals and business con- Contest offered $25,000 for best letters D St S | D our facilities.” 
on t iat available without delay. Any other cerns total $235 billions, and that 0” food preservation, and an airplane ept. store sales Urop The corporation, established in 
ter nd course is short-sighted, and not in consumer prices had fallen only 3% {delivered a G-E refrigerator to En- 4% f W. k f S t 10 1881, is a manufacturer of air han- 
Is : nd keeping with the ingenuity of Ameri- and wholesale prices 9% from their field, Conn. o for eek 0 epr. dling and conditioning equipment for 
ad. can enterprise.” peaks of August, 1948, by the middle P | heating, cooling, drying, ventilat- 
geting He said producers have the choice’ of this year. » «+ Feople WASHINGTON, D. C.-—-Depart- ing, dust collecting and air condi- 
3 to at of maintaining present prices with Robert J. Mitchell was appointed ment store sales for the week ending tioning for industrial and commercial 
to the reduced volume or lowering prices to a technical consultant to Gurney Re- Sept. 10 were 4% below those of applications. It also manufactures: 
keep volume and employment high. Marlo Buys Adjoining frigerator Co., Fond du Lac, Wis.... the same week last year, the Federal kitchen and attic fans for homes,. 
HIRK The first course, he cautioned, will : Walter J. Daily, sales promotion Reserve Board reported recently. and Gyrol Fluid Drives for transmis-. 
result in reduced purchasing power, Land To Ex and Plant manager of G-E, was to speak at However, sales in five Federal Re-_ sion of power in industry. 
which can “snowball” dangerously. p Direct Mail Advertising convention. serve districts showed improvement Other American Blower plants are 
“When we consider the increases Frank W. Gray, at that time over last year while sales in seven located in Detroit; Columbus, Ohio; 
E’ in population, and inflated dollars in ST. LOUIS—Marlo Coil Co. has western sales manager for Absopure_ districts dropped off. and Windsor, Ont., Can. The corpo- 
which present inventories are re- announced the purchase of additional Refrigeration Corp., pleaded for deal- Most of the gains were in the ration is a subsidiary of American 
ported, these inventories are strik- land for expansion purposes. ers associations to formulate rules to east with the Philadelphia district Radiator & Standard Sanitary Corp. 
Adjacent to the present Marlo clean up apartment house — leading with a rise ~" ba Boston 
finest . lant site, the new addition will give tion. ... Godfrey Strelinger became _ district sales were up 3% and New . 
3 been Bank of America Launches - company an entire city serait. manager of Kelvinator branches. York, Richmond, and Minneapolis Apex August Shipments 
. . voted to the manufacturing of the sales were up 1%. . 
sution, | Campaign of Confidence ace Was at caer cue aeiiae IS Y A Sharpest decline was noted in the 9et All-Time Record 
favor- equipment. ears AZO... St. Louis district, down 13%. Other 
y say- SAN FRANCISCO-—L. M. Gian- One-half acre of the new area will Atwater Kent was reportedly plan- Percentage drops were Atlanta 12, CLEVELAND—Though Apex Elec- 
t been nini, president of the Bank of Ameri- pe devoted to increased production ning to ease itself into the electric Cleveland and Dallas 10, Kansas City trical Mfg. Corp. shipped 50% more 
s hav- ca, believes so firmly that “Now is facilities, and another one-half acre refrigeration business, not with a 7% San Francisco 5, and Chicago 3. of its appliances during August than 
ace Betas May” tn etating 2 il be ined for ated ‘wareoutng piah "anda "murah, bu, wy ee ea, 
“campai : ‘ 
om . aa quietly, and geuily. . . . Pians te Detroit ASRE To Hear Talk orders increasing, C. G. Frantz, presi- 


Californians to part with their money. 

Not only is the Bank of America 
carrying the ball by offering con- 
sumers low cost credit service, but 
Giannini is writing letters to 4,000 
manufacturing firms to enlist their 


The new building program marks 
the second major plant expansion 
undertaken since the end of the war 
by Marlo. Founded in 1925, the com- 
pany manufactures a complete line 
of cooling and heat transfer equip- 


liquidating Grigsby-Grunow Co., 
maker of Majestic refrigerators and 
radios, were made public. . . . Chrys- 
ler revealed its intent to enter the 
air conditioning field. This was hailed 
as significant for both the air condi- 


On Frozen Foods Subject 


DETROIT—“Why Do Frozen Foods 
Spoil?” will be discussed before the 
Detroit section of the American 


dent, declared recently. 

August shipments of Apex vacuum 
cleaners, washers, ironers, driers, 
and dishwashers approximated 35,000 
units, he said. 

Frantz asserted that the company 


support in convincing the general ment, including evaporative con- tioning industry and Chrsyler. ; 

pi that price levels are now cle denser, coling towers, and caling, King Muse Co, Dodge City, Ken, SOM, of, Refigerating, Gnginesrs now has “onder fr hundreds of ca 
. oor e and special air condition- : a , : -m. A . &, 

As . wrote the NEws in part; “Wolf's at Rackham Bldg. by Lawrence E. Rie-_ their turn.” He Pin that the 


In his letter to manufacturers, 
Giannini says: “The potential market 
for goods is far greater than that 
prevailing in the pre-war period. 
Nearly 59,000,000 civilians are em- 
ployed, personal incomes are high, 
and there is a record increase in 
savings; yet the consumer has not 
been buying in accordance with his 
requirements and ability to pay. 

“He is uncertain as to quality and 
future price trends and possibly he 
is not being sold hard enough.” 


SWIFT 


Pulleys and Fan Blades’ 
Industrial & Variable — 
_ Speed Pulleys | 


‘Standard equipment with most 
refrigeration unit manufacturers. 


Sold By All Better Jobbers 


© 


iM Manufacturing. Ine. 


- 1455 E. Nine Mile Road 


Havel Park, Mich, 


—_— 


To Reach All Key Men... 


in the Refrigeration and Air Condi- 


the industry throughout Canada, ‘“ ea \ 
ae the A Canadian publication To Join Lustron M. & D. Division conditioned boxes outright to dealers ; 
vering the . or reconditioned boxes which the 


ing units. 


1900 Corp. Profit for 6 Mos. 
Off Slightly from ’48 Level 


ST. JOSEPH, Mich. — Nineteen 
Hundred Corp., laundry equipment 
manufacturer here, recently reported 
a net profit of $1,224,027 for the six 
months ended June 30 on sales of 
$20,892,975. 

This compared with a net profit of 
$1,709,900 on net sales of $22,457,979 
for the same period in 1948. 

The company is now manufactur- 
ing 28.4% more washers, driers, and 
ironers than in October, 1948, its 
previous manufacturing peak, Elisha 
Cray, president of the company, re- 
ports. Employment is at the highest 
level in the firm’s 51-year history, 
he said. 

The company showed its redesigned 
Whirlpool line recently, including the 
first electric drier it has produced. 
The drier is now in production, and 
a gas drier is to start coming off 
the assembly lines sometime in late 
October. 


Hess Leaves Oil-Heat Institute 


NEW YORK CITY—A. E. “Jack” 
Hess has announced his resignation 
as managing director of the Oil-Heat 
Institute of America effective Oct. 1. 
He will join the Marketing and Dis- 
tribution Division of the Lustron 


the door with pups hereabouts—due 
to three years of drought. Farmers 
cross hoot owls with chickens and 


live on eggs. Get an egg every day © 


and one every night.” 

Nema figures indicated sales of 
3,233 room coolers for first seven 
months of 1934. 


. « « People 


Thomas Yardell of El Paso Electric 
Co., El Paso, Tex., insisted that he 
interviewed between 15 and 60 pros- 
pects per day. Frank Peltier 
named assistant to Senior Vice Presi- 
dent F. P. Nehrbas at Servel. 


10 Years Ago... 


Incorporating a _ separate liquid 
cooling tank in a standard household 
electric refrigerator, the Evers 
“water cooling” refrigerator was in- 
troduced by the refrigeration depart- 
ment of Evers Hardware Co., Denton, 
Tex. The makers claimed it would 
furnish cooled running water. 

Wisconsin barred group buying for 
public employes, and Oakland, Calif. 
dealers outlawed ‘two for one” deals 
calling the combination sales an in- 
centive to price cutting wave. ... 
Associated Refrigerator Plant, Inc., 
of Philadelphia, a firm which sold re- 


dealers took in trade, was credited 
with widening the market in this 
area. 

Carrier announced reopening of 
its Washington, D. C. branch. ‘ 
J. L. Hudson Co. of Detroit was sell- 


menschneider, of the General Farm 
Appliance Co., Chelsea, Mich., pro- 
ducer of custom-built freezers. 


company must wait on its suppliers, 
who require from 30 to 60 days to 
make delivery. 
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PATENTS 


Week of May 24 
(Continued) 


2,471,392. REFINING RECLAIMED 
RUBBER WITH COOLING OF THE 
RUBBER TO FACILITATE SEPARA- 
TION OF TAILINGS. Charles Herbert 
Campbell, Kent, Ohio. Application Sept. 25, 
1946, Serial No. 699,269. 2 Claims. (Cl. 18— 
2.) 
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2. In the process of refining reclaimed 
rubber in which the reclaimed rubber fed 
from a bank in the bite of the rolls is 
worked between and sheeted out by the 
rolis of a two-roll refining mill which are 


cooled internally by cooling water cir- 
culated therethrough, one of which rolls 
is rotated at a higher speed than the 


bank of rubber is 
rolled toward this roll, the improvement 
which comprises cooling the bank of 
rubber as it is being milled by blowing 
between the bank of the rubber and 
the roll that is rotating fastest, air 
which has a temperature at least as low 
as 40° F. and is of lower relative hu- 
midity than the surrounding atmosphere. 


other whereby the 


DESIGNS 


153,866. DESIGN FOR A SELF-CON- 
TAINED REFRIGERATION UNIT. Er- 
nest W. Ekstrand, Orange, N. J., assignor 
to Ekstrand Mfg. Co., Orange, N. J., 
a corporation of New Jersey. Application 
April 16, 1947, Serial No. 138,426. Term 
of patent 14 years. (Cl. D67—3.) 


The ornamental design for a_ self-con- 
tained refrigeration unit, as shown and 
described. 


Week of May 31 


2,471,448. BUILT-IN HEAT EXCHANGER 
IN EXPANSION VALVE STRUCTURE. 
Edmond D. V. Platon, Paris VII, France, 
assignor to International Standard Elec- 
tric Corp., New York, N. Y., a corpora- 
tion of Delaware. Application March 24, 
1943, Serial No. 480,413. In France March 
18, 1941. Section 1, Public Law 690, Aug. 
8, 1946. Patent exvires March 18, 1961. 6 
Claims. (Cl. 62—115.) 


1. A method of refrigerating with a 
vaporizable refrigerating liquid in a re- 
frigerating system having an evaporator, 
which comprises compressing the refrig- 
erant to form a high pressure liquid, pre- 
cooling the high pressure liquid in a first 
zone by conducting it therethrough in 
heat exchange relationship with low pres- 
sure liquid refrigerant in a second zone, 
expanding the high pressure liquid from 
said first zone into said second zone, 
after it has been pre-cooled, to form 
low pressure fluid, conducting such low 
pressure fluid to the evaporator, and pre- 
venting the expansion of the high pres- 
sure liquid refrigerant whenever liquid 
refrigerant is leaving the evaporator. 


2,471,548. ZIGZAG FILTER CONSTRUC- 
TION. Oliver H. Schaaf, Chagrin Falls, 
Ohio, assignor to Air-Maze Corp., Cleve- 
land, Ohio, a corporation of Delaware. 
Original application Feb. 1, 1943, Serial 
No. 474,311. Divided and this application 
Dec. 14, 1945, Serial No. 634,996. 4 Claims. 
(Cl. 183—71.) : 


1. A fluid treating unit comprising a 
sheet of stiff screen material, said sheet 
having a series of zig-zag folds providing 
parallel ridges facing alternately in op- 
posite directions, the flanks of each ridge 
diverging from the crest of the ridge, 
the material of said sheet along said 
flanks having corrugations extending at 
an acute angle to the crests of said 
ridges, and frame means open front and 
rear holding said folds with said ridges 
spaced apart so that fluid passing through 
said unit may pass between said ridges 
and through said folded screen generally 
at right angles to a plane passing through 
the ridges of said folds and said corruga- 
tions divert said fluid stream and catch 
small particles carried thereby. 


2,471,578. FAN. Robert D. Moore, Kan- 
sas City, Mo., assignor to The Moore Co., 
Kansas City, Mo., a corporation of Mis- 
souri. Apjlication Jan. 5, 1946, Serial No. 
639,265. 4 Claims. (Cl. 170—160.52.) 


a fs 
1. A fan including a hub having radial 


spindles, blades, cup-like housings car- 
ried by the blades and hav.ng openings 
for passing the spindles, collars on the 
spindles, resilient members in said hous- 
ing on the respective sides of the collars, 
and means in the cup-like housings for 
retaining said resilient members in com- 
pression in the axial direction of the 
spindles. 


2,471,581. BOTTLE COOLING AND DIS- 
PLAY DEVICE. William G. Poissant, 
Youngstown, Ohio. Apnlication Sept. 17, 
1947, Serial No. 774,580. 5 Claims. (Cl. 
62—89.6.) , 


1. A liquor cooling and display device 
comprising a step-like construction, the 
vertically standing portions of which are 
provided with a plurality of cross sec- 
tionally arcuate, vertically standing re- 
cesses, each of which is of the approxi- 
mate radius of a liquor bottle and means 
for refrigerating the said riser portions 
of the said device to form cold conducting 
walls with respect to bottles of liquor 
positioned against the vertically stand- 
ing recesses thereof. 


2,471,582. HEAT EXCHANGE APPARA- 
TUS FOR FLUIDS. Ralph Poole, London, 
England. Application Oct. 25, 1945, Ser al 
No. 624,456. In Great Britain Sept. 15, 1944. 
Section 1, Public Law 690, Aug. 8, 1946. 
Patent expires Sent. 15, 1864. 2 Claims. 
(Cl. 257—262.16.) 


5 

1. A heat conducting device, comprising 
a sheet metal strip having spaced first 
and second longitudinal edges and hav- 
ing spaced first and second groups of 
transverse slits therein to permit ex- 
pansion thereof, each of said groups of 
slits including a plurality of transversely 
aligned slits and the slits of said first 
groups being staggered with respect to 
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' first 


the slits of said second groups, the slits 
of said groups which are nearest said 
longitudinal edge terminating at 
points spaced therefrom so as to render 
said first longitudinal edge continuous, 
the slits of said groups which are nearest 
said second longitudinal edge extending 
through said longitudinal edge to render 
the same discontinuous, said strip being 
bent along a line parallel to and spaced 
from said first longitudinal edge to pro- 
vide a flange for attachment to a convex 
surface, the transverse slits nearest the 
said first longitudinal edge extending sub- 
stantially to the line of bend, said strips 
being unexpandable at said first longi- 
tudinal edge and being expandable to a 
progressively increasing extent through- 
out its width from said first longitudinal 
edge to said second longitudinal edge. 


2,471,626. PRESERVATION OF EGGS 
BY FREEZING. Socrates A. Kaloyereas, 
Baton Rouge, La., assignor to Board of 
Supervisors of Louisiana State University 
and Agricultural and Mechanical College, 
Baton Rouge, La. No Drawing. Applica- 
tion Sept. 13, 1947, Serial No. 773,923. 

1. The process of treating unbroken 
eggs preparatory to storage under low 
temperature, which includes subjecting the 
eggs to dehydration thereby to evaporate 
water from the contents through the shells 
until the weight of the eggs has been 
reduced by from 5% to 10%, and there- 
after freezing the partially dehydrated 
eggs, whereby expansion of the con- 
tents within the shells, which takes place 
during freezing, does not break the shells. 


2,471,634. REFRIGERATOR CLOSURE 
AND SEAL. Vennice E. Mark and Lloyd 
L. Anderson, Grand Rapids, Mich. as- 
signors to Winters & Crampton Corp., 
Graadville, Mich. 


1. In a construction of the class de- 
scribed, a door jamb member, a door 
member movably mounted with respect 
thereto to be brought into closing rela- 
tionship therewith, a sealing gasket of 
flexible compressible material secured to 


one of said members at the face thereof, 


an elongated channel support located 
within the other of said members, a 
magnet holder located lengthwise of the 
channel support and secured therein hav- 
ing spaced apart fingers extending toward 
the open side of the channel, a plate of 
non-magnetic material across the open 
side of the channel support, a permanent 
magnet and a block of non-magnetic ma- 
terial at each side of the permanent mag- 
net located in each recess between ad- 
jacent fingers, a plurality of alternate 
blocks of soft iron and of non-magnetic 
material located between said magnet 
holder and said plate, and means for 
simultaneously shifting said blocks of 
soft iron and of non-magnetic material 
into positions where said iron blocks lie 
against the adjacent ends of the magnets 
and said blocks of non-magnetic material 
lie against the adjacent ends of the blocks 
of like material at each side of the mag- 
nets, or to another position where said 
blocks of soft iron extend across the 
blocks of non-magnetic material at each 
side of the magnets, and the adjacent 
end of each magnet is partially covered 
by a block of non-magnetic material be- 
tween two adjacent soit iron blocks. 


2,471,677. PROCESS OF DESICCAT ng 
ORANGE JUICE INVOLVING FRE:zE 
DRYING. Earl W. Flosdorf, Forest G: »ye 
Pa., assignor to Lyophile-Cryochem C “p., 
Baltimore, Md., a corporation of Mary) nd. 
Application July 20, 1946, Serial No. 85,. 
019. 1 Claim. (Cl. 99—206.) 
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The process of desiccating orange j ce 
which comprises concentrating a pro: >r- 
tion of the juice in the liquid state, q- 
mixing the resulting concentrated pro: ict 
with a proportion of fresh, unconcentr: aq 
juice equal in volume to form about « 
to about 50% of the original volume of 
the concentrated juice, freezing the e- 
sulting admixture and removing w;: ‘er 
from the frozen product by the use of 
a high vacuum. 


2,471,678. PROCESS OF DESICCAT! ig 
LEMON AND LIME JUICES Earl vy. 
Plosdorf, Forest Grove, Pa., assignor to 
Lyophile-Cryochem Corp., Baltimore, 1} j,, 
a corporation of Maryland. No Draw: g, 
Application Aug. 2, 1947, Serial No. 7 j,. 
805. 3 Claims. (Cl. 99—206.) 

1. In the desiccation of lemon and 1) »e 
juices by sublimation of water therefr m 
from the frozen state, the step of add ig 
to the juice before freezing at least ab: ut 
10%, based on the juice, of a sugar, to 
prevent the desiccated juice from dark. :)- 
ing on storage. 

(To Be Continued) 
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RATES for “Positions Wanted’ $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 50. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


DO YOU have a help problem? Let us 
solve yours. Select from our graduates 
the man qualified to handle your work. 
We have men available for all parts of 
the country, who have completed 34 weeks 
of practical shop refrigeration and some 
who have also completed our practical 
advanced training course in air condition- 
ing. Many are very well qualified. THE 
ST. LOUIS SCHOOL FOR ELECTRICITY 
AND REFRIGERATION, INC., 6767 
Southwest Avenue, St. Louis 17, Missouri. 


SALES EXECUTIVE—15 years experience 
in commercial refrigeration, air condition- 
ing, and heating industry. Abilities: sales 
managerial—distributor and dealer or- 
ganizational establishment and develop- 
ment—promotional and merchandising— 
application engineering—heavy business 
experience—sales teaching—complete in- 
dustry knowledge—business management 
—General: industry following—energetic 
worker—free to travel if necessary— 
married—steady—correct age. BOX 3290, 
Air Conditioning & Refrigeration News. 


EXPERIENCED SERVICE engineer with 
executive ability desires connection as 
service manager or field service represen- 
tative for manufacturer, distributor, job- 
ber or independent service organization. 
References exchanged. Starting salary 
$450.00 per month. BOX 3296, Air Condi- 
tioning & Refrigeration News. 


ENGINEER DESIRES position with 
manufacturer in design, testing, produc- 
tion or research. Bachelor of Science De- 
gree in air conditioning and refrigeration 
engineering. Experience in layout of sys- 
tems and sales. Experience as laboratory 
technician with large chemical manufac- 
turer. References on request. BOX 3298, 
Air Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


LABORATORY ENGINEER: One of the 
largest manufacturers of commercial re- 
frigerators needs experienced laboratory 
engineer to take over operation of up-to- 
date research laboratory. Should be 
familiar with Fischer-Porter flowrators, 
Brown strip chart multiple potentiometer, 
in addition to standard instruments. Give 
complete information on _ qualifications, 
salary requirements, etc., in first letter. 
BOX 3294, Air Conditioning & Refrigera- 
tion News. 


MECHANICAL ENGINEER: Old and well 
established franchise dealer contractor in 
Connecticut, within one hour from New 
York wants a thoroughly experienced air 
conditioning, refrigeration and heating 
engineer. Must be capable of handling 
up to 50 tons. A well grounded knowledge 
in all phases of design, estimating, in- 
stallation and contracting essential. BOX 
3297, Air Conditioning & Refrigeration 
News. : 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit exchange 
and rebuilding. We will rebuild and 
convert your unit to ‘‘Freon-12.’’ One year 
guarantee. Write for price list and 
shipping instructions. ADVANCE RE- 
FRIGERATION COMPANY, 829 East 
MecNichols Road, Detroit 3, «Michigan. 


LARGE STRATOSPHERE equipment test- 
ing chamber with all component parts, 
controls, equipment including York com- 
pressors and Nash vacuum pump. Govern- 
ment cost $100,000. Tested but not used. 
Will _ sacrifice. AIR CONDITIONING 
ENGINEERING CO., Cambridge, Mass. 


RECORDING THERMOMETERS. Bristol 
electric 7 day remote -30° to plus 70°. 
Brand new, $69.00 each. BIMEL CO., 
Cincinnati, Ohio 


SERVEL UNITS—new—factory guarantee, 
14 H.P. hermetic, low temperature ‘‘F-12,"’ 
with temperature control, mounted—stand- 


d 4 , id 


ard model L2EA1A—$59.50 each. % H.P. 
sealed, Livar units, ‘‘F-12’’—$39.50 each, 
less control. Discount 10%: quantities 6 
or more. 20% deposit with order. FOGEL 
REFRIGERATOR COMPANY, 5400 Eadom 
Street, Philadelphia 37, Pa. Phone: JE. 
5-8300. 


HOME FREEZERS—Approx. 4 cubic ft.— 
we have small quantity left—measure- 
ments 27” x 25” x 34” deep—top has 3” 
rest 4’—inside 19” x 17%4”—inside depth 
16”. Baked white enamel. Price $30.00, 
less compressor, valve, tubes and controls. 
Beam scales—Fairbanks, while they last, 
$19.50. GENERAL REFRIGERATOR & 
STORE FIXTURE CO., 856 North Broad 
St., Philadelphia, Pa. Phone ST. 7-2240. 


BRAND NEW Chrysler Airtemp condens- 
ing units, open type, air-cooled, complete 
with control: 4% H.P. model B-33A, $69.00 
ea.; % H.P. model B-50A, $89.00 ea.; 
3%, H.P. model B-75A, $109.00 ea. Special 
close-out on brand new Dole and Yoder 


freezer plates: size 22 x 32 and 19 x 30, © 


$3.00 ea. Prices are net, F.O.B. NYC. 
Subject to prior sale. Please accompany 
orders with deposits; balance sight draft 
or COD. GENERAL REFRIGERATORS 


CORPORATION, 678 Broadway, New 
York 12, N. Y. 
FRICK CONDENSING units, 5, 7%, 10 


H.P. water cooled condensers complete 
with automatic starter. High & low pres- 
sure controls. New units, original crates, 
below dealers cost. Limited quantity, all 
sales final, write or wire for prices. GULF 
REFRIGERATION SALES & SERVICE 
CoO., Corpus Christi, Texas. 


SERVICEMEN OR manufacturers. A real 
scoop. $1.00. On flexible refrigeration 
lines. Tested to 1,500 pounds. Approxi- 
mately 4” ILD. x 14” O.D. Rubber cov- 


ered. 30” long with 4” male flare end, 
$1.00. 36” long, 4” female flare end, 
$1.15. 10,000 is all. Subject to prior sale. 


Order now. Get all you need. HERCO 
MFG. CO., 1245 N. High St., Columbus 1, 
Ohio. 


NEW FUA-875 Marlo floor type unit 
cooler. Equipped with 6 row coil 3 fins 
per inch, water defrost, heat exchanger, 
Alco expansion valve, 1% HP. 3 PH. 
motor, liquid line filter and hand valves. 
$400.00. Mr. Martin, INDUSTRIAL RE- 
FRIGERATION CO., 711 Alamo National 
Bldg., San Antonio, Tex. 


FOR SALE: 180 ton Patterson-Kelley 
direct expansion. shell-and-tube water 
chiller. Three refrigerant circuits and one 


water circuit. Used one year. Perfect 
condition. Will sell for half of today’s 
market price. GORDON LOZIER CORPO- 
RATION, 1612 California, Omaha, Neb. 


NEW—640OR Taylor ice cream machine. 
Sacrifice for $695.00. New—5 HP Brunner 
water cooled refrigeration unit. Sacrifice 


for $350.00. MILLER SALES Co., 4701 
Roosevelt Way, Seattle, Wash. 
WATER VALVES Perfection 2” FPT. 


model 8500, $10.00. 2” FPT, model 2501, 
$10.00. 214” FPT, 8700, $20.00. 3” FPT, 
model 8700, $25.00. Electrimatic, 3” FPT. 
$25.00. Henry, 114” FPT, model 21C, 
$10.00. Send your order now TRACO 
INDUSTRIAL CORPORATION, Dept. 3, 
455 West 19th St., New York 11, N. Y., 
WA, 4-4302. 


TECUMSEH COMPRESSOR bodies, model 
2300 43 H.P. twin cylinder, complete with 
flywheel and service valves, $18.50. Guar- 
anteed brand new. Send for free folder. 
Shipped F.O.B. New York. TRACO 
INDUSTRIAL CORPORATION, Dept. B, 
455 West 19th St., New York 11, N. Y. 


BRAND NEW Kramer Trenton Thermo- 
banks: #TV 75 complete—including blow- 
er, Thermobank, solenoid, Tork clock, 
heat exchanger, strainer, $95.63 ea. #TV- 
103 complete—including blower, Thermo- 
bank less solenoid. Tork clock, heat ex- 
changer, strainer, $99.40 ea. Comb. #07 
complete—including blowers, Thermobank. 
solenoid, Tork clock, heat exchanger. 
strainer, $175.00 ea. Comb. #1 complete— 
including blowers, Thermobank, less sole- 
noid, Tork clock, heat exchanger, strainer. 
$158.03 ea. Sporlan Valve Co. expansion 
valve, type 1TGF ‘“‘Freon” high temp., 
$5.00 ea. Spoehrer Lange expansion valve 
NA-10L (ammonia), $7.00 ea. Universal 
units—heavy duty, complete with Ranco 
pressure controls: 25FS 4 H.P. air cooled, 


CLASSIFIED ADVERTISING 


seninetienemenieeemall 
$53.20 ea. American Injector oil separa- 
tors: #400S %%” inlet, 34” outlet, $5.00, 


%4 H.P. condenser, 3 pass, $6.00. Penn low 
pressure control, #260 APO1 style 5 20” 
Vac. to 50 Ibs. min., 5 Ibs. to 40 Ibs., 
$4.50 ea. Penn pressure control, type L, 
model LPX, style 5, 20” Vac. to 50 Ibs. 
min. 5 Ibs. to 40 lIbs., $4.50 ea. Faraday 
Zero Sentinel Alarm System with control 
and light, $3.25 complete. Send for free 


folder. All materials are new, shipped 
F.O.B., N. Y. No order too small. Don’t 
wait send your order now. TRACO 


INDUSTRIAL CORPORATION, Dept. 3, 
455 West 19th St., New York 11, N. Y. 
WA. 4-4302. 


DETROIT EXPANSION valve #894—Inlet 
4” SAE. Outlet 4%” SAE. Capillary 60’. 
Capacity % T. Max. Op. Press. 15# 
‘‘Freon.’’ $1.95 each. TRACO INDUS- 
TRIAL CORP., Dept. B, 455 West 19th 
St., New York 11, N. Y. 


UNIVERSAL HERMETIC unit. Model 
S13L-1144 H.P., $49.50. Guaranteed brand 
new! Send for free folder. Shipped F.O.B. 
New York. Order Now! TRACO INDUS- 
TRIAL CORPORATION, Dept. A, 455 
West 19th St., New York 11, N. Y. 


ICE CUBE trays—defrost dishes: plastic 
self-release ice cube trays—1%” high, 11” 
long, 41%” wide, 16 cubes, price 45¢ each. 
Aluminum ice cube trays—1%%” high, 9%” 
long, 5%” wide, 28 cubes, price 35¢ each. 
Glass defrost dishes—84” high, 1234” long, 
2%” wide, price 55¢ each. 1 H. P. liquid 
receivers .20” length, 5%” diameter, price 
$4.00 each. TRACO INDUSTRIAL CORP., 
a. B, 455 West 19th St., New York 11, 


FROM LIQUIDATION of refrigeration 
plant offer following supplies: 125 sets 
Grand Rapids hinges 1%” stock #15329; 
locks #4720; strikers #3842. Approxi- 
mately 1000# copper capillary tubing .024 
x .093. 250 Cutler-Hammer temperature 
controls #9502-M-467 type J. 1000 Electric 
Auto-Lite thermometers for home freezing 
units. 500 silica gel dryers Kenmore 18” 
(container 10%” long). All new unused 
in original containers priced to sell. THE 
WINKLEMAN CO., Liquidators, P.O. Box 
3333, Portland 8, Oregon. 


NEW MARLO low temperature units with 
automatic defrosting, ‘‘Freon’’; two mod- 
els LT140 price $385.00 each; three models 
LT184 price $450.00 each; also three Oasis 
water coolers RC20 with % HP units; 
Filtrine 7 & 14 MW cafeteria type coolers 
—priced to sell. Write to P.O. BOX 4547, 
Jacksonville, Florida. 


FRANCHISES WANTED 


LINE WANTED: Experienced top-flight 
New York salesman now selling cut- 
standing line popular priced gas ranyes 
to appliance, furniture trade metropoliiin 
area is interested in securing one additional 
line in domestic refrigeration, air con ‘i- 
tioning, related field; commission bas: s: 
must be suitable direct to dealer. BX 
= Air Conditioning & Refrigerat \n 
ews. 


SCHOOLS 


DETROIT AIR Conditioning Institute ‘s 
accepting applications for enrollment in 
fall term classes starting October . 
Fully GI approved courses in air con ~- 
tioning, refrigeration, heating, ventilati < 
sheet metal layout, heat pump engine ~- 
ing. Write for free information. DETR [ 
AIR CONDITIONING INSTITUTE, D> |. 
D. 4125 Grand River, Detroit 8, Michig 


MISCELLANEOUS 


ATTENTION CONTRACTORS—Deale: 
Servicemen. Norge sealed units rema 


factured and exchanged. Immediate 
livery from stock. 1 year guaran 
Write for prices and shipping instr 


tions. MODERN REFRIGERATION ( 
INC., 12541 E. McNichols Road, Detroi’ 
Michigan. 


’ ATTENTION: GOOD profit—quick s: 


ice. Factory authorized Frigidaire re! 
shop for Frigidaire hermetic sealed u' = 
—1938 and after. Your cost is only $3 VU 


F.O.B. our shop. One year guaran e& 
Ship units freight prepaid to NOR IH 
TOWN REFRIGERATION CORPO! ‘- 
TION, 4711 Lincoln Avenue, Chicaguv ° 
Illinois. 
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Ch:cking the 
Charge (2) 


Let us assume that we have a 
refri erating system that is short of 
refricerant, and first let us consider 
what the effects or symptoms will be 
if it is a system using an automatic 
expansion valve to feed refrigerant 
to the evaporator, and that compres- 
sor operation is controlled by a 
temperature control: 


VAPOR IN LIQUID LINE 


If there is insufficient refrigerant 
in the system, there will be no re- 
serve of liquid refrigerant in the 
receiver; in fact, there will not be 
enough for the receiver to keep feed- 
ing liquid into the liquid line, and 
some of the hot gas from the con- 
denser will go directly into the liquid 
line. The liquid line will be warmer 
than normal due to the hot gas being 
in it: also bubbles will show in the 
sight glass, even if the sight glass is 
placed just at the outlet of the 
receiver. 

The automatic expansion valve is 
a constant pressure valve, so it will 
try to maintain an evaporator pres- 
sure for which the automatic expan- 
sion valve has been set. But it is 
not getting a column of solid liquid 
from the liquid line; there is some 
liquid, but a lot of the refrigerant 
passing through the AEV is gas. So 
regardless of how wide the expansion 
valve opens in its attempt to keep 
the evaporator pressure up, it cannot 
get or pass enough refrigerant to 
the evaporator. 


EVAPORATOR NOT FULLY 
ACTIVE 


Since the evaporator cannot get 
enough liquid refrigerant, or putting 
it another way, since there is not 
enough liquid refrigerant boiling in 
the evaporator and changing to a 
vapor, only the first part of the 
evaporator is active, that is, only the 


Refrigeration Problems 


and their Solution 


by Paul Reed 


We Manufacture Only 
Food Conservators 


Our entire time is devoted to 
the manufacture, research and 
development of them. Write for 
particulars. 


Master Manufacturing Corp. 
121 Main St. Sioux City 4, Iowa 


1,500,000 conserVATORSIN USE 


wO% 


For Service and Installation Engineers 


first one half, two thirds, three 
fourths, or other portion of the 
evaporator is really being refriger- 
ated by boiling refrigerant. The 
remainder is being cooled somewhat, 
but only by conduction from the 
colder part and by the cold gas 
without liquid (superheated gas), 
passing through it. 

Thus, the evaporator is only partly 


active; therefore, the active or cold 


part of the evaporator is not big 
enough to cool the refrigerator, so 
the refrigerator temperature goes up. 

The temperature control bulb is 
usually attached to the evaporator, 
and the control switch is therefore 
actuated by the temperature of the 
evaporator. 

If the system is only a little short 
of refrigerant, the temperature of 
that part of the evaporator to which 
the control bulb is attached, may be 
cold enough to cause the control to 
cut off, although the machine may 
have to run longer than usual in 
order to get the evaporator cold 
enough that the control will cut off. 

As the leak causes more of the 
charge to be lost, less and less of 
the evaporator will be active, until so 
little of it will be active that it will 
not be cold enough to cause the tem- 
perature control to open, so the ma- 
chine will then run continuously. 


SUCTION PRESSURE NORMAL 


The automatic expansion valve, 
since it is a constant pressure valve, 
will attempt to hold evaporator pres- 
sure up to its setting as long as it 
is possible for it to do so. Therefore, 


even though the system may be low. 


on charge, the suction pressure will 
be normal, until the system has lost 
so much refrigerant that the auto- 
matic expansion valve just cannot 
maintain the required evaporator 
pressure, so suction pressure must 
then be below normal. 

How about discharge pressure? It 
will tend to be lower than normal. 
At first, when the system is just 
barely short of charge, the discharge 
pressure will be about normal. But 
as the leak loses more refrigerant, it 
becomes increasingly difficult for the 
compressor to hold the head pressure 
up, even though its suction pressure 
continues to be normal. There is no 
longer a liquid seal at the inlet of the 
liquid line, so some of the head pres- 
sure is lost into and through the 
liquid line, and the head pressure 
drops below normal. The compressor 
just does not pump as much gas as 
normally. 

On this system, using an automatic 
expansion valve and _ temperature 
control, and which is short of refrig- 
erant, the symptoms will be: 

1. Head pressure normal to low. 

2. Suction pressure normal. 


Paul Reed 


38. Liquid line warmer than normal. 

4. Bubbles in sight glass in liquid 
line. 

5. Evaporator only partly active, 
and probably only partly frosted. 

6. Operating periods longer than 


normal; finally operation becoming 
continuous. 

7. Refrigerator temperatures above 
normal. 

The service engineer called on the 
job, quickly recognizes the symptoms 
and diagnoses the trouble as due to 
lack of refrigerant. However, he 
knew that the system had been 
working satisfactorily, so he con- 
cludes that it must have a leak. 


LOCATING AND REPAIRING 
LEAK AND ADDING CHARGE 


This immediately presents him 
with three duties: 

(1) Find the leak or leaks. There 
must be a leak and he should not 
give up until he finds at least one 
leak. Even then, he should continue 
to test the rest of the system, for 
there may be another leak, perhaps 
more than one other. 


(2) Repair the leak. Whatever he | 


has to do in order to repair the leak, 
he must do it. Even if it is difficult 
to get to and to repair, he should do 
it. It is extremely rare that there 
is a case in which it does not pay 
to fix the leak. 

(3) Add enough charge of the 
right refrigerant, so that the receiver 
supplies liquid to the liquid line at 
all times. It is possible that just 
after the compressor starts, at the 
beginning of the running cycle, there 
may be enough charge in the system 
to seal the liquid line, but that after 
the machine has run a while and the 
evaporator is colder, this amount of 
refrigerant, due to change in density, 
may not be quite enough to seal the 
liquid line. 

Variation in the amount of oil 
in the receiver will also contribute 
to changes in liquid level in the 
receiver. So there should be a 
little surplus refrigerant in the re- 
ceiver to act as reserve against 
fluctuations in the amount of liquid 
required. 

Some people like to keep a large 
reserve of liquid in the receiver, so 
that if a leak occurs and some refrig- 
erant is lost, it will not cause trouble 
at once, for the machine will con- 
tinue to operate successfully. This 
practice is of questionable value how- 
ever; for it merely prolongs the time 
when repairs will be required, and 
in the meantime more refrigerant is 
lost. So it is most economical to 
carry no more reserve refrigerant in 
the receiver ‘than is necessary to 
allow for fluctuations in liquid refrig- 
erant level in the receiver. 


(To Be Continued) 


SHERER’S NEW MULTI-DECK 


The stunning new Sherer Model 2806 open’ 
self-serve, sales-display case exposes more mer- 
chandise to shoppers’ eyes—and to their reach... 
and it results in the extra impulse sales which 
are the big extra-profit makers for food mer- 


chants. 


mation. 


CONTINUOUS 


DOUBLE 
EXPOSURE 
for 
AUTOMATIC 
SALES 


CASE 


You can cash.in your food merchant customers’ 
quick response to this money-saving, sales-win- 
ning profit maker. 
Atlantic City All-Industry Show November 14-18. 
Write for complete bulletin and franchise infor- 


See it in Booth 813 at the 


Frederick Meyer, Reefer 
Truck Designer, Is Dead 


BUFFALO—Frederick Meyer, 838, 
widely known in the refrigeration in- 
dustry as a builder of refrigerated 
truck bodies, died Sept. 16 in General 


Hospital. Until the last few months | 
he was the active president of the | 


Meyer Body Co. 

About 47 years ago he sent a ques- 
tionnaire to ice cream makers for 
information on the life of their de- 
livery wagons. He knew the salt 
brine, necessary to keep ice cream 
from melting, destroyed the wagons 
rapidly. 

The result of this questionnaire 
was that Mr. Meyer designed and 
patented the Meyer anti-drip ice 
cream wagon with copper bottom re- 
inforced with steel. Later he designed 
refrigeration bodies for perishable 
food trucks. 


Charter Awarded to Empire 
State Chapter of RSES 


ELMIRA, N. Y.—The Empire 
State chapter of the Refrigeration 
Service Engineers Society received 
its charter Sept. 11 at the Mark 
Twain hotel here. 

Representatives of the chapter 
from all sections of the state at- 
tended. 

A business session was held in the 
morning, followed by a banquet at 
1 p.m. when the charter was pre- 
sented by W. F. Tierney of Wor- 
cester, Mass, an international direc- 
tor of the organization. 

Arrangements were in charge of 
Henry A. Pickel, Ralph Madison, 
Philip Lewis, and Charles H. Clay. 


%>~ 


REFRIGERATION: 
AIR CONDITIONING 
COMMERCIAL 


For All Your 
Refrigeration and 
Air Conditioning 

Requirements 


Curtis Refrigerating Machine Division 


DISTRICT SALES 
SUPERVISOR WANTED 


Nationally known Manufacturer 
of Commercial Refrigerators has 
unusually attractive proposition 
for aggressive representative in 
prosperous Illinois-Wisconsin ter- 
ritory. Please furnish details 
education, experience, present con- 
nection, etc., in first letter. 

Address Box 3292, 

Air Conditioning & 

Refrigeration News 


Genuine Joe says... 
“WAGNER BEARINGS 
are BEST...” 


Wagner's 87 
tin babbit-line 
bearings are best 
because they 
have: 
a 1. Extreme load-carrying 
» — capacity. 
2. Excellent anti-seizure properties. 
3. High resistance to corrosion by 
acids present in oil. 


“MS 49-10 


Wagner Electric @rporation 


6471. PLYMOUTH AVENUE, SAINT LOUIS 14, MO., U.S.A. 


yy 


RUST PROOFING CHEMICALS 
CORROSION PROOFING CHEMICALS 
PHOSPHATE COATING CHEMICALS 
METAL CLEANERS & RUST REMOVERS 
PICKLING ACID INHIBITORS 


Pioneering, Reagarch dnd Development Sitce 1914 


AMERICAN CHEMICAL PAINT COMPANY 
| AMBLER; ) PA, 


Manufacturers of Metallurgical, Agricultural and Pharmaceutical Chemicals 


line of sizes. 


ROTARY SEAL 


REPLACEMENT UNITS 


Vv Simple in Construction WEasy to install 
WV Efficient in operation ¥Y Economical... you get 
all these important features in 18 years of time-tested, 
performance-proved ROTARY SEALS... A complete 


MORE THAN mechanical AT ALL 

848 THE LEADING 

MODELS JOBBERS 
Certainty!” 


UNIT 
NO. 3400 


2020 NORTH LARRABEE STREET 
CHICAGO 14, ILLINOIS, U.S.A. 


CANADIAN AGENT: 


2025 ADDINGTON AVENUE 
MONTREAL 28, QUEBEC, CANADA. 
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All-Industry Show Exhibitors-- 


(Concluded from Page 1, Column 4) 


Bureau, 16 Central Pier, Atlantic 
City, or by writing direct to any of 
the Atlantic City hotels. 


Featured this year will be many 
new developments and new equip- 
ment. Among the new items to be 
displayed for the first time are: 


A recently introduced low-priced 
food freezer and spray-type, side- 
opening milk cooler by Emil Stein- 
horst & Sons, Inc. 


A new line of unit air conditioning 
coolers and mighty midgets with 
modern styling and selective fan 
sizes and a new model thermostatic 
expansion by Tenney Engineering. 


A complete new line of household 
refrigerator control replacements 
and commercial controls by Ranco 
Inc. 


Lynch Corp. will display, for the 
first time, its new line of Parmetic 
condensing units—the sealed unit 
that can be serviced in the field. It 
will also display its new fractional 
horsepower line equipped with new 
ultra quiet compressors; new com- 
bination air and water-cooled units, 
and the new 7%4-hp. Par condensing 
units. 


Sub Zero Freezer Co., Inc., will 
present the first national showing of 
its new Cascade milk cooler. The 6, 
8, and 12-can models will be shown. 
The cabinet design allows milk can 
lifting as low as 5 in. on some models 
with a very rapid range of cooling. 


Super-Cold will display its latest 
line of self-serve display cases and 
reach-in refrigerators with the new 
Super-Cold “Moisturizer Cooling Sys- 
tem.” 


A new ‘type front-opening milk 
cooler will be displayed by Wilson 
Refrigeration, Inc., in addition to 
food freezers, beverage cooler, and 
- jee cream storage cabinets. 


Newest models of Esco S freezer 
line will be exhibited. Featured 
among these will be the recently 
designed 12 and 24-cu. ft. freezers. 
The Esco display will include the 
Ni-Ag-Ra milk cooler. 


Coldin Cabinet Co. will display an 
open-top glass-front, self-contained 
cabinet for dispensing frozen foods, 
ice cream, and frozen novelties, also 
full-vision, low-temperature display 
case in 4, 5, and 6-ft. lengths, and a 
frozen food display cabinet with 
superstructure featuring rolling Ther- 
mopane doors. 


Display of Sporlan Valve Co. will 
include demonstration of a solenoid 
pilot control operating in conjunction 
with a thermostatic expansion valve 
as a positive shutoff of large liquid 
lines. Also, the new Sporlan filter 
dehydrator which cannot “powder” or 
“pack,” will be shown. 

The new Oasis Air Drier, manu- 
factured by Ebco Mfg. Co., will make 
its initial bow at this show. This 
air drier weighs approximately 100 
lbs. and automatically removes up 
to 3 gals. of excess moisture from 
the air every 24 hours in an average- 
sized, closed area. 

Sherer-Gillett Co. will exhibit its 
new model 2906 multiple deck case 
featuring the Sherer principle of 
atomized air with directional flow, 
each refrigerated shelf having its 
own controlled air circulation. 

Dean Products, Inc. will display a 
variety of replacement parts of im- 
proved design for use on soda foun- 
tains ond ice cream cabinets. 

Special interest in the exhibit of 
the Dole Refrigerating Co. will center 
around the latent heat storage unit, 
the hot gas defrost bank, and the new 
Quick Coupler which will be shown 
for the first time. 

Tyler Fixture Corp. will feature a 
new line of continuous, open-style 
meat and produce display cases as 
well as a new continuous floodlight 
conventional meat case with glass 
ends and a three-shelf open meat 
and dairy case. 

Principal feature of the ‘“abuse- 
proof” test equipment displayed by 
Industrial Devices, Inc., will be the 
Mini-Volt voltmeter. Other items be- 
ing exhibited for the first time by 
this company are Volt-Amp Tester 
and “burnout proof” current indicator 
and ammeter. 

Uitra-Violet Products, Inc. will 
demonstrate its ultra-violet, fluo- 
rescent Mineralight analysis lamp for 
detection of oil leaks in refrigeration 
systems. 

Quiet Heet Mfg. Corp. will display 
its 1950 Quiet Kool % and %-hp. 
hermetically sealed room condition- 


ers. Two other new Quiet Heet prod- 
ucts will be the 20-in.—2,000 c.f.m. 
room exhaust fan and a new \%-hp. 
dehumidifier. ‘ 


Techniflex Corp. will show a door 
gasket notcher which permits notches 
to be made in gaskets at exact point 
required—one for 90° turns and an- 
other for cutting curved gaskets, also 
new Nylon braided and Nylon dipped 
charging line equipped with quick- 
couplers. 


Governair will display ‘completely 
packaged air conditioners with the 
evaporative condenser, Patent No. 
2,297,928” and a completely packaged 
water chilling unit with the evapora- 
tive condenser. Also, this company is 
exhibiting blast coils with copper fins 
and tubes completely new in design. 


Libbey-Owens-Ford Glass Co. will 
feature Thermopane insulating glass 
with typical installations shown on 
a projection device. It _ includes 
miniature scale models of food stores 
showing use of Thermopane insu- 
lating glass and heat absorbing glass 
in storefront to assist in the solution 
of air conditioning problems. 


Of special interest will be a revised 
version of the famous Solarometer 
which demonstrates the position of 
the sun with respect to a building 
located any place in the United 
States for any hour of any day of 
the year. 


Detroit Lubricator’s new “777” 
series of thermostatic expansion 
valves will be shown in % to 2-ton 
(“Freon’’) capacities, with or without 
equalizers and with or without pres- 
sure limit feature. 


A completely new type of auto- 
matic ice making machine will be 
one of four new lines of equipment 
to be announced for the first time 
at this show by McQuay, Inc. Other 
new lines are a radial type of unit 
cooler for both air conditioning and 
refrigeration applications, a series of 
unique back bar, direct draw bar 
unit coolers, and a special low-boy 
Zeropak, speed-tunnel freezer for 
low-ceiling locker plants. 


Gem Refrigerator Co. will feature 
its new model FS-8 florist display 
refrigerator. This refrigerator is sec- 
tional constructed, equipped with 
fluorescent lighting, display steps, 
and adjustable shelf with Thermo- 
pane sealed glass—has rear access 
storage door and extra large fin coil. 


Ed. Friedrich Sales Corp. will ex- 
hibit new, speedline openview meat, 
vegetable, and frozen food self-serv- 
ice refrigerators said to be outstand- 
ing in speed of defrosting and low 
temperature continuously maintained. 


The Curtis Refrigerating Machine 
Division’s exhibit will include three 
new self-contained air conditioning 
units which will complete the Curtis 
line from 2 tons through 15 tons. A 
new 20-hp. condensing unit will be 
shown. Probably the greatest interest 
will center around a new 30 to 40-hp. 
condensing unit, which will be com- 
plete with automatic capacity reduc- 
tion. 


The Larkin Coils display will fea- 
ture two new additions to the Humi- 
Temp line—the Turret and Half- 
Turret. Another exhibit feature is a 
low-temperature Humi-Temp which is 
equipped with an automatic hot gas 
defroster. A new forced draft cooling 
tower will be shown. 


Temprite Products will display a 
complete line of instantaneous water 
and beverage coolers, refrigeration 
accessories, together with various 
models of self-contained water cool- 
ers and a new line of carbonators. 


Wagner Tool & Supply Corp. will 
demonstrate its new chemical solvent, 
“Hep,”’ showing the proper method of 
cleaning badly car}onized parts and 
loosening stuck-up ‘ompressors. 


The Virginia Smelting Co. will 
demonstrate the insulating properties 
of Presstite Tape ard illustrate the 
uses of Permagum sealing materials. 
A new two component bonding 
cement will also be introduced. 


Bally Case & Cooler Co. will have 
a representative group of display 
cases including reach-in, walk-in, and 
bottle coolers, but accent will be 
placed upon the new open-style cases. 
Especially featured will be two and 
three-shelf open-style airy cases, 
single shelf open-style double-duty 
case for meats, and open-style frozen 
food case. 

Snap-On Toois sar: Vil. @ieplagy a 
new basic servi ° Kit of 18 tools and 
a general purp¢ ° Sef of 146 tools for 
the dealer sho: 


Henry Appoints McCahill 


Midwest Field Engineer 


MELROSE PARK, Ill. — Henry 
Valve Co., has announced the appoint- 
ment of Raymond J. McCahill as field 
engineer for south- 
ern Illinois, In- 
diana, Missouri, 
and Kansas. 

A Navy veteran 
and a member of 
the Henry sales 
organization since 
August, 1948, Mc- 
Cahill received his 
engineering edu- 
cation at North- 
western university 


R. J. McCahill 
and is a graduate of the Illinois In- 
stitute of Technology, class of 1948. 


Strike Stops Production 
Of American Kitchens 


CINCINNATI — Negotiations were 
still at a stalemate last week in the 
strike of production workers at the 
American Central Div. of Avco Corp., 
Connersville, Ind. The stoppage 
caused a complete shutdown of the 
lines producing American kitchens. 

John W. Craig, general manager of 
American Central, said that the com- 
pany and union were in agreement 
on all but one point regarding allow- 
ances for personal and fatigue time 
for employes under the new incentive 
plan. The union listed seven points 
of disagreement. * 

A rise of 5 cents per hour across 
the board has already been agreed 
upon for non-incentive employes. 


Taylor Output -- 


(Concluded from Page 1, Column 5) 
started on two temporary structures 
for the manufacture of ice cream 
freezers. They are expected to be 
ready in approximately 30 days. The 
temporary buildings, officials explain- 
ed, will afford facilities equal to or 


superior to .those available before the 


fire. 

In addition, plans were announced 
for construction of an ultra-modern 
factory and office building to replace 
the one destroyed and also provide 
needed expansion. The new plant will 
be located on the site of the tempo- 
rary structures, which are on the 
Beloit-Rockton highway on the north 
edge of Rockton. 

Company officials predicted that 
completed ice cream cabinets would 
be delivered in 60 to 90 days, and 
said that while the fire had been an 
inconvenience, it will not affect the 
companies position in the industry. 

Specifications for the new building 
call for a structure 300 ft. long by 
160 ft. wide with a basement area 
of 160 ft. by 80 ft. It will have an 
exterior of gleaming white cement 
walls trimmed with stainless steel. 
Its roof will be flat, parapetted, and 
covered with 4 in. of water for pro- 
tection from heat in the summer- 
time, it was explained. 

In discussing the fire, Louis A. M. 
Phelan, president and founder of the 
company, said “our plant, equipment, 
and inventory are covered by insur- 
ance.” 

Cause of the fire was believed to 
have been an exploded gas water 
heater on the first floor of the two- 
story north section. Records and 
valuable papers were salvaged. 


Refrigerator Shipments 
Mount In Utility’s Area 


ST. LOUIS—A composite repor of 
electric appliance shipments to 
dealers in the territory served by he 
Union Electric Co. here for July - as 
reported recently by the utility. ‘he 
shipments were made by 29 j 
tributors. 

Major appliances shipped dur ig 
the month of July were listed as 
follows: 


Pi ; 

Appliances July June 717 ~4 
0 Preece 559 677 i 02 
Water Heaters ...... 356 404 2 4 
Refrigerators ........ 6,018 5,361 32 79 
Food Freezers ...... 187 246 1 42 
Automatic Washers .. 344 298 2 35 
Conventional 

re 1,971 1,276 10 
Clothes Dryers ...... 91 68 34 
Co ee 385 472 2,09 
Vacuum Cleaners .... 630 735 6, 19 
Electric Sinks ....... 98 280 33 
Dishwashers ......... 35 22 0 


New Westinghouse Dishwash r 


To Be In Production In Year 


SEATTLE, Wash. — Westinghouse 
Electric Corp. expects to be prodi:- 
ing a new dishwasher within a yer, 
“possibly much less than a year,’ it 
was disclosed by Gwilym A. Price, 
president, while here on a _ business 
trip through the West. 

Commenting on the outlook for 
the major appliance industry, Price 
said the upswing in sales since the 
middle of June is continuing. He de- 
clared that current prices have the 
approval of consumers, and expressed 
the belief that they will remain at 
present levels. 


MORE CAPACITY—The capacity of an evaporator drops rather sharply 
when it is used at low temperature levels because of heavy frosting. 


The THERMOBANK evaporator is rated under actual low temperature 
operating conditions, guaranteeing full rated capacity on the job. 


THERMOBANK SAVES MONEY! 


NO EXTRA MAINTENANCE—THERMOBANK defrosts itself. Since the 
THERMOBANK is so infallibly automatic, eliminating electric heaters, brine 
and water sprays, it does away with extra maintenance labor. 


THERMOBANK SAVES MONEY! 


LESS OPERATING TIME—An ice-free evaporator gives more compressor 
capacity. This cuts sharply the operating time of the system and frequently 
permits the use of a smaller size compressor. 


| THERMOBANK SAVES MONEY! 
NO SPOILAGE LOSS—Radical temperature changes in low temperature 


rooms cause serious dehydration. 
temperature is practically constant. 


weight losses. 


In the 


THERMOBANK the freezer 
This eliminates 


deterioration and 


THERMOBANK SAVES MONEY! 


Send for Catalog 16R-A 


THERMOBANK | | - - - - - THE STANDARD OF THE INDUSTRY! 


KRAMER TRENTON CO. Prenton 5, V. 
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t 


ge 


tivities 
chinery 
what 1! 
he OW! 
of Tra 
Acco 
a min 
gruntle 
dividen 

“Tell 
with h 
would | 


Quote 


“Nev 
you jus 
10 som 
it reac! 


New | 
Sm. 


By pe 
to sell 
standar 
son, a ] 
in the | 
in his 
freezer 

Harry 

First, 
storekee 
ice cree 
merchal 
plished, 
storekee 
With tk 
sends o 
cream ( 
wholesa. 


From 
the sto 
$25.00— 
cepts a 
freezer. 
the fre 
exactly | 
see how 
added it 
can cont 
offering 
ing ice ¢ 
thus ma 
all, he | 


Every 
tried, th 
project 


How 17 
Cust 


“Good 
sistance 
effective 
Store ex 
North C 
of Minn 

Bigwig 
the guy 
an order 
opening 
pariicula 
found. 

All the 
chandisin 
the “fac 
“ded-wo 
Sales floo 
Polis rese 
are psycl 
ing emoti 
Wit 1 the » 
the best 
mot ebt 
me}: 

The “n 
drevy 20 
tac.s; ar 
‘Good 
hon’ w 
by 87% 
ll‘; of 
Cor firmec 
“he q 
this?” w 
Prospects 
(Conclu 


aa ‘ Sie. x 2 ? ? s 7 a ( : oe ~ ( <2 ee eae oar: + ay t= oD ate a ' : . ; ‘ oid “e 
ee 1m | | 
3 ag i 
a oe ur 
— 3 
: = ‘ad 
ame ‘a 
Pd Stor) 
| . 
ae ahe , 
3 ae oat 
: ex Ho: v 
f : 4 Bac k 
de. This 
i ae Frem 
ta 
: Stor y 
ta Mult 
e the m 
a all, cor 
: ad of div 
Tate 
23 ie 
cm t. 
5 
5 ie 
ae 
ea 
‘a 
é - 
oS 
SS om 
ky Se 
3.4 oe 
: AJ ‘ es tee 
a yy a. ° 
4 ~ itt 
oe ; sagt > as : oe, 
in Ww es 
a } ’ cs a 
Sts, au - 
an / = ES 
= st ae : 2 
ty me ih ® ¥ 
ba (| Pr. 5 my ‘ e. % - 
— i uae 4 bs. 3 
aay . ty ci ¢ aaa er oe ie i 7 es 4 3 
ise i 5 PRG Re SARS 05 AR oe =. 
se Ct fee fet Rae eS Tay ye Bl t 
; 
ere di 
* <a - ire be , 4 . a é c=. ‘ > ‘ ‘ ; é » 
& d - - A \ 3 : , “ P - ~f a‘ “E a f i j ‘ . a De ’ =" ¢ 
= = ; . 1 a bs ‘ 7 ' Bs 4 : was + ie % ‘ : s Rs 4 k. ot } ,  - oS ; iy ; ; 
7 =. Pc ; ¢: “- ; : “ % “ > PP ek: ae p A gn 
i Ree : rs x. E Cae zt : v ; rit 4 te lag ee ond Kida ) ax. 3 he 5, FE ere —f a ey ann 


